
 

 

 

PCensus
TM 

 

Software 

and Data 

Catalog 
 

 

 
 

 

 

 
 
 
 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
April 2010

 

   Featuring Demographics from  
 

 

 Demographics: ……………………………………………………… ............ page 1 

    - Current Year Estimates, 5 and 10 Year Projections 

    - Quarterly Historical Population Trends 

 Spending Patterns by Commodity ............................................. page 6 

 Workplace Establishments & Employee Estimates .... page 11 

 Landscape Segmentation  ........................................................... .page 15 

 



 

Software                     Price List 
 

PCensus™ 

Is a one-stop, affordable solution for identifying your best business opportunities, PCensus is the only tool you 

need.  Designed specifically to analyze customers and markets, it enables you to import and integrate your data 

with demographics for the most accurate market analysis. 

 

A PCensus solution consists of: Mapping software (GIS), PCensus analysis software, Demographic and 

Geographic (streets maps, census boundaries and postal zip codes) data. 

 
 

 

 

 

Choose a Version of PCensus 

PCensus for 

MapPoint 

$795 

PCensus for 

ArcView 

$795 

PCensus for 

MapInfo 

$795 

Profiling & Targeting    

Drive Time Areas Included 
Optional 

 $500 

Optional  

$250 

Import and link your data with PCensus    

Display street maps to define study areas by 

locating street addresses 
   

Basic Thematic Mapping 

(State, County, CT, ZIP) 
   

Advanced Thematic Mapping 

(Block Group, Custom Boundaries) 
   

Uses ESRI mapping & data (.mdx, .lyr, .shp)    

Uses MapInfo mapping & data (.tab, .mif)    

Required Mapping Software 
MapPoint 

$250 

ArcView 

Call for pricing 

MapInfo Professional 

$1,995 

Premium Street Maps n/a Optional  Optional   † 
 

 Drive Time Option (used with PCensus for ArcView)  
Defines drive time polygons (the area that describes the travel time in minutes from a location).  Covers the street and 
road network for the entire United States. 

 Drive Time Option using MapPoint  (used with PCensus for MapInfo)  
Defines drive time polygons using Microsoft MapPoint (the area that describes the travel time in minutes from a location). 

 NAVTEQ – NAVSTREETS maps includes streets & highways with address ranges. Call for pricing 

† StreetPro – TeleAtlas street maps with address ranges (used with PCensus for MapInfo) Call for pricing 
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PopStats, is a trademark of  SYNERGOS Technologies, Inc., Austin, TX 

Source of Drive Time Option:  Applied Spatial Technology, Falls Church, VA 

MapInfo is a registered trademark of PitneyBowes MapInfo Corporation, Troy, NY 

ESRI and ArcView are registered trademarks of Environmental Systems Research Institute, Redlands, CA 

Microsoft and Microsoft MapPoint are registered trademarks of Microsoft Corporation, Redmond, WA 

 Product description and prices contained herein are subject to change without notice.                                                                                            Prices shown are in $US. 
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  Demographics 
 
STI: PopStats gives businesses immediate access to the latest population counts in markets across the country, 

enabling smarter and more profitable location-centric decisions.  Retailers and other businesses continually 

searching for new hard-to-find high-growth markets are constantly reassessing their existing locations to stay on 

top of today's dynamic consumer demographics. STI: PopStats's quarterly demographic updates solve real-world 

problems that many of today's largest and fastest growing businesses experience.  

  

More Accurate Market Research 

STI: PopStats will elevate your research to a new level of population insight, estimating accuracy, and decision-

making power. Because the product's consumer numbers are completely up-to-date and accurate, STI: PopStats 

will help you: 

  

 Discover hidden high-growth areas before your competitors 

 Identify population-related problems in existing stores 

 Reduce the time and money you spend on market research  

  

While other population estimating products are updated only once per year, STI: PopStats is updated every three 

months — in January, April, July, and October. Every quarter you'll receive updated population estimates with 

over 850 data variables, along with revised estimates for eight previous quarters 

 

Features of STI: PopStats Demographic Data 

STI: PopStats will elevate your research to a whole new level of population insight, estimating accuracy, and 

decision-making power. Because the product's consumer numbers are completely up-to-date and accurate, STI: 

PopStats will help you: 

  

 Accurate population estimates - field-tested with proven results 

 Seamless technology integration - works with all existing applications 

 Comprehensive demographics - with over 600 variables 

 Timely quarterly releases - 8 quarters updated and revised every 3 months 

 

While other population estimating products are updated only once per year, STI: PopStats is updated every three 

months - in January, April, July, and October. Every quarter you'll receive updated population estimates with over 

850 data variables, along with revised estimates for eight previous quarters.  
 
 

Update Frequency CBSA State United States 

One-Time Purchase $750. $1,500. $7,500. 

One Year Subscription w/Semi-Annual Updates $1,000. $2,000. $10,000. 

One Year Subscription w/Quarterly Updates $1,500. $3,000. $15,000. 

* PopStats for PCensus data is provided at the Block Group, Census Tract, County, CBSA, and State Level. 

Please call for more multi-year and multi-user pricing. 
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STI: PopStats: Population Summary 
Population 

2019 Forecast 

2014 Projection 
2009 Estimate 

2000 Census 

1990 Census 
Growth 2019-2014 

Growth 2014-2009 

Growth 2009-2000 
Growth 2000-1990 

2009 Estimated Population by Ethnicity 

White 
Black 

Asian 

Other 

2009 Estimated Population Hispanic or 

Latino 

2009 Estimated Total Population by Age 

Age 0 to 4 
Age 5 to 14 

Age 14 to 18 

Age 18 to 22 
Age 22 to 25 

Age 25 to 30 

Age 30 to 35 
Age 35 to 40 

Age 40 to 45 

Age 45 to 50 

Age 50 to 55 
Age 55 to 60 

Age 60 to 65 

Age 65 to 70 
Age 70 to 75 

Age 75 to 80 

Age 80 to 85 
Age 85 and over 

2009 Median Age 

2009 Average Age 

2009 Estimated Population Age 25+ by 

Educational Attainment 

Less than 9th grade 
Some High School, no diploma 

High School Graduate (or GED) 

Some College, no degree 
Associate Degree 

Bachelor's Degree 

Master's Degree 
Professional School Degree 

Doctorate Degree 

STI: PopStats: Household Summary 
Households 

2019 Forecast 

2014 Projection 

2009 Estimate 

2000 Census 

1990 Census 

Growth 2019-2014 
Growth 2014-2009 

Growth 2009-2000 

Growth 2000-1990 

Population in Households 

2019 Forecast 

2014 Projection 

2009 Estimate 

Average Household Size 

2019 Forecast 
2014 Projection 

2009 Estimated 

2009 Estimated Families by Number of 

Workers in Family 

No workers 

1 worker 

2 workers 

3 or more workers 

2009 Estimated Housing Units by 

Tenure 

Vacant Housing Units 

Occupied Housing Units 
Owner-Occupied 

Renter-Occupied 

2009 Estimated Per Capita Income 

2014 Projected Households Range 

High Range 

Low Range 

Current Year Estimated Population by Age and Sex 
Current Year Estimated Total 

Population 

Age 0 to 4 
Age 5 to 14 

Age 14 to 18 
Age 18 to 22 

Age 22 to 25 

Age 25 to 30 

Age 30 to 35 

Age 35 to 40 

Age 40 to 45 
Age 45 to 50 

Age 50 to 55 
Age 55 to 60 

Age 60 to 65 

Age 65 to 70 

Age 70 to 75 

Age 75 to 80 

Age 80 to 85 
Age 85 and over 

Median Age 

Average Age 

 

Current Year Estimated Male 

Population 

(Ranges as above) 

Current Year Estimated Female 

Population 

(Ranges as above) 

Five Year Projected Population by Age and Sex 
Five Year Projected Total Population 

Age 0 to 4 
Age 5 to 14 

Age 14 to 18 

Age 18 to 22 
Age 22 to 25 

Age 25 to 30 

Age 30 to 35 

Age 35 to 40 
Age 40 to 45 

Age 45 to 50 

Age 50 to 55 
Age 55 to 60 

Age 60 to 65 

Age 65 to 70 

Age 70 to 75 
Age 75 to 80 

Age 80 to 85 

Age 85 and over 

Median Age 

Average Age 

Five Year Projected Male Population 

(Ranges as above) 

Five Year Projected Female Population 

(Ranges as above) 

Ten Year Projected Population by Age and Sex 
Ten Year Projected Total Population 

Age 0 to 4 

Age 5 to 14 
Age 14 to 18 

Age 18 to 22 

Age 22 to 25 
Age 25 to 30 

Age 30 to 35 

Age 35 to 40 

Age 40 to 45 
Age 45 to 50 

Age 50 to 55 

Age 55 to 60 
Age 60 to 65 

Age 65 to 70 

Age 70 to 75 

Age 75 to 80 
Age 80 to 85 

Age 85 and over 

Median Age 

Average Age 

Ten Year Projected Male Population 

(Ranges as above) 

Five Year Projected Female Population 

(Ranges as above) 

Current Year Estimated Population by Educational Attainment 
Current Year Estimated Population Age 

25+ by Educational Attainment 

Less than 9th grade 

Some High School, no diploma 

High School Graduate (or GED) 

Some College, no degree 
Associate Degree 

Bachelor's Degree 

Master's Degree 

Professional School Degree 

Doctorate Degree 

Current Year Estimated Population by 

Enrollment 

Nursery school/preschool 

Kindergarten/Elementary School 

High School 
College/Graduate/Professional school 

Not enrolled 

Current Year Estimated Population by Ethnicity 
Current Year Estimated Population by 

Ethnicity 

White 

Black 

Asian 
Other 

Current Year Estimated Population by 

Ethnicity (Hispanic shown separately) 

White 
Black 

Asian 

Hispanic 

Other 

Current Year Estimated Population by Ancestry 
Current Year Estimated Population by 

Ancestry 

America 

American 

Native American 

Hawaiian 
Hispanic 

Mexican 

Puerto Rican 

Cuban 
Dominican 

Central American 

South American 

Other Hispanic 
Asian 

Chinese 
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Japanese 

Korean 

SC Asian 

SE Asian 
Other Asian 

European 

British 

Dutch 

French 
German 

Italian 

Polish 

Scandinavian 

Scotch/Irish 
Other European 

Middle Eastern 

Other Ancestry 

Unclassified 

Current Year Estimated Language at Home for Population 5+ Years 
Current Year Estimated Language at 

Home for Population 5+ Years 

Speak only English 
Spanish or Spanish Creole 

French or French Creole 

Italian 

Portuguese or Portuguese Creole 

German 
Yiddish or Hebrew 

Other Slavic languages 

Other Indic languages 

Other Indo-European Languages 

Chinese 
Japanese 

Korean 

Vietnamese 

Other Asian languages 

Tagalog and Other Pacific Languages 
Arabic 

Other and unspecified languages 

Current Year Estimated Population by Labour Force 
Current Year Estimated Population Age 

16+ by Employment Status 

Labor Force 

In Armed Forces 

Civilian, Employed 

Civilian, Unemployed 

Not in Labor Force 

Unemployment Rate 

Current Year Estimated Employed Population Age 16+ by Industry 
Current Year Estimated Employed 

Population Age 16+ by Industry 

Agriculture, forestry, fishing and 

hunting, mining and construction 

Manufacturing 
Wholesale & retail trade 

Transportation and warehousing, and 

utilities 

Information 

Finance, insurance, real estate and rental 
and leasing 

Professional, scientific, management, 

administrative, and waste management 
services 

Professional, scientific, and technical 

services 

Management of companies and 

enterprises 
Administrative and support and waste 

management services 

Educational, health and social services 
Arts, entertainment, recreation, 

accommodation and food services 

Other services (except public 

administration) 
Public Administration 

Current Year Estimated Employed Population Age 16+ by Occupation 
Current Year Estimated Employed 

Civilian Population Age 16 and over by 

Occupation 

Management, Professional, and Related 

occupations 
Management, Business, and Financial 

Operations Occupations 

Professional and Related Occupations 

Service Occupations 
Healthcare support occupations 

Protective service occupations 

Food preparation and serving related 
occupations 

Building and grounds cleaning and 

maintenance occupations 
Personal care and service occupations 

Sales and Office Occupations 

Sales and related occupations 
Office and administrative support 

occupations 

Farming, fishing, and forestry 

occupations 
Construction, Extraction, and 

Maintenance Occupations 

Production, Transportation, and Material 
Moving Occupations 

Current Year Estimated Households by Household Size, Household Type and Presence of Own Children  
Current Year Estimated Households by 

Household Size 

1-person household 
2-person household 

3-person household 

4-person household 
5-person household 

6-person household 

7 or more person household 

Current Year Estimated Households by 

Household Type and Size and Presence 

of Children 

1 Person Households 
Family Households 

Married-couple family 

With own children under 18 years 

No own children under 18 years 
Male Householder: no wife present: 

With own children under 18 years 

No own children under 18 years 

Female Householder: no husband 

present: 

With own children under 18 years 
No own children under 18 years 

Nonfamily Households 

Current Year Estimated: Group Quarters 
2009 Estimated Group Quarters 

Institutionalized 

Non-Institutionalized 

College 
Military 

Other 

Group Quarters 

2009 Estimate 

2014 Projection 

2019 Forecast 

Current Year Estimated Occupied Housing Units by Vehicles Available 
Current Year Estimated Occupied 

Housing Units by Vehicles Available 

None 

1 vehicle 

2 vehicles 

3 vehicles 

4 vehicles 

5 or more vehicles 

Average Number of Vehicles Available 

Current Year Estimated Households by Household Income 
Current Year Estimated Households by 

Household Income 

Less than $10,000 

$10,000 to $14,999 

$15,000 to $19,999 

$20,000 to $24,999 

$25,000 to $29,999 

$30,000 to $34,999 

$35,000 to $39,999 

$40,000 to $44,999 
$45,000 to $49,999 

$50,000 to $54,999 

$55,000 to $59,999 

$60,000 to $64,999 

$65,000 to $69,999 

$70,000 to $74,999 

$75,000 to $79,999 

$80,000 to $84,999 
$85,000 to $89,999 

$90,000 to $94,999 

$95,000 to $99,999 

$100,000 to $124,999 

$125,000 to $149,999 

$150,000 to $174,999 

$175,000 to $199,999 

$200,000 to $249,999 
$250,000 to $499,999 

$500,000 or more 

Median Household Income 

Average Household Income 

Current Year Estimated Households by Age of Householder and Income  
Current Year Estimated Households: 

Householder Age Under 25 by 

Household Income 

Less than $10,000 

$10,000 to $14,999 
$15,000 to $19,999 

$20,000 to $24,999 

$25,000 to $29,999 

$30,000 to $34,999 

$35,000 to $39,999 
$40,000 to $44,999 

$45,000 to $49,999 

$50,000 to $59,999 
$60,000 to $74,999 

$75,000 to $99,999 

$100,000 to $124,999 

$125,000 to $149,999 

$150,000 to $199,999 
$200,000 or more 

 

Median Household Income 

Average Household Income 

 

Current Year Estimated Households: 

Householder Age 25 to 34 by Household 

Income 

(Ranges as above) 

Current Year Estimated Households: 

Householder Age 35 to 44 by Household 

Income 

(Ranges as above) 
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Current Year Estimated Households: 

Householder Age 45 to 54 by Household 

Income 

(Ranges as above) 

 

Current Year Estimated Households: 

Householder Age 55 to 64 by Household 

Income 

(Ranges as above) 

 

Current Year Estimated Households: 

Householder Age 65 to 74 by Household 

Income 

(Ranges as above) 

 

Current Year Estimated Households: 

Householder Age 75 and over by 

Household Income 

(Ranges as above) 

 

Current Year Estimated Owner-Occupied Housing Units by Value 
Current Year Estimated Owner-

Occupied Housing Units by Value 

Less than $10,000 
$10,000 to $14,999 

$15,000 to $19,999 

$20,000 to $24,999 
$25,000 to $29,999 

$30,000 to $34,999 

$35,000 to $39,999 

$40,000 to $49,999 
$50,000 to $59,999 

$60,000 to $69,999 

$70,000 to $79,999 
$80,000 to $89,999 

$90,000 to $99,999 

$100,000 to $124,999 

$125,000 to $149,999 
$150,000 to $174,999 

$175,000 to $199,999 

$200,000 to $249,999 
$250,000 to $299,999 

$300,000 to $399,999 

$400,000 to $499,999 

$500,000 to $749,999 
$750,000 to $1,000,000 

$1,000,000 or more 

Median Housing Unit Value 

Average Housing Unit Value 

Current Year Population by STI: Landscape Category, WorkPlace, Per Capita Expenditures 
Population in Households by STI: 

Landscape Category 

A-Creme de la Creme 
B-Urban Cliff Climbers 

C-Urban Cliff Dwellers 

D-Seasoned Urban Dwellers 
E-Thriving Alone 

F-Going it Alone 
G-Strugling Alone 

H-Single in the Suburbs 
I-Married in the Suburbs 

J-Retired in the Suburbs 

K-Living with Nature 
L-Working with Nature 

M-Harlem Gateway 
N-Espaniola 

O-Specialties 

Workplace 

Workplace Establishments 

Workplace Employees (FTE) 

Weekly Per Capita Consumer 

Expenditures 

Market Basket 
Apparel and services 

Transportation 

Health Care 
Entertainment 

Current Year Estimates: Quarterly Historicals and Statistics 
Current Year Estimated Population - 

Quarterly Historicals 

09Q1 

08Q4 
08Q3 

08Q2 

08Q1 
07Q4 

07Q3 

07Q2 
07Q1 

Current Year Estimated Households - 

Quarterly Historicals 

(Ranges as above) 

Current Year Transient Estimates 

(Ranges as above) 

Current Year Seasonal Estimates 

(Ranges as above) 

Unemployment Rate - Quarterly 

Historicals 

(Ranges as above) 

Average Housing Unit Values - 

Quarterly Historicals 

(Ranges as above) 

Components of Change (past 12 months) 

Births 

Deaths 

Migration 

Components of Change (past 12 months) 

Births 

Deaths 
Migration 

Indices and Scores* 

Growth Stability Index (GSI) 
Expected Value Index (EVI) 

Demand Score (DS) 

Current Year Estimates:  Mortgage-Risk Exposure 
Mortgages Observed by 

Mortgage-Risk Ratio  

Under 1.0  
1.0 to 1.2  

1.2 to 1.4  

1.4 to 1.6  

1.6 to 1.8  

1.8 to 2.0  
2.0 to 2.2  

2.2 to 2.4  

2.4 to 2.6  

2.6 to 2.8  

2.8 to 3.0  
3.0 to 3.2  

3.2 to 3.4  

3.4 to 3.6  

3.6 to 3.8  

3.8 to 4.0  
4.0 to 4.2  

4.2 to 4.4  

4.4 to 4.6  

4.6 to 4.8  

4.8 to 5.0  
5.0 and over  

Average Mortgage Risk 

2000 Census: Population by Sex, Age 
Total Population 

Population/square mile 

100% Population 
Males 

Females 

Urban Population 

Rural Population 

Population by Age 

Age 5 and under 

Age 5 to 14 

Age 14 to 18 

Age 18 to 22 

Age 22 to 25 
Age 25 to 30 

Age 30 to 35 

Age 35 to 40 

Age 40 to 45 

Age 45 to 50 
Age 50 to 55 

Age 55 to 60 

Age 60 to 65 

Age 65 to 75 

Age 75 and over 

Median Age 

Average Age 

2000 Census: Population by Educational Attainment 
Population 25 years or older by 

Educational Attainment 

Less than 9th grade 
Some High School, no diploma 

High School Graduate (or GED) 

Some College, no degree 

College 
Associate Degree 

Bachelor's Degree 

Advanced (Master/PHD/etc) 

Population by Enrollment 

Nursery school/preschool 

Kindergarten/Elementary School 

High School 

College/Graduate/Professional school 

2000 Census: Population by Ethnicity 
Population by Ethnicity 

White 

Black 

Asian 
Other 

Hawaiian 

Amer Indian 
Some Other 

Multi-Race 

Population by Ethnicity (Hispanic 

shown separately) 

White 

Black 
Asian 

Other 

Hispanic 
Hawaiian 

Amer Indian 

Some Other 
Multi-Race 

2000 Census: Language at Home 
Total Households by Language at Home 

English 

Spanish 

European 

Asian 

Other 

2000 Census Employed Population Age 16+ by Industry 
2000 Census Population Age 16+ by 

Industry 

Agriculture, forestry, fishing and 
hunting, mining and construction 

Manufacturing 

Wholesale & retail trade 

Transportation and warehousing, and 

utilities 

Information 
Finance, insurance, real estate and rental 

and leasing 

Professional, scientific, management, 

administrative, and waste management 

services 
Professional, scientific, and technical 

services 

Management of companies and 

enterprises 

Administrative and support and waste 
management services 

Educational, health and social services 
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Arts, entertainment, recreation, 

accommodation and food services 

Other services (except public 

administration) 

Public Administration 

2000 Census Employed Population Age 16+ by Occupation 
2000 Employed Civilian Population Age 

16 and over by Occupation 

Management, Professional, and Related 
occupations 

Management, Business, and Financial 

Operations Occupations 
Professional and Related Occupations 

Service Occupations 

Healthcare support occupations 

Protective service occupations 
Food preparation and serving related 

occupations 

Building and grounds cleaning and 
maintenance occupations 

Personal care and service occupations 

Sales and Office Occupations 

Sales and related occupations 
Office and administrative support 

occupations 

Farming, fishing, and forestry 
occupations 

Construction, Extraction, and 

Maintenance Occupations 

Production, Transportation, and Material 
Moving Occupations 

2000 Census: Labor, Transportation, Travel Time 
Population 16 yrs and over By 

Employment Status 

In Labor Force 

In Armed Forces 
Civilian, Employed 

Civilian, Unemployed 
Not In Labor Force 

Employed 16 plus 2000 

Workers 16 years or older by 

Transportation to Work 

Car, truck, or van 

Drove alone 
Carpooled 

Public transportation 
Motorcycle 

Bicycle 

Walked 
Other means 

New Formula 

Work at home 

Workers 16 years or older by Travel 

Time To Work 

Less than 5 minutes 

5 to 10 minutes 

10 to 15 minutes 
15 to 20 minutes 

20 to 30 minutes 

30 to 45 minutes 
45 to 60 minutes 

60 or more minutes 
Work at home 

Average travel time to work 

2000 Census: Group Quarters 
Population in Group Quarters 

100% Group Quarters 

Institutionalized 

Non-institutionalized 

Correctional 

College 

Nursing Home 

Military 

Other Institutionalized 

Other Non-institutionalized 

2000 Census: Housing 
Total Housing Units 

Occupied 
Owner occupied 

Renter occupied 

Vacant 
For rent 

For sale only 

Rented or sold, not occupied 
For seasonal, recreational, or 

occasional use 

For migrant workers 
Other vacant 

Owner occupied Housing Units by 

Housing Value 

Less than $70,000 

$70,000 to $79,999 

$80,000 to $89,999 
$90,000 to $99,999 

$100,000 to $124,999 

$125,000 to $149,999 
$150,000 to $174,999 

$175,000 to $199,999 

$200,000 to $299,999 

$300,000 to $399,999 

$400,000 to $499,999 
$500,000 or more 

Median Housing Value 

Average Housing Value 

Housing Units by Monthly Rent 

Less than $200 

$200 to $300 
$300 to $400 

$400 to $500 

$500 to $600 
$600 to $700 

$700 to $800 

$800 to $900 
$900 to $1,000 

$1,000 or more 

Median Rent 

Average monthly gross rent 

Housing units by Units per Structure 

Single Units (attached and detached 
including row) 

2 to 9 units 

10 units or more 

Mobile home, trailer 

Other (Boat, RV, van, etc.) 

Housing units by Number of Rooms 

1 Room 

2 Rooms 
3 Rooms 

4 Rooms 

5 Rooms 
6 Rooms 

7 Rooms 

8 Rooms 
9 or more rooms 

Rooms per unit 

Median Rooms 

Housing Units by Year Structure Built 

Built 1990 to 2000 

Built 1980 to 1990 
Built 1970 to 1980 

Built 1960 to 1970 

Built 1950 to 1960 
Built 1940 to 1950 

Built 1939 or earlier 

Owner Occupied Units by Length of 

Residency 

1999 to 2000 

1995 to 1998 

1990 to 1994 
1980 to 1989 

1970 to 1979 

1969 or earlier 

Renter Occupied Units by Length of 

Residency 

1999 to 2000 
1995 to 1998 

1990 to 1994 

1980 to 1989 
1970 to 1979 

1969 or earlier 

Occupied Units by Vehicles Available 

None 

1 

2 
3 or more 

Vehicles per unit 

2000 Census: Households by Household Size, Household Type 
Total Households 

Family households 
Married-couple households 

Male householder, no wife 

Female householder, no husband 

Non family households 

One person households 

Total Households by Household Size 

1-person household 

2-person household 

3-person household 

4-person household 
5-person household 

6-person household 

7 or more person household 

Persons in Households 

100% Households 

2000 Census: Household Income, Sources 
Households by 1999 Income Level 

Less than $20,000 
$20,000 to $29,999 

$30,000 to $39,999 

$40,000 to $49,999 
$50,000 to $74,999 

$75,000 to $99,999 

$100,000 to $124,999 
$125,000 to $149,999 

$150,000 to $199,999 

$200,000 or more 

Median Household Income 

Average Household Income 

Households by Types of Income 

Earnings 
Wages and Salaries 

Self-Employment Income 1999 

Interest, Dividends and Rents 
Social Security Income 

Supplemental SS Income 

Public Assistance Income 
Retirement Income 

Other Income 

Average Income by Types of Income 

Earnings 

Wages and Salaries 

Self-Employment Income 

Interest, Dividends and Rents 
Social Security Income 

Supplemental SS Income 

Public Assistance Income 
Retirement Income 

Other Income 

Median Family Income 

Average Family Income 

Median Non-Family Income 

Average Non-Family Income 

Per capita Income 
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   Spending Patterns 
STI: Spending Patterns delivers insight on consumers that can take you to a whole new level of market targeting precision. 

Consumer spending patterns are a powerful, yet often overlooked, tool that businesses use to assess market potential and 

pinpoint consumers who are likely to purchase specific products and services. Because STI: Spending Patterns is based on the 

most up-to-date consumer spending data collected by the Bureau of Labor Statistics, it gives savvy marketers the best 

possible insight available today on: 

 What consumers are buying in specific geographic areas, 

 How much they are spending in hundreds of relevant product and service categories, and  

 What they have the propensity to spend on specific product and services.  

The consumer consumption habits and purchasing propensities revealed in STI: Spending Patterns is created using the 

comprehensive consumer spending data collected every year by the Bureau of Labor Statistics (BLS) in two survey formats 

conducted with about 48,000 households representing about 120,000 consumers. 

 

Update Frequency CBSA Per State United States 

Annual Update $500. $1,000. $3,500. 

* Spending Patterns for PCensus data is provided at the Block Group, Census Tract, County, CBSA, and State Level. 

Please call for more multi-year and multi-user pricing. 

 

 

STI: Spending Patterns: Summary 
Households 

Weekly Per Capita Expenditures: 

Average annual expenditures 

Apparel and services 

Men and boys 

Women and girls 
Children under 2 

Footwear 

Other apparel products and services 

Cash contributions 

Education 

Entertainment 

Fees and admissions 

Television, radios, sound equipment 

Pets, toys and playground equipment 

Other entertainment supplies, 
equipment, and services 

Food and beverages 

Food at home 
Food away from home 

Alcoholic beverages 

Health care 

Health insurance 

Medical services 

Drugs 
Medical supplies 

Shelter 

Housekeeping supplies 

Household operations 

Personal services 

Other household expenses 

Housekeeping supplies 

Household furnishings and equipment 

Household textiles 

Furniture 
Floor coverings 

Major appliances 

Small appliances, miscellaneous 
housewares 

Miscellaneous household equipment 

Miscellaneous 

Personal care products and services 

Personal insurance 

Reading 

Tobacco products and smoking supplies 

Transportation 

Vehicle purchases (net outlay) 

Gasoline and motor oil 
Other vehicle expenses 

Public transportation 

Utilities, fuels, and public services 

STI: Spending Patterns: Food: Cereals, Bakery, Meat and Dairy 
Weekly Per Capita Expenditures: 

Food 

Food at home 

Cereals and bakery products 
Cereals and cereal products 

Flour 

Prepared flour mixes 
Ready-to-eat and cooked cereals 

Rice 

Pasta, cornmeal and other cereal 
products 

Bakery products 
Bread 

White bread 

Bread, other than white 

Cookies and crackers 

Cookies 

Crackers 

Frozen and refrigerated bakery 
products 

Other bakery products 

Biscuits and rolls 
Cakes and cupcakes 

Bread and cracker products 

Sweetrolls, coffee cakes, 
doughnuts 

Pies, tarts, turnovers 

Meats, poultry, fish, and eggs 
Beef 

Ground beef 
Roast 

Chuck roast 

Round roast 

Other roast 

Steak 

Round steak 

Sirloin steak 
Other steak 

Other beef 

Pork 
Bacon 

Pork chops 

Ham 
Ham, not canned 

Sausage 

Other pork 
Other meats 

Frankfurters 
Lunch meats (cold cuts) 

Bologna, liverwurst, salami 

Other lunchmeats 

Lamb, organ meats and others 

Lamb and organ meats 

Poultry 

Fresh and frozen chickens 
Fresh and frozen whole chicken 

Fresh and frozen chicken parts 

Other poultry 
Fish and seafood 

Canned fish and seafood 

Fresh fish and shellfish 
Frozen fish and shellfish 

Eggs 

Dairy products 
Fresh milk and cream 

Fresh milk, all types 
Cream 

Other dairy products 

Butter 

Cheese 

Ice cream and related products 

Miscellaneous dairy products 

STI: Spending Patterns: Food: Fruits, Vegetables 
Weekly Per Capita Expenditures: 

Food 

Fruits and vegetables 

Fresh fruits 

Apples 
Bananas 

Oranges 

Citrus fruits, excluding oranges 
Other fresh fruits 

Fresh vegetables 

Potatoes 
Lettuce 

Tomatoes 

Other fresh vegetables 
Processed fruits 

Frozen fruits and fruit juices 

Frozen orange juice 
Frozen fruits 

Frozen fruit juices 

Canned fruits 
Dried fruit 

Fresh fruit juice 

Canned and bottled fruit juice 
Processed vegetables 

Frozen vegetables 

Canned and dried vegetables and 
juices 

Canned beans 

Canned corn 
Canned miscellaneous vegetables 

Dried beans 

Dried miscellaneous vegetables 
Fresh and canned vegetable juices 
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STI: Spending Patterns: Food: Other Food at Home 
Weekly Per Capita Expenditures: 

Other food at home 

Sugar and other sweets 

Candy and chewing gum 
Sugar 

Artificial sweeteners 

Jams, preserves, other sweets 
Fats and oils 

Margarine 

Fats and oils 
Salad dressings 

Nondairy cream and imitation milk 

Peanut butter 

Miscellaneous foods 
Frozen prepared foods 

Frozen meals 

Other frozen prepared foods 
Canned and packaged soups 

Potato chips, nuts, and other snacks 

Potato chips and other snacks 
Nuts 

Condiments and seasonings 

Salt, spices, other seasonings 
Olives, pickles, relishes 

Sauces and gravies 

Baking needs and miscellaneous 
products 

Other canned and packaged prepared 

foods 
Prepared salads 

Prepared desserts 

Baby food 
Miscellaneous prepared foods 

Nonalcoholic beverages 

Cola 
Other carbonated drinks 

Coffee 

Roasted coffee 

Instant and freeze dried coffee 
Noncarbonated fruit flavored drinks, 

including non-frozen lemonade 

Tea 
Other nonalcoholic beverages and 

ice 

Other noncarbonated beverages and 
ice 

Bottled Water/Sports Drinks 

Food prepared by consumer unit on out-
of-town trips 

STI: Spending Patterns: Food Away from Home 
Weekly Per Capita Expenditures: 

Food away from home 

Meals at restaurants (except on trips) 

Lunch 

Lunch at fast food, take-out, 
delivery, concession stands, buffet 

and cafeteria (other than employer 

and school cafeteria) 

Lunch at full service restaurants 

Dinner 
Dinner at fast food, take-out, 

delivery, concession stands, buffet 

and cafeteria (other than employer 
and school cafeteria) 

Dinner at full service restaurants 

Snacks and nonalcoholic beverages 

Snacks and nonalcoholic beverages 

at fast food, take-out, delivery, 
concession stands, buffet and 

cafeteria (other than employer and 

school cafeteria) 
Snacks and nonalcoholic beverages 

at full service restaurants 

Breakfast and brunch 

Breakfast and brunch at fast food, 

take-out, delivery, concession 
stands, buffet and cafeteria (other 

than employer and school cafeteria) 

Breakfast and brunch at full service 
restaurants 

Food on out-of-town trips 

STI: Spending Patterns: Food at Stores 
Weekly Per Capita Expenditures: Food/Goods/Beverages at Grocery 

Stores 
Food/Nonalcoholic Beverages at 
Grocery Stores 

Food/Nonalcoholic Beverages at 
Convenience Stores 

STI: Spending Patterns: Alcoholic Beverages 
Weekly Per Capita Expenditures: 

Alcoholic beverages 

At home 

Beer and ale 
Whiskey 

Wine 

Other alcoholic beverages 

Away from home (except on trips) 
Beer and ale 

Beer and ale at fast food, take-out, 

delivery, concession stands, buffet 
and cafeteria 

Beer and ale at full service 

restaurants 

Wine 
Wine at full service restaurants 

Other alcoholic beverages 

Other alcoholic beverages at fast 
food, take-out, delivery, concession 

stands, buffet and cafeteria 

Other alcoholic beverages at full 
service restaurants 

Alcoholic beverages purchased on 

trips 

STI: Spending Patterns: Transportation 
Weekly Per Capita Expenditures: 

Transportation 

Vehicle purchases (net outlay) 

Cars and trucks, new 

New cars 
New trucks 

Cars and trucks, used 

Used cars 
Used trucks 

Gasoline and motor oil 

Gasoline 
Diesel fuel 

Gasoline on out-of-town trips 

Motor oil 
Motor oil on out-of-town trips 

Other vehicle expenses 

Vehicle finance charges 
Automobile finance charges 

Truck finance charges 

Motorcycle and plane finance 

charges 
Other vehicle finance charges 

Vehicle maintenance and repairs 

Coolant, additives, brake, 
transmission fluids 

Tires - purchased, replaced, 

installed 
Parts, equipment, and accessories 

Body work and painting 

Clutch, transmission repair 
Drive shaft and rear-end repair 

Brake work 

Repair to steering or front-end 
Repair to engine cooling system 

Motor tune-up 

Lube, oil change, and oil filters 
Front end alignment, wheel balance 

and rotation 

Shock absorber replacement 

Repair tires and other repair work 

Exhaust system repair 
Electrical system repair 

Motor repair, replacement 

Vehicle accessories including labor 
Vehicle audio equipment including 

labor 

Vehicle air conditioning repair 
Vehicle insurance 

Vehicle rental, licenses, other charges 

Leased and rented vehicles 
Rented vehicles 

Auto rental 

Auto rental, out-of-town trips 
Leased vehicles 

Car lease payments 

Truck lease payments 
Vehicle registration state/local 

Drivers' license 

Vehicle inspection 

Parking fees 

Parking fees in home city, 
excluding residence 

Parking fees, out-of-town trips 

Tolls 
Tolls on out-of-town trips 

Towing charges 

Automobile service clubs 
Public transportation 

Airline fares 

Intercity bus fares 
Intracity mass transit fares 

Local trans. on out-of-town trips 

Taxi fares and limousine services on 
trips 

Taxi fares and limousine services 

Intercity train fares 
Ship fares 

STI: Spending Patterns: Apparel 
Weekly Per Capita Expenditures: 

Apparel and services 

Men and boys 

Men, 16 and over 

Men's suits 
Men's sportcoats, tailored jackets 

Men's coats and jackets 

Men's underwear 
Men's hosiery 

Men's nightwear 

Men's accessories 

Men's sweaters and vests 

Men's active sportswear 
Men's shirts 

Men's pants 

Men's shorts, shorts sets 
Men's uniforms 

Men's costumes 

Boys, 2 to 15 
Boys' coats and jackets 

Boys' sweaters 

Boys' shirts 

Boys' underwear 

Boys' nightwear 
Boys' hosiery 

Boys' accessories 

Boys' suits, sportcoats, vests 
Boys' pants 

Boys' shorts, shorts sets 

Boys' uniforms 
Boys' active sportswear 

Boys' costumes 

Women and girls 

Women, 16 and over 

Women's coats and jackets 
Women's dresses 

Women's sportcoats, tailored jackets 

Women's vests and sweaters 
Women's shirts, tops, blouses 

Women's skirts 

Women's pants 
Women's shorts, shorts sets 

Women's active sportswear 

Women's sleepwear 
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Women's undergarments 

Women's hosiery 
Women's suits 

Women's accessories 

Women's uniforms 
Women's costumes 

Girls, 2 to 15 

Girls' coats and jackets 
Girls' dresses, suits 

Girls' shirts, blouses, sweaters 

Girls' skirts and pants 

Girls' shorts, shorts sets 

Girls' active sportswear 
Girls' underwear and sleepwear 

Girls' hosiery 

Girls' accessories 
Girls' uniforms 

Girls' costumes 

Children under 2 
Infant coat, jacket, snowsuit 

Infant dresses, outerwear 

Infant undergarments 

Infant nightwear, loungewear 

Infant accessories 
Footwear 

Men's footwear 

Boys' footwear 
Women's footwear 

Girls' footwear 

New Formula 
Other apparel products and services 

Material for making clothes 

Sewing patterns and notions 

Watches 

Jewelry 
Shoe repair and other shoe service 

Coin-operated apparel laundry and dry 

cleaning 
Alteration, repair and tailoring of 

apparel and accessories 

Clothing rental 
Watch and jewelry repair 

Apparel laundry and dry cleaning not 

coin-operated 

STI: Spending Patterns: Housing 
Weekly Per Capita Expenditures: 

Housing 

Shelter 
Owned dwellings 

Maintenance, repairs, insurance, 

other expenses 
Homeowners insurance 

Ground rent 

Maintenance and repair 
services 

Painting and papering 

Plumbing and water heating 

Heat, A/C, electrical work 
Roofing and gutters 

Other repair and maintenance 
services 

Repair and replacement of hard 

surface flooring 
Repair of built-in appliances 

Maintenance and repair 

commodities 
Paints, wallpaper and supplies 

Tools and equipment for 

painting and wallpapering 

Plumbing supplies and 
equipment 

Electrical supplies, heating and 
cooling equipment 

Materials for hard surface 

flooring, repair and 
replacement 

Materials and equipment for 

roof and gutters 
Materials for plaster., panel., 

siding, windows, doors, 

screens, awnings 

Materials for patio, walk, fence, 
driveway, masonry, brick and 

stucco work 
Material for insulation, other 

maintenance and repair 

Property management and 
security 

Property management 

Management and upkeep 
services for security 

Parking 

Lodging on out-of-town trips 

STI: Spending Patterns: Utilities 
Weekly Per Capita Expenditures: 

Utilities, fuels, and public services 

Natural gas 

Utility--natural gas (owned home) 

Electricity 
Electricity (owned home) 

Fuel oil and other fuels 

Fuel oil 
Fuel oil (owned home) 

Bottled gas 

Gas, btld/tank (owned home) 
Other fuels 

Other fuels (owned home) 

Telephone services 
Residential telephone/pay phones 

Cellular phone service 

Phone cards 
Water and other public services 

Water and sewerage maintenance 

Water/sewer maint. (owned home) 
Trash and garbage collection 

Trash/garb. coll. (owned home) 

Septic tank cleaning 
Septic tank clean. (owned home) 

STI: Spending Patterns: Household Operations 
Weekly Per Capita Expenditures: 

Household operations 

Personal services 

Babysitting and child care in your own 
home 

Babysitting and child care in someone 

else's home 
Day care centers, nursery, and 

preschools 

Other household expenses 
Housekeeping services 

Gardening, lawn care service 

Water softening service 
Household laundry and dry cleaning, 

sent out (nonclothing) not coin-

operated 
Coin-operated household laundry and 

dry cleaning (nonclothing) 

Service for termite/pest control 
Home security system service fee 

Other home services 

Termite/pest control products 
Moving, storage, freight express 

Appliance repair, including service 
center 

Reupholstering, furniture repair 

Repairs/rentals of lawn and garden 
equipment, hand or power tools, other 

household equipment 

Appliance rental 
Repair of computer systems for 

nonbusiness use 

Computer information services 

Housekeeping supplies 

Laundry and cleaning supplies 

Soaps and detergents 
Other laundry cleaning products 

Other household products 

Cleansing and toilet tissue, paper 
towels and napkins 

Miscellaneous household products 

Lawn and garden supplies 
Postage and stationery 

Stationery, stationery supplies, 

giftwraps 
Postage 

STI: Spending Patterns: Household Furnishings & Equipment 
Weekly Per Capita Expenditures: 

Household furnishings and equipment 

Household textiles 
Bathroom linens 

Bedroom linens 

Kitchen and dining room linens 
Curtains and draperies 

Slipcovers, decorative pillows 

Sewing materials for slipcovers, 
curtains, other sewing materials for 

the home 

Other linens 
Furniture 

Mattress and springs 

Other bedroom furniture 
Sofas 

Living room chairs 

Living room tables 
Kitchen, dining room furniture 

Infants' furniture 

Outdoor furniture 

Wall units, cabinets and other 

occasional furniture 
Floor coverings 

Wall-to-wall carpet (replacement) 

(owned home) 
Floor coverings, nonpermanent 

Major appliances 

Dishwashers (built-in), garbage 
disposals, range hoods 

Refrigerators, freezers 

Washing machines 
Clothes dryers 

Cooking stoves, ovens 

Microwave ovens 
Electric floor cleaning equipment 

Sewing machines 

Small appliances, miscellaneous 
housewares 

Housewares 

Plastic dinnerware 

China and other dinnerware 

Flatware 
Glassware 

Silver serving pieces 

Other serving pieces 
Tableware, nonelectric kitchenware 

Nonelectric cookware 

Small appliances 
Small electric kitchen appliances 

Portable heating and cooling 

equipment 
Miscellaneous household equipment 

Window coverings 

Infants' equipment 
Laundry and cleaning equipment 

Outdoor equipment 

Clocks 
Lamps and lighting fixtures 

Other household decorative items 

Telephones and accessories 

Lawn and garden equipment 

Power tools 
Other hardware 

Small miscellaneous furnishings 

Hand tools 
Indoor plants, fresh flowers 

Closet and storage items 

Miscellaneous household equipment 
and parts 

Luggage 

Computers and computer hardware 
nonbusiness use 

PDA's 

Computer software and accessories for 
nonbusiness use 

Telephone answering devices 

Business equipment for home use 
Smoke alarms 

Other household appliances 
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STI: Spending Patterns: Health care 
Weekly Per Capita Expenditures: 

Health care 

Health insurance 

Commercial health insurance 
Traditional fee for service health 

plan (not BCBS) 

Preferred provider health plan (Not 
BCBS) 

Blue Cross, Blue Shield 

Traditional fee for service health 
plan (BCBS) 

Preferred provider health plan 

(BCBS) 

Health maintenance organization 
(BCBS) 

Commercial medicare supplement 

(BCBS) 
Other health insurance (BCBS) 

Health maintenance organization (not 

BCBS) 
Medicare payments 

Commercial medicare supplements 

and other health insurance 
Commercial medicare supplement 

(Not BCBS) 

Other health insurance (Not BCBS) 

Long-term care insurance 
Medical services 

Physician's services 

Dental services 
Eyecare services 

Service by professionals other than 

physician 
Lab tests, x-rays 

Hospital room and services 

Other medical care services 
Drugs 

Prescription drugs 

Nonprescription drugs 

Nonprescription vitamins 
Medical supplies 

Eyeglasses and contact lenses 

Hearing aids 
Topicals and dressings 

Medical equipment for general use 

Supportive and convalescent medical 
equipment 

Rental of medical equipment 

Rental of supportive, convalescent 
medical equipment 

STI: Spending Patterns: Entertainment 
Weekly Per Capita Expenditures: 

Entertainment 

Fees and admissions 

Recreation expenses, out-of-town trips 

Social, recreation, civic club 
membership 

Fees for participant sports 

Participant sports, out-of-town trips 
Movie, theater, opera, ballet 

Movie, other admissions, out-of-town 

trips 
Admission to sporting events 

Admission to sports events, out-of-
town trips 

Fees for recreational lessons 

Other entertainment services, out-of-
town trips 

Television, radios, sound equipment 

Televisions 

Cable, satellite, community antenna 
service 

Televisions 

VCR's and video disc players 
Video cassettes, tapes, and discs 

Video game hardware and software 

Repair of TV, radio, and sound 
equipment 

Radios, sound equipment 

Radios 
Tape recorders and players 

Digital Audio Players 
Sound components and component 

systems 

Streaming/Downloaded audio 
Records, CDs, and audio tapes 

Musical instruments and accessories 

Rental and repair of musical 

instruments 
Rental of video cassettes, tapes, 

films, and discs 

Pets, toys and playground equipment 
Pets 

Pet food 

Pet purchase, supplies, medicine 
Pet services 

Vet services 

Toys, games, hobbies, and tricycles 
Playground equipment 

Other entertainment supplies, 
equipment, and services 

Sports, recreation and exercise 

equipment 
Athletic gear, game tables, and 

exercise equipment 

Bicycles 

Camping equipment 
Hunting and fishing equipment 

Winter sports equipment 

Water sports equipment 
Other sports equipment 

Rental and repair of miscellaneous 

sports equipment 
Photographic equipment, supplies and 

services 

Film 
Film processing 

Photographic equipment 
Photographer fees 

STI: Spending Patterns: Contributions & Education Expenses 
Weekly Per Capita Expenditures: 

Cash contributions 

Support for college students 

Child support expenditures 

Cash contributions to charities and other 

organizations 

Cash contributions to church, religious 

organizations 

Cash contributions to educational 

institutions 

Cash contributions to political 

organizations 

Other cash gifts 

Education 

College tuition 

Elementary and high school tuition 

Other schools tuition 

Other school expenses including rentals 

School books, supplies, equipment for 

college 

School books, supplies, equipment for 

elementary, high school 

School books, supplies, equipment for 

day care, nursery, other 

STI: Spending Patterns: Miscellaneous Expenses 
Weekly Per Capita Expenditures: 

Miscellaneous 

Lotteries and parimutuel losses 

Online Entertainment and games 

Legal fees 
Funeral expenses 

Safe deposit box rental 

Checking accounts, other bank service 
charges 

Cemetery lots, vaults, maintenance fees 

Accounting fees 
Miscellaneous personal services 

Dating Services 

Finance charges excluding mortgage and 
vehicle 

Occupational expenses 

Expenses for other properties 
Credit card memberships 

Shopping club membership fees 

Personal care products and services 

Personal care products 

Hair care products 

Nonelectric articles for the hair 
Wigs and hairpieces 

Oral hygiene products, articles 

Shaving needs 
Cosmetics, perfume, bath preparations 

Deodorants, feminine hygiene, 

miscellaneous personal care 
Electric personal care appliances 

Personal care services 

Personal care service 

Personal insurance 

Life, endowment, annuity, other 

personal insurance 
Other nonhealth insurance 

Reading 

Magazine/Newspaper subscriptions 
Magazines/Newspapers, non-

subscription 

Books thru book clubs 
Books not thru book clubs 

Tobacco products and smoking supplies 

Cigarettes 
Other tobacco products 

Smoking accessories 
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STI: Spending Patterns: Weekly Per Capita Potentials 
Average annual expenditures 

Food 

Food at home 

Cereals and bakery products 
Cereals and cereal products 

Bakery products 

Bread 
Cookies and crackers 

Other bakery products 

Meats, poultry, fish, and eggs 
Beef 

Roast 

Steak 
Pork 

Ham 

Other meats 
Lunch meats (cold cuts) 

Lamb, organ meats and others 

Poultry 

Fresh and frozen chickens 

Fish and seafood 

Dairy products 
Fresh milk and cream 

Other dairy products 

Fruits and vegetables 
Fresh fruits 

Fresh vegetables 
Processed fruits 

Frozen fruits and fruit juices 

Processed vegetables 
Canned and dried vegetables 

and juices 

Other food at home 
Sugar and other sweets 

Fats and oils 

Miscellaneous foods 
Frozen prepared foods 

Potato chips, nuts, and other 

snacks 
Condiments and seasonings 

Other canned and packaged 
prepared foods 

Nonalcoholic beverages 

Coffee 
Food away from home 

Meals at restaurants (except on 

trips) 
Lunch 

Dinner 

Snacks and nonalcoholic 
beverages 

Breakfast and brunch 

Alcoholic beverages 
At home 

Away from home(except on trips) 

Beer and ale 
Wine 

Other alcoholic beverages 

Housing 

Shelter 

Owned dwellings 

Maintenance, repairs, 
insurance, other expenses 

Maintenance and repair 

services 
Maintenance and repair 

commodities 
Materials for patio, walk, 

fence, driveway, masonry, 

brick and stucco work 
Property management and 

security 

Utilities, fuels, and public services 
Natural gas 

Electricity 

Fuel oil and other fuels 
Fuel oil 

Bottled gas 

Wood and other fuels 
Telephone services 

Water and other public services 
Water and sewerage 

maintenance 

Trash and garbage collection 
Septic tank cleaning 

Household operations 

Personal services 
Other household expenses 

Housekeeping supplies 

Laundry and cleaning supplies 
Other household products 

Postage and stationery 

Household furnishings and equipment 
Household textiles 

Furniture 

Floor coverings 
Major appliances 

Small appliances, miscellaneous 

housewares 

Housewares 

Small appliances 

Miscellaneous household equipment 
Apparel and services 

Men and boys 

Men, 16 and over 
Boys, 2 to 15 

Women and girls 
Women, 16 and over 

Girls, 2 to 15 

Children under 2 
Footwear 

Other apparel products and services 

Transportation 
Vehicle purchases (net outlay) 

Cars and trucks, new 

Cars and trucks, used 
Gasoline and motor oil 

Other vehicle expenses 

Vehicle finance charges 
Vehicle maintenance and repairs 

Vehicle rental, licenses, other 
charges 

Leased and rented vehicles 

Rented vehicles 
Leased vehicles 

Parking fees 

Public transportation 
Health care 

Health insurance 

Commercial health insurance 
Blue Cross, Blue Shield 

Commercial medicare supplements 

and other health insurance 
Medical services 

Drugs 

Medical supplies 
Entertainment 

Fees and admissions 

Television, radios, sound equipment 

Televisions 

Radios, sound equipment 

Pets, toys and playground equipment 
Pets 

Other entertainment supplies, 

equipment, and services 
Sports, recreation and exercise 

equipment 
Photographic equipment, supplies 

and services 

Personal care products and services 
Personal care products 

Personal care services 

Reading 
Education 

Tobacco products and smoking supplies 

Miscellaneous 
Cash contributions 

Personal insurance 

STI: Spending Patterns: Persons Living in Group Quarters 
Weekly Per Capita Expenditures: 

Lunch at fast food, take-out, delivery, 

concession stands, buffet and cafeteria 

(other than employer and school 
cafeteria) 

Dinner at fast food, take-out, delivery, 

concession stands, buffet and cafeteria 
(other than employer and school 

cafeteria) 

Snacks and nonalcoholic beverages at 
fast food, take-out, delivery, concession 

stands, buffet and cafeteria (other than 

employer and school cafeteria) 
Food on out-of-town trips 

Cellular phone service 

Phone cards 
Men's shirts 

Men's pants 

Women's shirts, tops, blouses 
Women's pants 

Men's footwear 

Women's footwear 
Movie, theater, opera, ballet 

VCR's and video disc players 

Record, tape, CD and video mail order 
clubs 

Rental of video cassettes, tapes, films, 
and discs 

Magazines, non-subscription 

Books not thru book clubs 
Food/Goods/Beverages at Grocery 

Stores 
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 STI: WorkPlace 
 

Every market-focused company uses demographic data to target consumers where they live. But only the most 

strategic companies also target consumers where they work using workplace estimates. Why do some companies 

care about workplace estimates? Because consumers who spend a large percent of their waking hours working in 

an area that is different from where they live, also purchase products and services near their workplaces from 

restaurants, banks, dry cleaners, drug stores, and more. So, by determining the workplace populations of markets, 

companies gain much more precise market insight and, therefore, more profitable site selection capabilities. 

However, companies that are not using workplace population estimates are not ignoring them only because they 

lack an understanding of their power to support better market research, but also because the traditional workplace 

estimates have not delivered accurate numbers. STI: Workplace solves this long-standing problem by bringing 

accuracy to estimating workplace populations through an innovative new methodology. In fact, by using new 

workplace data sources and an innovative "bottom-up" analytic methodology, STI: Workplace delivers the most 

accurate workplace estimates available today.  

What's more, STI: Workplace adds considerable value to workplace market estimates by providing not just how 

many people work in a particular industry, but also their occupations and income levels. This additional consumer 

insight gives competitive, profit-focused companies a tremendous strategic advantage when deciding which 

location is the most likely to attract a large number of consumers and, ultimately, net the maximum return on 

investment. 

Update Frequency CBSA Per State United States 

One-Time Purchase $400. $800. $4,000. 

One Year Subscription w/Semi-Annual Updates $720. $1,440. $7,200. 

One Year Subscription w/Quarterly Updates $1,200. $2,400. $12,000. 

* STI: WorkPlace for PCensus data is provided at the Block Group, Census Tract, County, CBSA, and State Level. 

Please call for more multi-year and multi-user pricing. 

 
STI: WorkPlace: Establishments 
All Establishments 

Agriculture, Forestry, Fishing and 

Hunting 

Crop Production 

Oilseed and Grain Farming 
Vegetable and Melon Farming 

Fruit and Tree Nut Farming 

Greenhouse, Nursery, and 
Floriculture Production 

Other Crop Farming 

Animal Production 
Cattle Ranching and Farming 

Hog and Pig Farming 

Poultry and Egg Production 

Sheep and Goat Farming 

Animal Aquaculture 

Other Animal Production 
Forestry and Logging 

Timber Tract Operations 

Forest Nurseries and Gathering of 
Forest Products 

Logging 

Fishing, Hunting and Trapping 
Fishing 

Hunting and Trapping 

Support Activities for Agriculture and 
Forestry 

Support Activities for Crop 

Production 
Support Activities for Animal 

Production 

Support Activities for Forestry 

Mining 

Oil and Gas Extraction 

Oil and Gas Extraction 

Mining (except Oil and Gas) 
Coal Mining 

Metal Ore Mining 

Nonmetallic Mineral Mining and 
Quarrying 

Support Activities for Mining 

Support Activities for Mining 

Utilities 

Utilities 

Electric Power Generation, 

Transmission and Distribution 

Natural Gas Distribution 

Water, Sewage and Other Systems 

Construction 

Construction of Buildings 

Residential Building Construction 
Nonresidential Building Construction 

Heavy and Civil Engineering 

Construction 
Utility System Construction 

Land Subdivision 

Highway, Street, and Bridge 
Construction 

Other Heavy and Civil Engineering 

Construction 
Specialty Trade Contractors 

Foundation, Structure, and Building 

Exterior Contractors 
Building Equipment Contractors 

Building Finishing Contractors 

Other Specialty Trade Contractors 

Manufacturing 

Food Manufacturing 

Animal Food Manufacturing 
Grain and Oilseed Milling 

Sugar and Confectionery Product 

Manufacturing 
Fruit and Vegetable Preserving and 

Specialty Food Manufacturing 

Dairy Product Manufacturing 

Animal Slaughtering and Processing 

Seafood Product Preparation and 

Packaging 
Bakeries and Tortilla Manufacturing 

Other Food Manufacturing 

Beverage and Tobacco Product 
Manufacturing 

Beverage Manufacturing 

Tobacco Manufacturing 
Textile Mills 

Fiber, Yarn, and Thread Mills 

Fabric Mills 
Textile and Fabric Finishing and 

Fabric Coating Mills 

Textile Product Mills 
Textile Furnishings Mills 

Other Textile Product Mills 

Apparel Manufacturing 

Apparel Knitting Mills 
Cut and Sew Apparel Manufacturing 

Apparel Accessories and Other 

Apparel Manufacturing 
Leather and Allied Product 

Manufacturing 

Leather and Hide Tanning and 
Finishing 

Footwear Manufacturing 

Other Leather and Allied Product 
Manufacturing 

Wood Product Manufacturing 

Sawmills and Wood Preservation 

Veneer, Plywood, and Engineered 

Wood Product Manufacturing 

Other Wood Product Manufacturing 
Paper Manufacturing 

Pulp, Paper, and Paperboard Mills 

Converted Paper Product 
Manufacturing 

Printing and Related Support Activities 

Printing and Related Support 
Activities 

Petroleum and Coal Products 

Manufacturing 
Petroleum and Coal Products 

Manufacturing 

Chemical Manufacturing 
Basic Chemical Manufacturing 
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Resin, Synthetic Rubber, and 

Artificial Synthetic Fibers and 

Filaments Manufacturing 

Pesticide, Fertilizer, and Other 
Agricultural Chemical 

Manufacturing 

Pharmaceutical and Medicine 
Manufacturing 

Paint, Coating, and Adhesive 

Manufacturing 
Soap, Cleaning Compound, and 

Toilet Preparation Manufacturing 

Other Chemical Product and 
Preparation Manufacturing 

Plastics and Rubber Products 

Manufacturing 
Plastics Product Manufacturing 

Rubber Product Manufacturing 

Nonmetallic Mineral Product 
Manufacturing 

Clay Product and Refractory 

Manufacturing 
Glass and Glass Product 

Manufacturing 

Cement and Concrete Product 
Manufacturing 

Lime and Gypsum Product 

Manufacturing 
Other Nonmetallic Mineral Product 

Manufacturing 

Primary Metal Manufacturing 
Iron and Steel Mills and Ferroalloy 

Manufacturing 

Steel Product Manufacturing from 
Purchased Steel 

Alumina and Aluminum Production 

and Processing 
Nonferrous Metal (except 

Aluminum) Production and 

Processing 

Foundries 

Fabricated Metal Product 
Manufacturing 

Forging and Stamping 

Cutlery and Handtool Manufacturing 
Architectural and Structural Metals 

Manufacturing 

Boiler, Tank, and Shipping Container 
Manufacturing 

Hardware Manufacturing 

Spring and Wire Product 
Manufacturing 

Machine Shops; Turned Product; and 

Screw, Nut, and Bolt Manufacturing 
Coating, Engraving, Heat Treating, 

and Allied Activities 

Other Fabricated Metal Product 
Manufacturing 

Machinery Manufacturing 

Agriculture, Construction, and 
Mining Machinery Manufacturing 

Industrial Machinery Manufacturing 

Commercial and Service Industry 
Machinery Manufacturing 

Ventilation, Heating, Air-

Conditioning, and Commercial 
Refrigeration Equipment 

Manufacturing 

Metalworking Machinery 
Manufacturing 

Engine, Turbine, and Power 

Transmission Equipment 

Manufacturing 

Other General Purpose Machinery 
Manufacturing 

Computer and Electronic Product 

Manufacturing 
Computer and Peripheral Equipment 

Manufacturing 

Communications Equipment 
Manufacturing 

Audio and Video Equipment 

Manufacturing 
Semiconductor and Other Electronic 

Component Manufacturing 

Navigational, Measuring, 
Electromedical, and Control 

Instruments Manufacturing 

Manufacturing and Reproducing 
Magnetic and Optical Media 

Electrical Equipment, Appliance, and 

Component Manufacturing 
Electric Lighting Equipment 

Manufacturing 

Household Appliance Manufacturing 
Electrical Equipment Manufacturing 

Other Electrical Equipment and 

Component Manufacturing 
Transportation Equipment 

Manufacturing 

Motor Vehicle Manufacturing 
Motor Vehicle Body and Trailer 

Manufacturing 

Motor Vehicle Parts Manufacturing 
Aerospace Product and Parts 

Manufacturing 

Railroad Rolling Stock 
Manufacturing 

Ship and Boat Building 

Other Transportation Equipment 

Manufacturing 

Furniture and Related Product 
Manufacturing 

Household and Institutional 

Furniture and Kitchen Cabinet 
Manufacturing 

Office Furniture (including Fixtures) 

Manufacturing 
Other Furniture Related Product 

Manufacturing 

Miscellaneous Manufacturing 
Medical Equipment and Supplies 

Manufacturing 

Other Miscellaneous Manufacturing 

Wholesale Trade 

Merchant Wholesalers, Durable Goods 

Motor Vehicle and Motor Vehicle 
Parts and Supplies Merchant 

Wholesalers 

Furniture and Home Furnishing 
Merchant Wholesalers 

Lumber and Other Construction 

Materials Merchant Wholesalers 
Professional and Commercial 

Equipment and Supplies Merchant 

Wholesalers 
Metal and Mineral (except 

Petroleum) Merchant Wholesalers 

Electrical and Electronic Goods 
Merchant Wholesalers 

Hardware, and Plumbing and 

Heating Equipment and Supplies 

Merchant Wholesalers 

Machinery, Equipment, and Supplies 
Merchant Wholesalers 

Miscellaneous Durable Goods 

Merchant Wholesalers 
Merchant Wholesalers, Nondurable 

Goods 

Paper and Paper Product Merchant 
Wholesalers 

Drugs and Druggists' Sundries 

Merchant Wholesalers 
Apparel, Piece Goods, and Notions 

Merchant Wholesalers 

Grocery and Related Product 
Wholesalers 

Farm Product Raw Material 

Merchant Wholesalers 
Chemical and Allied Products 

Merchant Wholesalers 

Petroleum and Petroleum Products 
Merchant Wholesalers 

Beer, Wine, and Distilled Alcoholic 

Beverage Merchant Wholesalers 
Miscellaneous Nondurable Goods 

Merchant Wholesalers 

Wholesale Electronic Markets and 
Agents and Brokers 

Wholesale Electronic Markets and 

Agents and Brokers 

Retail Trade 

Motor Vehicle and Parts Dealers 

Automobile Dealers 
Other Motor Vehicle Dealers 

Automotive Parts, Accessories, and 

Tire Stores 
Furniture and Home Furnishings Stores 

Furniture Stores 

Home Furnishings Stores 

Electronics and Appliance Stores 

Electronics and Appliance Stores 
Building Material and Garden 

Equipment and Supplies Dealers 

Building Material and Supplies 
Dealers 

Lawn and Garden Equipment and 

Supplies Stores 
Food and Beverage Stores 

Grocery Stores 

Specialty Food Stores 
Beer, Wine, and Liquor Stores 

Health and Personal Care Stores 

Health and Personal Care Stores 
Gasoline Stations 

Gasoline Stations 

Clothing and Clothing Accessories 
Stores 

Clothing Stores 

Shoe Stores 
Jewelry, Luggage, and Leather 

Goods Stores 

Sporting Goods, Hobby, Book, and 
Music Stores 

Sporting Goods, Hobby, and Musical 

Instrument Stores 
Book, Periodical, and Music Stores 

General Merchandise Stores 

Department Stores 
Other General Merchandise Stores 

Miscellaneous Store Retailers 

Florists 

Office Supplies, Stationery, and Gift 

Stores 
Used Merchandise Stores 

Other Miscellaneous Store Retailers 

Nonstore Retailers 
Electronic Shopping and Mail-Order 

Houses 

Vending Machine Operators 
Direct Selling Establishments 

Transportation and Storage 

Air Transportation 
Scheduled Air Transportation 

Nonscheduled Air Transportation 

Rail Transportation 
Rail Transportation 

Water Transportation 

Deep Sea, Coastal, and Great Lakes 
Water Transportation 

Inland Water Transportation 

Truck Transportation 
General Freight Trucking 

Specialized Freight Trucking 

Transit and Ground Passenger 
Transportation 

Urban Transit Systems 

Interurban and Rural Bus 
Transportation 

Taxi and Limousine Service 

School and Employee Bus 
Transportation 

Charter Bus Industry 

Other Transit and Ground Passenger 
Transportation 

Pipeline Transportation 

Pipeline Transportation of Crude Oil 
Pipeline Transportation of Natural 

Gas 

Other Pipeline Transportation 

Scenic and Sightseeing Transportation 

Scenic and Sightseeing 
Transportation, Land 

Scenic and Sightseeing 

Transportation, Water 
Scenic and Sightseeing 

Transportation, Other 

Support Activities for Transportation 
Support Activities for Air 

Transportation 

Support Activities for Rail 
Transportation 

Support Activities for Water 

Transportation 
Support Activities for Road 

Transportation 

Freight Transportation Arrangement 
Other Support Activities for 

Transportation 

Postal Service 
Postal Service 

Couriers and Messengers 

Couriers 
Local Messengers and Local 

Delivery 

Warehousing and Storage 
Warehousing and Storage 

Information 

Publishing Industries (except Internet) 
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Newspaper, Periodical, Book, and 

Directory Publishers 

Software Publishers 

Motion Picture and Sound Recording 
Industries 

Motion Picture and Video Industries 

Sound Recording Industries 
Broadcasting (except Internet) 

Radio and Television Broadcasting 

Cable and Other Subscription 
Programming 

Internet Publishing and Broadcasting 

Internet Publishing and Broadcasting 
Telecommunications 

Wired Telecommunications Carriers 

Wireless Telecommunications 
Carriers (except Satellite) 

Telecommunications Resellers 

Satellite Telecommunications 
Cable and Other Program 

Distribution 

Other Telecommunications 
Internet Service Providers, Web Search 

Portals, and Data Processing Services 

Internet Service Providers and Web 
Search Portals 

Data Processing, Hosting, and 

Related Services 
Other Information Services 

Other Information Services 

Finance and Insurance 

Monetary Authorities - Central Bank 

Monetary Authorities - Central Bank 

Credit Intermediation and Related 
Activities 

Depository Credit Intermediation 

Nondepository Credit Intermediation 
Activities Related to Credit 

Intermediation 

Securities, Commodity Contracts, and 

Other Financial Investments and 

Related Activities 
Securities and Commodity Contracts 

Intermediation and Brokerage 

Securities and Commodity 
Exchanges 

Other Financial Investment 

Activities 
Insurance Carriers and Related 

Activities 

Insurance Carriers 
Agencies, Brokerages, and Other 

Insurance Related Activities 

Funds, Trusts, and Other Financial 
Vehicles 

Insurance and Employee Benefit 

Funds 

Other Investment Pools and Funds 

Real Estate and Rental and Leasing 

Real Estate 

Lessors of Real Estate 
Offices of Real Estate Agents and 

Brokers 

Activities Related to Real Estate 
Rental and Leasing Services 

Automotive Equipment Rental and 

Leasing 
Consumer Goods Rental 

General Rental Centers 

Commercial and Industrial 
Machinery and Equipment Rental 

and Leasing 

Lessors of Nonfinancial Intangible 
Assets (except Copyrighted Works) 

Lessors of Nonfinancial Intangible 

Assets (except Copyrighted Works) 

Professional, Scientific, and Technical 

Services 

Professional, Scientific, and Technical 
Services 

Legal Services 

Accounting, Tax Preparation, 
Bookkeeping, and Payroll Services 

Architectural, Engineering, and 

Related Services 
Specialized Design Services 

Computer Systems Design and 

Related Services 
Management, Scientific, and 

Technical Consulting Services 

Scientific Research and 
Development Services 

Advertising and Related Services 

Other Professional, Scientific, and 
Technical Services 

Management of Companies and 

Enterprises 

Management of Companies and 

Enterprises 
Management of Companies and 

Enterprises 

Administrative and Support and Waste 

Management and Remediation 

Services 

Administrative and Support Services 
Office Administrative Services 

Facilities Support Services 

Employment Services 
Business Support Services 

Travel Arrangement and Reservation 

Services 
Investigation and Security Services 

Services to Buildings and Dwellings 

Other Support Services 

Waste Management and Remediation 

Services 

Waste Collection 

Waste Treatment and Disposal 
Remediation and Other Waste 

Management Services 

Educational Services 

Educational Services 

Elementary and Secondary Schools 

Junior Colleges 
Colleges, Universities, and 

Professional Schools 

Business Schools and Computer and 
Management Training 

Technical and Trade Schools 

Other Schools and Instruction 
Educational Support Services 

Health Care and Social Assistance 

Ambulatory Health Care Services 
Offices of Physicians 

Offices of Dentists 

Offices of Other Health Practitioners 
Outpatient Care Centers 

Medical and Diagnostic Laboratories 

Home Health Care Services 
Other Ambulatory Health Care 

Services 

Hospitals 
General Medical and Surgical 

Hospitals 

Psychiatric and Substance Abuse 
Hospitals 

Specialty (except Psychiatric and 

Substance Abuse) Hospitals 
Nursing and Residential Care Facilities 

Nursing Care Facilities 

Residential Mental Retardation, 
Mental Health and Substance Abuse 

Facilities 

Community Care Facilities for the 

Elderly 

Other Residential Care Facilities 
Social Assistance 

Individual and Family Services 

Community Food and Housing, and 
Emergency and Other Relief 

Services 

Vocational Rehabilitation Services 
Child Day Care Services 

Arts, Entertainment, and Recreation 

Performing Arts, Spectator Sports, and 
Related Industries 

Performing Arts Companies 

Spectator Sports 
Promoters of Performing Arts, 

Sports, and Similar Events 

Agents and Managers for Artists, 

Athletes, Entertainers, and Other 

Public Figures 

Independent Artists, Writers, and 
Performers 

Museums, Historical Sites, and Similar 

Institutions 
Museums, Historical Sites, and 

Similar Institutions 

Amusement, Gambling, and Recreation 
Industries 

Amusement Parks and Arcades 

Gambling Industries 
Other Amusement and Recreation 

Industries 

Accommodation and Food Services 

Accommodation 

Traveler Accommodation 

RV (Recreational Vehicle) Parks and 
Recreational Camps 

Rooming and Boarding Houses 

Food Services and Drinking Places 
Full-Service Restaurants 

Limited-Service Eating Places 

Special Food Services 
Drinking Places (Alcoholic 

Beverages) 

Other Services (except Public 

Administration) 

Repair and Maintenance 

Automotive Repair and Maintenance 
Electronic and Precision Equipment 

Repair and Maintenance 

Commercial and Industrial 
Machinery and Equipment (except 

Automotive and Electronic) Repair 

and Maintenance 
Personal and Household Goods 

Repair and Maintenance 

Personal and Laundry Services 

Personal Care Services 

Death Care Services 
Drycleaning and Laundry Services 

Other Personal Services 

Religious, Grantmaking, Civic, 
Professional, and Similar Organizations 

Religious Organizations 

Grantmaking and Giving Services 
Social Advocacy Organizations 

Civic and Social Organizations 

Business, Professional, Labor, 
Political, and Similar Organizations 

Private Households 

Private Households 

Public Administration 

Military 

Unknown classification

STI: WorkPlace: Occupations 
All Employees 

White Collar 

Management occupations 

Top executives 

Advertising, marketing, promotions, 
public relations, and sales managers 

Operations specialties managers 

Other management occupations 
Business and financial operations 

occupations 

Business operations specialists 

Financial specialists 

Computer and mathematical science 
occupations 

Computer specialists 

Mathematical science occupations 
Architecture and engineering 

occupations 

Architects, surveyors, and 
cartographers 

Engineers 

Drafters, engineering, and mapping 

technicians 
Life, physical, and social science 

occupations 

Life scientists 
Physical scientists 

Social scientists and related 

occupations 
Life, physical, and social science 

technicians 

Community and social services 

occupations 
Counselors, social workers, and other 

community and social service 

specialists 
Religious workers 

All other counselors, social, and 

religious workers 
Legal occupations 

Lawyers, judges, and related workers 

Legal support workers 
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All other legal and related workers 

Education, training, and library 

occupations 

Postsecondary teachers 
Primary, secondary, and special 

education teachers 

Other teachers and instructors 
Librarians, curators, and archivists 

Other education, training, and library 

occupations 
Arts, design, entertainment, sports, and 

media occupations 

Art and design occupations 
Entertainers and performers, sports 

and related occupations 

Media and communication 
occupations 

Media and communication 

equipment occupations 
Healthcare practitioners and technical 

occupations 

Health diagnosing and treating 
practitioners 

Health technologists and technicians 

Other healthcare practitioners and 
technical occupations 

Healthcare support occupations 

Nursing, psychiatric, and home 
health aides 

Occupational and physical therapist 

assistants and aides 
Other healthcare support occupations 

Blue Collar 

Protective service occupations 
First-line supervisors/managers, 

protective service workers 

Fire fighting and prevention workers 

Law enforcement workers 

Other protective service workers 

Food preparation and serving related 
occupations 

Supervisors, food preparation and 

serving workers 
Cooks and food preparation workers 

Food and beverage serving workers 

Other food preparation and serving 
related workers 

Building and grounds cleaning and 

maintenance occupations 
Supervisors, building and grounds 

cleaning and maintenance workers 

Building cleaning and pest control 
workers 

Grounds maintenance workers 

All other building and grounds 
cleaning and maintenance workers 

Personal care and service occupations 

Supervisors, personal care and 
service workers 

Animal care and service workers 

Entertainment attendants and related 
workers 

Funeral service workers 

Personal appearance workers 
Transportation, tourism, and lodging 

attendants 

Other personal care and service 
workers 

Sales and related occupations 

Supervisors, sales workers 
Retail sales workers 

Sales representatives, services 

Sales representatives, wholesale and 

manufacturing 

Other sales and related workers 

Office and administrative support 
occupations 

Supervisors, office and 

administrative support workers 
Communications equipment 

operators 

Financial clerks 
Information and record clerks 

Material recording, scheduling, 

dispatching, and distributing 
occupations 

Secretaries and administrative 

assistants 
Other office and administrative 

support workers 

Farming, fishing, and forestry 
occupations 

Supervisors, farming, fishing, and 

forestry workers 
Agricultural workers 

Fishing and hunting workers 

Forest, conservation, and logging 
workers 

Construction and extraction 

occupations 
Supervisors, construction and 

extraction workers 

Construction trades and related 
workers 

Helpers, construction trades 

Other construction and related 
workers 

Extraction workers 

Installation, maintenance, and repair 

occupations 

Supervisors of installation, 

maintenance, and repair workers 
Electrical and electronic equipment 

mechanics, installers, and repairers 

Vehicle and mobile equipment 
mechanics, installers, and repairers 

Other installation, maintenance, and 

repair occupations 
Production occupations 

Supervisors, production workers 

Assemblers and fabricators 
Food processing occupations 

Metal workers and plastic workers 

Printing occupations 
Textile, apparel, and furnishings 

occupations 

Woodworkers 
Plant and system operators 

Other production occupations 

Transportation and material moving 
occupations 

Supervisors, transportation and 

material moving workers 
Air transportation occupations 

Motor vehicle operators 

Rail transportation occupations 
Water transportation occupations 

Other transportation workers 

Material moving occupations 

Military 

Unclassified 

STI: WorkPlace: Salary 
All Employees 

Less than $10,000 

10,000 to 15,000 

15,000 to 20,000 
20,000 to 25,000 

25,000 to 30,000 

30,000 to 35,000 

35,000 to 40,000 

40,000 to 45,000 

45,000 to 50,000 
50,000 to 55,000 

55,000 to 60,000 

60,000 to 65,000 

65,000 to 70,000 

70,000 to 75,000 

75,000 to 80,000 
80,000 to 85,000 

85,000 to 90,000 

90,000 to 95,000 

95,000 to 100,000 

$100,000 and over 

Median Employee Salary 

Average Employee Salary 

STI: WorkPlace: Quarterly Historicals
Estimated Establishments 

09Q1 

08Q4 
08Q3 

08Q2 

08Q1 

07Q4 
07Q3 

07Q2 

07Q1 

 

Estimated Establishments  

(Ranges as above) 
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 STI: Landscape 
Unlike other segmentation systems, STI: LandScape comes with not only geo-demographic segments, but a 

wealth of other lifestyle characteristics.  

When designing STI: Landscape, we realized that demographics do not entirely cover why people make the 

purchases that they make. To understand purchase behavior, you must see into the consumer's perceptions and 

attitudes. Therefore, STI: Landscape is the first segmentation system to use non-demographic data, such as 

voting history, behavioral factors like health and even sexual orientation, in addition to standard demographics. 

The Segments 

STI: Landscape is divided into 8 major categories that are broad interpretations for the segments they contain. 

Four of these categories are broken down into sub-categories to further refine them. These subcategories are 

nameless but can be referenced by the segment letter that is unique to each sub-category. For example, 'E', 'F', 

and 'G' are all sub-categories under the major category of 'Going it Alone'. The most detailed level is the 

segments themselves. There are 72 in total. Each segment contains a simple alphanumeric abbreviation as well 

as a category name that is indicative of the type of people that belong to that segment. Within each sub-

category, the wealthiest segment is always listed first followed by the second wealthiest and so forth and so on. 

For a detailed explanation of each segment, please ask your STI: Landscape representative for the appropriate 

reference material.  

The Population 

STI: Landscape is released annually in October of each year and is bundled with the July population and 

household estimates from STI: PopStats. 

Update Frequency CBSA Per State United States 

Annual Update $2,500. $5,000. $25,000. 

* STI: Landscape for PCensus data is provided at the Block Group, Census Tract, County, CBSA, and State Level. 

Please call for more multi-year and multi-user pricing. 

 

STI: Landscape: Segments 
Households by Landscape Segment 

Top 10 Landscape Segments 

A1 Empire Builders 
A2 Grand Masters 

A3 Marquis Class 

A4 American Knights 
A5 Urban Squires 

A6 Regents 

B1 Charmed Life 
B2 Sitting Pretty 

B3 Kindred Spirit 

B4 Middle of the Road 
B5 White Collar Status 

B6 Blue Collar Starts 
C1 Social Whirls 

C2 Managing Business 

C3 Nest Builders 
C4 Gainfully employed 

C5 Strapped 

D1 Gray Eminence 

D2 Fall Years 

D3 Still in the Game 
E1 Gurus 

E2 Wizards 

E3 Apprentices 
F1 Hard Act to Follow 

F2 SM seeks SF 

F3 Solo Acts 
F4 Down But Not Out 

G1 Urban Moms/Dads 

G2 Apron Strings 
G3 Solemn Widows/ers 

H1 Educated Earners 
H2 Suburban Singles 

H3 Hard Hats/Hair Nets 

I1 Bonds and Babies 
I2 Great Generations 

I3 Couples with Capital 

I4 Kith and Kin 

I5 Sublime Suburbia 

J1 Stocks and Scholars 
J2 Marmalade and Money 

J3 Stately Suburbs 

K1 Country Villas 
K2 Pastoral Vistas 

K3 Terra Firma 

K4 Stock in Trade 
K5 Rough and Ready 

K6 The Outback 

K7 Cornucopia 
L1 Land Barons 

L2 Fertile Acres 
L3 Breadbasket 

L4 Farmers Circle 

L5 Crops and Tractors 
M1 Harlem Gentry 

M2 East Side 

M3 Upper East Side 

M4 Lower East Side 

M5 Between jobs 
N1 Anos de Quincenera 

N2 Los Padres 

N3 Los Novios 
N4 Los Padrinos 

N5 Los Solteros 

N6 Los Trabajadores 
O1 Golden Heritage 

O2 East Meets West 

O3 Group Quarters 
O4 Doublewides 

O5 Centurions 
O6 Legacy Years 

O7 Collegian 

O8 Undefined 
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STI: Landscape: Categories 
Households by Landscape Segment 

Ranked Landscape Categories 

A - Creme de la Creme 

A1 Empire Builders 

A2 Grand Masters 

A3 Marquis Class 
A4 American Knights 

A5 Urban Squires 

A6 Regents 

B - Urban Cliff Climbers 

B1 Charmed Life 

B2 Sitting Pretty 
B3 Kindred Spirit 

B4 Middle of the Road 

B5 White Collar Status 
B6 Blue Collar Starts 

C - Urban Cliff Dwellers 

C1 Social Whirls 
C2 Managing Business 

C3 Nest Builders 

C4 Gainfully employed 
C5 Strapped 

D - Seasoned Urban Dwellers 

D1 Gray Eminence 

D2 Fall Years 

D3 Still in the Game 

E - Thriving Alone 

E1 Gurus 

E2 Wizards 
E3 Apprentices 

F - Going it Alone 

F1 Hard Act to Follow 
F2 SM seeks SF 

F3 Solo Acts 

F4 Down But Not Out 

G - Strugling Alone 

G1 Urban Moms/Dads 

G2 Apron Strings 
G3 Solemn Widows/ers 

H - Single in the Suburbs 

H1 Educated Earners 
H2 Suburban Singles 

H3 Hard Hats/Hair Nets 

I - Married in the Suburbs 

I1 Bonds and Babies 

I2 Great Generations 

I3 Couples with Capital 

I4 Kith and Kin 

I5 Sublime Suburbia 

J - Retired in the Suburbs 

J1 Stocks and Scholars 

J2 Marmalade and Money 
J3 Stately Suburbs 

K - Living with Nature 

K1 Country Villas 
K2 Pastoral Vistas 

K3 Terra Firma 

K4 Stock in Trade 
K5 Rough and Ready 

K6 The Outback 

K7 Cornucopia 

L - Working with Nature 

L1 Land Barons 

L2 Fertile Acres 
L3 Breadbasket 

L4 Farmers Circle 

L5 Crops and Tractors 

M - Harlem Gateway 

M1 Harlem Gentry 

M2 East Side 

M3 Upper East Side 

M4 Lower East Side 
M5 Between jobs 

N - Espaniola 

N1 Anos de Quincenera 
N2 Los Padres 

N3 Los Novios 

N4 Los Padrinos 
N5 Los Solteros 

N6 Los Trabajadores 

O - Specialties 

O1 Golden Heritage 

O2 East Meets West 

O3 Group Quarters 
O4 Doublewides 

O5 Centurions 

O6 Legacy Years 
O7 Collegian 

O8 Undefined 

STI: Landscape: Indices 
Lifestyle Social Indices 

Power Brokers 

Conservatism 
Gay Chic 

Technology Pioneers 

Urban Views 

Lifestyle Lifestyle Indices 

Health Zone (General Health) 

Size Maters (BMI) 

Eat Your Veggies (Fruit and Vegetable 

Servings) 
Bodies in Motion (Exercise) 

Smoke Signals (Smokers) 

STI: Landscape: Segments (Population) 
Population by Landscape 

Segment 

Top 10 Landscape Segments 

A1 Empire Builders 
A2 Grand Masters 

A3 Marquis Class 
A4 American Knights 

A5 Urban Squires 

A6 Regents 
B1 Charmed Life 

B2 Sitting Pretty 

B3 Kindred Spirit 
B4 Middle of the Road 

B5 White Collar Status 

B6 Blue Collar Starts 

C1 Social Whirls 
C2 Managing Business 

C3 Nest Builders 

C4 Gainfully employed 
C5 Strapped 

D1 Gray Eminence 
D2 Fall Years 

D3 Still in the Game 

E1 Gurus 
E2 Wizards 

E3 Apprentices 

F1 Hard Act to Follow 
F2 SM seeks SF 

F3 Solo Acts 

F4 Down But Not Out 

G1 Urban Moms/Dads 
G2 Apron Strings 

G3 Solemn Widows/ers 

H1 Educated Earners 
H2 Suburban Singles 

H3 Hard Hats/Hair Nets 
I1 Bonds and Babies 

I2 Great Generations 

I3 Couples with Capital 
I4 Kith and Kin 

I5 Sublime Suburbia 

J1 Stocks and Scholars 
J2 Marmalade and Money 

J3 Stately Suburbs 

K1 Country Villas 

K2 Pastoral Vistas 
K3 Terra Firma 

K4 Stock in Trade 

K5 Rough and Ready 
K6 The Outback 

K7 Cornucopia 
L1 Land Barons 

L2 Fertile Acres 

L3 Breadbasket 
L4 Farmers Circle 

L5 Crops and Tractors 

M1 Harlem Gentry 
M2 East Side 

M3 Upper East Side 

M4 Lower East Side 

M5 Between jobs 
N1 Anos de Quincenera 

N2 Los Padres 

N3 Los Novios 
N4 Los Padrinos 

N5 Los Solteros 
N6 Los Trabajadores 

O1 Golden Heritage 

O2 East Meets West 
O3 Group Quarters 

O4 Doublewides 

O5 Centurions 
O6 Legacy Years 

O7 Collegian 

O8 Undefined 

STI: Landscape: Categories (Population) 
Population by Landscape 

Segment 

Ranked Landscape Categories 

A-Creme de la Creme 

A1 Empire Builders 
A2 Grand Masters 

A3 Marquis Class 

A4 American Knights 
A5 Urban Squires 

A6 Regents 

B-Urban Cliff Climbers 

B1 Charmed Life 

B2 Sitting Pretty 

B3 Kindred Spirit 
B4 Middle of the Road 

B5 White Collar Status 

B6 Blue Collar Starts 

C-Urban Cliff Dwellers 

C1 Social Whirls 

C2 Managing Business 
C3 Nest Builders 

C4 Gainfully employed 

C5 Strapped 

D-Seasoned Urban Dwellers 

D1 Gray Eminence 

D2 Fall Years 
D3 Still in the Game 

E-Thriving Alone 

E1 Gurus 
E2 Wizards 

E3 Apprentices 

F-Going it Alone 

F1 Hard Act to Follow 

F2 SM seeks SF 

F3 Solo Acts 
F4 Down But Not Out 

G-Strugling Alone 

G1 Urban Moms/Dads 
G2 Apron Strings 

G3 Solemn Widows/ers 

H-Single in the Suburbs 

H1 Educated Earners 

H2 Suburban Singles 

H3 Hard Hats/Hair Nets 

I-Married in the Suburbs 

I1 Bonds and Babies 

I2 Great Generations 
I3 Couples with Capital 

I4 Kith and Kin 

I5 Sublime Suburbia 

J-Retired in the Suburbs 

J1 Stocks and Scholars 

J2 Marmalade and Money 
J3 Stately Suburbs 

K-Living with Nature 

K1 Country Villas 
K2 Pastoral Vistas 

K3 Terra Firma 

K4 Stock in Trade 
K5 Rough and Ready 

K6 The Outback 

K7 Cornucopia 

L-Working with Nature 

L1 Land Barons 

L2 Fertile Acres 
L3 Breadbasket 

L4 Farmers Circle 

L5 Crops and Tractors 

M-Harlem Gateway 

M1 Harlem Gentry 

M2 East Side 
M3 Upper East Side 

M4 Lower East Side 

M5 Between jobs 

N-Espaniola 

N1 Anos de Quincenera 

N2 Los Padres 
N3 Los Novios 

N4 Los Padrinos 

N5 Los Solteros 
N6 Los Trabajadores 

O-Specialties 

O1 Golden Heritage 
O2 East Meets West 

O3 Group Quarters 

O4 Doublewides 
O5 Centurions 

O6 Legacy Years 

O7 Collegian 
O8 Undefined
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Synergos Technologies – Authorized Reseller of STI: PopStats demographic data. 

 

 

 

 

 

 

TETRAD Computer Applications Inc. is an Authorized Developer and Reseller of ArcGIS. 

 
 
 

 

TETRAD Computer Applications Inc. is a Strategic Partner of Pitney Bowes Business Insight. 

 

 

 

 

 

 

TETRAD Computer Applications Inc. is in the Microsoft MapPoint Alliance Program.  

PCensus for MapPoint features Microsoft MapPoint Technology. 
Microsoft MapPoint is a registered trademark of Microsoft Corporation, Redmond, WA 

 

 

TETRAD Computer Applications Inc. is an Authorized Distributor of NAVTEQ premium street maps for North America. 

 
 
 
 
 
Census Data from Statistics Canada 
TETRAD Computer Applications Inc. is an authorized distributor of Statistics Canada’s latest Census Data for 

PCensus (Licensing Agreement no. 6543). 
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