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Software Price List

PCensisc Desktop

Is aonestop, affordable solution for identifying your best business opportunities, PCensus is the only tg
need. Designed specifically analyze customers and markets, it enables you to import and integrate yot
with demographics for the most accurate market analysis.

A PCensu®esktopsolution consists of: Mapping software (GIS), PCensus analysis software, Demograj
and Map (gkets and/or boundaries) data

Mapping

Choo= a Version of PCensus for PCenais for PCensus for
MapPoint ArcView Maplnfo
PCensusDesktop $795 $795 $795
Profiling & Targeting
. : OptionakE Optionalé
Drive Time Areas Included ($500) ($250)
Import and link your data with PCensus
Display street maps to define study areas
locating street addresses
Basic Thematic Mapping
(State, County, CT, ZIP)
Advanced Thematic Mapping
(Block Group, Custom Boundaries)
Uses ESRI mapping & data (.mdx, .lyr, .sh
UsesMaplinfo mapping & data (.tab, .mif)
. : MapPoint 210 ArcView MaplInfo Professiond
Required Mappingoftware $250 Call for pricing Call for pricing
Premium Street Maps n/a OptionalD Optional D A

E Drive Time Option (used withPCensus for ArcView
Defines drive time polygons (the area that describes the travel time in minutes from a lo€aiers the street and
road network for the entire United States.

& Drive Time Option using MapPoint 2010 (used withPCensus foMaplInfo)
Defines drive timeolygons usig Microsoft MapPoint 201(the area that describes the travel time in minutes from g
location).

D NAVTEQ i NAVSTREETSmaps includes streets & highvgawith address ranges Call for pricing

AStreetProi TeleAtlas street maps with addressges(used withPCensus for Mapinjo Call for pricing

Source of Drive Time Option: Applied Spatial Technology, Falls Church, VA

Maplnfo is a registered trademark of PitneyBowes MapInfo Corporation, Troy, NY

ESRI and ArcView are redgisred trademarks of Environmental Systems Research Institute, Redlands, CA

Microsoft and Microsoft MapPoint are registered trademarks of Microsoft Corporation, Redmond, WA

Product description and prices contained herein are subject to change withesut not Prices shown are ir


http://appserver:8088/software/pcensus/pcensus_arcview.html
http://appserver:8088/software/pcensus/pcensus_arcview.html
http://appserver:8088/software/pcensus/pcensus_arcview.html
http://appserver:8088/software/pcensus/pcensus_arcview.html
http://appserver:8088/software/pcensus/pcensus_arcview.html
http://appserver:8088/software/pcensus/pcensus_arcview.html
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AGS Databases - Overview

Core Demographics - see page 2
This database includes a wide range of core
demographic variables for the 1980, 1990 and 2000
censuses, the current year and for 5-year
projections, covering five broad topic areas:
population, households, income, labor force, and
dwellings. 10-year projections are only available for
population and household counts.

The current year estimates and projections series
makes use of extensive base Census information
from the 2000 Census SF1 & SF3 data as well as
results from the American Community Survey (ACS).

Income by Age of Householder i see page 6
Numbers of householders, in nine income
categories, for seven different ages brackets,
estimated for 2000 census, current year & 5-years.

Household Finances i see page 6
This database provides information on the nature
and value of both the assets and debts of
households, and of the net worth of households.
This database is based upon recent surveys of
consumer finances undertaken by the Census
Bureau, supplemented by statistical modeling in
order to provide geographic estimates.

In 2007, this database has been redone, which
results in changes to the variable list T especially the
net worth by value which has been eliminated.

Consumer Spending 1 see page 8
AGS provides current year and 5-year projected
expenditures for over 390 individual variables that
collectively cover almost 95% of household
spending. Based on extensive modeling of the BLS
Consumer Expenditure Survey the Consumer
Spending database provides reliable estimates of

market demand and average household
expenditures.
Retail Potential T see page 11

This new tabulation utilizes the 2002 Census of
Retail Trade tables which cross-tabulate store type
by merchandise line. The Consumer Expenditure
data was aggregated to the merchandise line
classification and then distributed to each of the
major store types.

INSOURCE Consumer Behaviour- see page 12
This series of variables are presented as relative
indexes, derived from an analysis of the Experian
BehaviorBank and Automotive databases using the
MOSAIC classification system. Included in this
database are a number of variables related to direct
marketing responsiveness.

Businesses and Employees - see page 14
This is a geographic summary database of business
establishments, employment, and occupation, The
core Business data, which now utilizes the industry
standard InfoUSA database as its primary source
data, includes data to the major SIC group with
detailed establishment types. This 2009 release
includes tabulations by NAICS (North American
Industrial Classification System) to the 3-digit and 4-
digit level for employees and establishments.

MOSAI CE Segmént at iseerpage 20
MOSAI C i s E x gendemagraghis
segmentation system, available in over twenty
countries. AGS demographics are an integral part
of the MOSAIC system within the United States.

MOSAIC has been fully rebuilt and updated using
Census 2000, Estimates and Projections and
Experian data resources.

The new MOSAIC contains 60 segments (as
opposed to the previous 62). The nomenclature
has been changed somewhat, in that segments are
now numbered within each group starting at one
(e.g. BO1 instead of B08).

Demographic Dimensions i see page 22
This innovative database consists of sixteen core
fdi mensionso of

for the primary differences between neighborhoods.
Based on an extensive statistical analysis of over
seven hundred separate demographic attributes, this
database is highly useful for undertaking statistical
modeling, as each of the variables is essentially
uncorrelated to the others.
CrimeRisk i see page 24
Starter Package i see page 25
This package of data is designed for budget-
conscious demographic users. It includes selected
AGS variables from the Core Demographics for past
censuses, current year estimates and the Consumer
Spending Summary.

nei ghborhoods
and AGrowth And Stabilitybo
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Core Demographics

The Core Demographics database is the most
extensive update available, covering a broad range of
demographic characteristics for the current year and 5
and year projections. Variables include:

Population

Population by age (19 age breaks)

Population by age and sex (38 breaks)

Population by race

Population by Hispanic origin

Population by race and Hispanic origin

Population by marital status, 15 years and over
Labor force employment status by sex

Educational attainment

Households

Families

Households by size of household

Households by type (family, non-family)
Households by age of head of household

Household type (e.g. lone parent male family with
children)

Household income distribution (26 breaks)
Household income by age of householder
Households with children

Households without children

Family income distribution (26 breaks)
Non-family households by income (26 breaks)
Housing units by occupancy status
Households by vehicle available

Owner households by vehicles available
Renter households by vehicles available

Estimated number of mortgages (e.g. estimated
number of foreclosures, foreclosure percentage)

Total 2004-2006 HMDA Loans
Total residential addresses
complete list of variables is on page 5.
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Methodology and Data Sources
Data sources include:

A Census tabulations from 1970, 1980, 1990 and
most recently, the release of the 2000 Census

A USPS and commercial source ZIP+4 level delivery
statistics.

A Census Bureau estimates and projections of
population characteristics at various levels of
geographic detail, including the latest estimates of
population at the city level.

A The Census Bureauds
Survey results, which cover over 60% of the
national population and serve as an increasingly
important attribute base at the county, metro, and
state levels.

A Bureau of Labor Statistics estimates and
projections of employment by industry and
occupation at the county level.

A Medicare eligible population counts at the ZIP
code level, including population by sex and 5-year
age cohorts, provided by the Health Care
Financing Administration of Social Security.
These counts provide a very accurate local count
of the population aged 65 and higher.

A Internal Revenue Service statistics on tax filers
and year-to-year migration.

A The Census Bureaubs Current

which provides detailed demographic breakdowns
and enables a thorough longitudinal analysis of
demographic trends.

A Experianos Ol détS8badeRaCHusehold
level credit and demographic database which
covers the vast majority of households.

INSOURCE is a vast database at the household and
individual level that Experian provides to AGS for use
in its demographic estimates. The INSOURCE
database was aggregated to the ZIP+4 and Block

Group levels of geography for analysis and
standardized to Census Bureau county level current
estimates. A large number of demographic attributes
from INSOURCE were utilized in building the current
year estimates, including:

Population

Population by Age
Households

Household Size
Household Type (presence of children)
Marital Status

Income

Hispanic origin

Population of Asian origin
Dwelling Tenure (own/rent)
Length of Residence

I I v v B B D D D D

INSOURCE provides an excellent source of small area
year-to-year change that greatly improves the quality
of local estimates, especially in areas of growth.

A summary of the methodology for each of the major
variable groups is included in the sections that follow.

Population

The current population of the United States is obtained
from the monthly Census population estimate. This is
a very accurate and current estimate of the population
and serves as the basis for projection and estimation
at lower levels of geographic detail. The five and ten

Ameri c
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year projections have been derived from the middle-
series projections of the Census Bureau.

The current year estimates rely heavily on the 2000
Census block level population counts, as these
provide the most accurate recent data available.
These 2000 Census counts replace the 1990 Census
counts as the basis for undertaking estimates.

State and county level estimates are based on the
compilation of data from a range of Federal and State
authorities, including the latest county population
estimates from the Census Bureau, reviews of building
permit statistics, the current population survey (CPS),
and additional local sources. Where required, the
resulting estimates are then ratio-adjusted so that the
sum of the county estimates is equal to the state total,
and the state estimates equal to the national total. For
the five- and ten-year projections, a similar method is
employed. However, rather than using simple straight-
line techniques, AGS uses straight-line methods only
for growing areas. For declining areas, a log-normal
extrapolation is used. This has the effect of slowing
decline over time, which is characteristic of long-term
population decline at the state level.

At the block group level, the population model consists
of the application of a non-linear trend model which
estimates population given historical patterns,
INSOURCE population counts, and the latest Census
age distributions (using cohort-survival techniques).
Special consideration is given to the population age
65+ by applying ZIP code level counts by age and sex
of all Medicare eligible persons. This provides
considerable improvement in the estimates of this
important segment of the population. The final results
are then carefully balanced to the county and city level
population estimates to ensure consistency with
current Census Bureau estimates.

The result is a comprehensive set of population
estimates and projections which include the
knowledge of State, County, and private agencies
about their detailed areas but also ensures that the
total population is consistent with the Census Bureau
estimates, which have proved extremely reliable over
time.

Population By Age, Sex, and Race
National and State level Census bureau projections of
age by sex and race/Hispanic origin were used as
overall controls to ensure consistency with the Census
projections. Detailed forecasts by age, sex, and race,
as well as Hispanic origin, were obtained from the
Census Bureau 6middl e

At the state level, the projections of individual state
agencies and ACS estimates were combined with the
results of a cohort survival approach to obtain reliable

ser i
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state estimates by age and sex. The block group
estimates were compiled using cohort survival
methods, then balanced to both the estimated block
group population totals and to the state level control
totals. Consistency checks with the annual CPS
(Current Population Survey) are used to ensure the
validity of the resulting age/sex distributions. Further,
INSOURCE population by age summaries were used
to adjust local estimates for the adult population, with
further adjustments applied using the ZIP code level
Medicare eligibility statistics.

Trends in the racial distribution and Hispanic
populations were used to derive preliminary estimates
at the block group level, which were then adjusted to
balance with appropriate control totals. This method
allows the utilization of the historical changes in race
and Hispanic origin distributions and projects those
changes into the future while maintaining consistency
with national level projections. Again, the CPS is used
extensively to assist in the verification of the models.

Households and Household Type
Total households were modeled by:

A projecting trends in the population per household
over time at the national level to provide a control
total;

A reviewing currently available household size
statistics at the State level; and utilizing the current
estimates of population by age and sex to
determine household formation rates for small
areas

The ACS data has been extensively used in order to
bridge the gap between population estimates and
dwelling/postal delivery counts.

All household based numbers are initially estimated /
projected separately for family and non-family
households. Non-family households have been
growing in number at a higher rate than family
households have over the past several decades.
Average household sizes for family households have
been decreasing for several decades. However, during
t he 19 9 Oeblise haststopped éh most areas and
has actually reversed in several states.

The group quarters population, that is population that
is not in households (such as persons in institutions,
military barracks, nursing homes, college dormitories,
and homeless persons), is expected to increase
slightly during the decade, but remain relatively
constant as a percentage of the total population. This
is a reflection of two trends: the decreasing armed
forces employment since t
term increasing elderly population which results in high
Poputatiods i® Aursing® Rofes and other institutions
which cater to the elderly population. As a result, the
total group quarters population has been relatively
constant.
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Income

Income estimates include aggregate income by
household type and income distributions as well as
derived measures include per capita income, and
various median income measures.

All income estimates produced by Applied Geographic
Solutions are in current, rather than constant, dollars.
In other words, a projection of income for the year
2010 includes both an inflationary component and a
6real 6 component , t he I
between the change in income and the change in
inflation during the per
normally attributed to productivity gains in the
economy and to differences in the international
competitiveness of the economy.

Aggregate income estimates for the current year are
based on an analysis of income information from the
SF3 database of Census 2000, supplemented heavily
by the 2003 ACS estimates. The projections of
aggregate income are based on a review of Bureau of
Economic Analysis (BEA) projections, which assume
an effective increase of 3.5% per annum in per capita
incomes during the next ten years at the national level.

Income distributions are estimated and projected for
both family households and non-family households
separately. Total household income distributions are
simply the aggregate of the two detailed distributions.

Income distributions were derived by using a complex
distribution shifting technique which utilizes the
changes in per family household and non-family
household incomes as a means of adjusting the
income distributions over time. The relative ratio
between changes in per household average incomes
and median incomes were used to adjust for above-
average growth in high-income households within
some geographic areas. The resulting distributions
were then normalized to higher order totals and
adjusted to national level expectations and were
verified for internal consistency with respect to the
mean and median measures.

As of the 2003 release, for the current year estimates,
a new set of income breaks are provided for the
$150,000+ category, namely $150000-$199999,
$200000-$249999, $250000-$499999, and $500000+.
Created by using logistic regression techniques that
account for the local income distribution, these should
be considered as maximum likelihood estimates.
Although little data exists to substantiate incomes in
these ranges, comparisons have been made to IRS
taxation statistics to ensure that the results are
consistent. Users are cautioned that these estimates
are statistical in nature only.

Other Variables

A number of other variables are also projected within
the series. In large part, these are derived by using
available current estimates and projections at the

at

b d
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lowest possible level of geography as the base for the
estimation procedures, relying heavily upon the annual
release of the ACS. The CPS is used extensively to
track changes using available cross-reference
information related to age, race, sex, and income.
Where possible, these CPS statistics are
supplemented by INSOURCE estimates.

For example, current marital status estimates are
available at the state level ACS from the Census

conjunction with the annual CPS surveys (both

historfcal and odirrest)aate diseddootrach ihenchamdges in s

marital status dependent upon other symptomatic
variables such as age, sex, race, and income levels.
These fidélcs@mare then
group level changes between the census and the
current period. This results in block group level data
which is consistent with higher order levels but also
reflects changes in marital status owing to shifting
local demography.

On the other hand, vacant housing is tracked using
state and regional indicators, then adjusted for
seasonally vacant dwellings which are a significant
component of the marketing landscape in many areas
of the country.

Foreclosure Data

The source for the foreclosure database is HUD
(Housing and Urban Development) tabulation at the
Census Tract level. The data is current as of June
2008 and reflects foreclosure data over the 18 month
period January 2007 - June 2008. These are
estimates based on the use of a number of sources:
the June 08 Mortgage Bankers Association National
Delinquency Survey (state level), Federal Reserve
board data, and Equifax data used for validation of the
model. Also included is an interesting comparison
between HUD based HMDA mortgages in total and
those which they believe to be at high risk.

This data will be useful for comparative analyses
between areas. Absolute levels of foreclosures are
much higher than these at present.

timeondirfofl erteanrcgeet s 0.
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Core Demographics

1980, 1990 and 2000 Census, Current Year Estimates and 5-afeérlBrojections
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Household Income by Age of Householde
2000 Census, Current Year Estimates, 5 Year Projec

Householder under 25 years
Less than $1,000
$10,000 to $1499
$15,000 to $9,999
$20,000 to £4,999
$25,000 to $4,999
$35,000 to 89,999
$40,000 to €9,999
$50,000 to $9,999
$60,000 to ¥4,999
$75,000 to $99,999
$100,000 to $124,999
$125,000 to $149,999
$150,000 to $199,999
$200,000 and over

Householder 25 to 34 years
Householde.r 35 to 44 years
Householdelr 45 to 54 years
Householde.r 55 to 64 years
Householde.r 65 to 74 years

Householder 75 years and over

Household Finances

This database provides a unique glimpse into
household finances 1 the type and amounts of
household assets, the types and amounts of
household debts, and the distribution of net worth by
neighborhood. The data are derived from a statistical
and geographic analysis of a Census Bureau survey
known as the Survey of Consumer Finances.

As of 2007, this database has been completely
remodeled, which results in some changes to the
variable list i especially the net worth by value which
has been eliminated as a result. The database no
longer uses a median value as a result of difficulties in
working with medians within geographic aggregations.

Content

For assets (e.g. transaction accounts, life insurance

with cash value, primary residence value) and debts

(e.g. mortgage, credit card), separate tabulations are

available for:

1 Number of households with each asset or debt
type

1 Percentage of households with each asset or debt
type

1 Aggregate value of assets and debts

1 Average value of assets and debts

A total of fifteen separate asset types are included, as
well as six debt types.

With respect to net worth (effectively, the difference
between a household& assets and its debts) include:

1 Average and aggregate neighborhood net worth

Data Sources and Methodology

The primary source of this database is the 2004
Survey of Consumer Finances, issued by the Census
Bureau.

The survey includes a wide range of demographic
attributes rel ated to ficonsu
households), which have been modeled separately for
each discrete expenditure category. The older
surveys were first inflated to current price levels using
the detailed consumer price index series. For each
individual expenditure category in the survey,
summary statistics were calculated for each separate
element in the list below. In several cases, it was
possible to utilize cross tabulation data (e.g. income by
age of head of household). These variables are listed

below:

1 geographic region (Northeast, South, Midwest,
West)

1 metropolitan status (metropolitan, non-

metropolitan) and size (e.g. > 4 million)
1 housing tenure (owner or renter)

1 age of head of household (<25 years, 25-34 years,
35-44 vyears, 45-54 years, 55-64 years, 65-74
years, and 75+ years)

1 size of household (1 person, 2 persons, 3
persons, 4 persons, 5 persons, 6+ persons)

1 household income (<5000, 5-10000, 10-15000,
15-20000, 20-30000, 30-40000, 40-50000, 50-
70000, 70000+)

1 race (White, Black, American Indian, Asian)

1 number of vehicles (none, 1, 2+ vehicles per
household)

For each item, a series of adjustment factors were
derived for each unique demographic attribute.
These adjustment factors were then applied to the
block group level using the same demographic
variables in order to create estimates at the local level,
which are consistent with local characteristics.
Consistency checks were undertaken in order to
ensure that the results at the block group level were
consistent in the aggregate with overall published
estimates.
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Household Finances
Current Year Estimtes

Households by Ownership of Assets
Owning Certifcates of Deposit
Owning Savings Bonds
Owning Bonds
Owning Stocks
Owning Mutual Funds
Owning Retirement Accounts
Owning Life Inswance with
Cash Value
Owning Other Managed Assets
Owning Other Fhancial Assets
Owning Any Rnancial Assets
Owning Vehicle Assets
Owning a Primary Residence
Owning a Secondary Residence
Owning Investmet Real Etate
Owning Business Assets
Owning Other NofFinancial
Assets
Owning Any NonFinancial Assets

Households by Liabiities
Mortgage Debt

Installment Payment Debt
Other Lines of Credit Debt
Credit Card Debt
Investment Real &ate Debt
Other Debt

Any Debt

Households with Debt Service >40%
Income

Households with Payments Ovedue
60+ Days

Aggregate Value of Assets
Transaction Accounts
Certificates of Deposit
Savings Bonds
Bonds (Not US Sangs)
Stocks
Mutual Funds
Retirement Accounts
Life Insurancewith Cash Value
Other Managed Assets
Other Financial Asets
Any Financial Assets
Vehicle Assets
Primary Residence
Secondary Residence
Investment Real Estate
Business Assets
Other NonFinancial Assets
Any Non-Financial Assets

Aggregate Value of Debts
Mortgage Debt
Installment Payment Debt
Lines of Credit Debt
Credit Card Debt
Investment Real Estate Debt
Other Debt

Total Assets

Total Debts

Total Net Worth

Average Values of Investments

Transaction Accounts
Certificates of Deposit
Savings Bonds

Bonds (NotUS Saings)
Stocks

Mutual Funds

Retirement Accounts
Cash Value Life Ins
Other Managed Accounts
Other Financial Asets
Any Financial Assets
Vehicles Owned

Home Hjuity

Property Equity

Business Equity

Other NonFinancial Assets
Any Non-Financial Assets

Average Values of Debts
Mortgage Debt
Installment Loan Debt
Lines of Credit Debt
Credit Card Debt
Investment Real &ate Debt
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Consumer Spending

The Consumer Spending database covers most major
household expenditures in a multi-level hierarchical
classification. Expenditures can be expressed either
as aggregate expenditure or per household
expenditure for any geographic level from the block
group to national. The major categories represented
are:

Total Expenditure

Food and Beverages
Shelter

Utilities

Household Operations
Household Furnishings/Equipment
Apparel

Transportation

Health Care
Entertainment

Personal Care

Reading

Education

Tobacco Products
Miscellaneous Expenses
Cash Contributions
Personal Insurance

Gifts
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Most of these categories include two or three levels of
sub-category detail. For example, a typical
classification for an item in the food group is:

TOTAL Total Expenditure

FB Food and Beverage
FB1 Food At Home
FB102 Dairy Products
FB10201 Cheese
This structure permits ready analysis of expenditures
at any level of detail and between levels of detail. Itis
possible to analyze any individual category within the
context of its parent category (e.g. cheese
expenditures as a share of total dairy product
expenditures or total food at home expenditures).

Methodology and Data Sources

The consumer expenditure database consists of a
multi-level hierarchical classification of household
expenditures, which covers the majority of annual
household expenditures. It is derived from an
extensive modeling effort using the 2005 Consumer
Expenditure Survey data from the Bureau of Labor
Statistics. The BLS survey is a comprehensive survey
that averages over 7,500 households four times a year
using a rotating sampling frame. The use of several
consecutive years of data provides a rich base of
expenditure data from which to build expenditure
models based on household demographics.

The database consists of a total of 396 base variables,
which are aggregated in up to four levels of detail. A
hierarchical structure is utilized throughout, so that it is
possible to aggregate or disaggregate categories as
required for analysis.

The survey includes a wide range of demographic
attributes related to
households), which have been modeled separately for
each discrete expenditure category. The older
surveys were first inflated to the current price levels
using the detailed consumer price index series. For
each individual expenditure category in the survey,
summary statistics were calculated for each separate
element in the list below. In several cases, it was
possible to utilize cross tabulation data (e.g. income by
age of head of household). These variables are listed
below:

A Geographic region (Northeast, South, Midwest,
West)

A Metropolitan status (metropolitan, non-
metropolitan) and size (e.g. > 4 million)

A Housing tenure (owner or renter)

A Age of head of household (<25 years, 25-34
years, 35-44 years, 45-54 years, 55-64 years, 65-
74 years, and 75+ years)

A Size of household (1 person, 2 persons, 3
persons, 4 persons, 5 persons, 6+ persons)

A Household income (<5000, 5-10000, 10-15000,
15-20000, 20-30000, 30-40000, 40-50000, 50-
70000, 70000+)

A Race (White, Black, American Indian, Asian)

A Number of vehicles (none, 1, 2+ vehicles per
household)

The total sample was utilized to obtain an average
expenditure for each item. For each expenditure item,
a series of adjustment factors were derived for each
uniqgue demographic attribute. These adjustment
factors were then applied to the block group level
using the same demographic variables in order to
create estimates at the local level, which are
consistent with local characteristics. Consistency
checks were undertaken in order to ensure that the
results at the block group level were consistent in the
aggregate with overall income levels and published
expenditures. Finally, the estimates were inflated
using detailed consumer price indexes to current
levels.

In addition to providing average household
expenditures, AGS also provides total market
estimates for use in market share and demand
analysis.

ficonsu



aas

APPLIED GEOGRAPHIC SOLUTIONS

Consumer Spending Summary
Current Year Estimates and 5 Year Projecti

Households

Aggregate household income

Total expenditure
Total nonretail expenditures
Total retail expenditures

Apparel
Mends
Boys' apparel
Women's apparel
Girls' apparel
Infants' apparel
Footwear

apparel

Apparel services and accessories

Contribu tions

Education
Books and supplies
Tuition
Entertainment
Fees and admissions
Video and audio equipment

Recreational equipment and supplies

Food and beverages
Food @ home
Food away from home
Gifts
Health care
Health care insurance
Health care services

Health care supplies and equipment

Household furnishings and equipment
Household textiles
Furnture
Floor coverings
Major appliances
Housewares and small appliances
Shelter
Mortgage interest
Property taxes
Rental costs
Other lodging
Household operatins
Babysitting and elderly care
Household services
Miscellaneous expenses
Personal care
Personal insurance
Reading
Tobacco

Transportation
New vehicle purchase
Used vehicle purchase
Motorcycles (new and used)
Vehicle finance charges
Gasoline and oil
Vehicle repair and maintenance
Vehicle insurance
Public transportation
Other transportation costs

Utilities
Consumer Spenahg i Detalil
Current Year Estnates and 5 Year Projections
Apparel (58) Hqsiery Contriblutions Toys and playground gquipment

Men's apparel Suits ) Educat!on Toys, games, hc_)bbles and tricycles

Suits Acgessones Education . Playground eqm_xment ]

Sportcoats Uniforms Books and suppdis _ Pho_tographlc equipment and supplies

Coats and jackets _Costumes College books and pplies Film ) ]

Underwear Girls' apparel_ Elem_entary to high school books an P_hotographlc_ egpment

Hosiery Coats and ]_ackets syoplies ) ) Film processing

Nightwear and Lourgvear Dre_zsses suits Other school expenses including Pet supplies and sdces )

Accessories Shirts, blouses and sweaters rental Pet purchases drsyplies

Sweaters and vests Skirts and pants Tuition B Pet sgrviges ]

Active sportswear Shorts College tuition Veterinarian sevices

Shirts Sportswear Elementary to high school tuition

Pants UndenNef_:lr and sleevear Day Care & Nusery/Preschool Food and Beverages (88)

Shorts Accessories Food at home

Costumes Uniforms Entertainment (29) Cereal and cereal piacts

Uniforms Costumes Fees and admissions Flour
Boys' apparel Infants' apparel Social and reeational club Prepared flour mixes

Coats and jackets Coats and jackets membership Cereal

Sweaters Dresses and outgear Participant sports fees Rice

Shirts Underwear Performing arts and movies Pasta cornmeal other cereal products

Underwear N|ghtwea_r and lourgyear Sporting events Bakery products

Nightwear Accessories Recreational lessons White bread

Hosiery Recreation expenses away from Bread other than white

Accessories Footwear, Apparel Serv. & Access. home Fresh biscuits, fts, muffins

Suits sportscoats and vests (12) Video and audio egpinent Cakes and cupcakes

Pants Footwear Cable television Cookies

Shorts Men's footwear Televisions Crackers

Sportswear Boys footwear VCRs and related equipment Bread and cracker pdacts

Costumes Women's footwear Video game hardware andfsware Doughnuts, sweetrolls, coffecake

Uniforms Girls footwear Audio equipment Frozen & refrig. bakery prod.
Women's apparel Apparel services ancceessories Records, tapes and CD purchases Fresh pies, tarts, toovers

Coats and jackets Material for making clothes Rental and repair of equipment Meat

Dresses Sewing notions and parns Musical instruments Beef

Sportcoats and Jeets Watches Video cassette reals Pork

Vests and sweaters Repair of Watches and Jewelry Satellite Dishes Lunchmeat and frddurters

Shirts tops andlbuses Jewelry Recreational equipment and supplies Lamb and other meats

Skirts Repair and altetions Boats and campers Poultry

Pants Dry cleaning Exercise equipment Fish and seafood

Shorts Coin-operated landry Other sporting eqpiment Eggs

Sportswear Contributions & Education Expenses Bicycles Dairy )

Sleepwear ©) Canping equpment Fresh milk

Undergarments Winter and water sport equipment| Cream
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Consumer Spending Detail

Current Year Estimates and 5 Year Projections

Butter
Cheese
Ice cream andetated products
Other dairy products
Fresh fruits
Apples
Bananas
Oranges
Citrus fruits exclding oranges
Other fresh fruits
Fresh vegetables
Potatoes
Lettuce
Tomatoes
Other fresh vegebles
Processedétuits and vegtables
Frozen orange juice
Frozen fruits
Canned and dried fruits
Frozen vegetables
Canned beans and corn
Other processed vembles
Sugar and other sweets
Candy and chewing gum
Sugar and swegaters
Other sweets
Fats and oils
Margarine
Fatsand oils
Salad dressings
Peanut butter
Non alcoholic beveages
Cola drinks
Other carbonated drinks
Coffee
Non carbonated fruit flavor
beverages
Tea

Other non carbonated beverages

Soup

Frozen meals

Snack foods
Potato chips and other snacks
Nuts

Seasoningsral condments

Salt and other seasonings or spices

Olives, pickles and tishes
Sauces and gravies

Watches
Jewelry
Education (tuition and books)
Recreation
Fee for service recation
Audio and visual egpment
Other recreational equipment

Computer Hardware and Software

Food and beverages

Household furnishings and equipment

Household textiles
Household furnikings
Major appliances
Housewares
Small apliances
Other household items
Plants and fresh fleers
Household repairs and services
Utilities
Household operations
Transportation
Gifts elsewhere unspdied
Health related items
Miscellaneous items
Personal care séces
Cosmetics and PRimes
Personatare pralucts
Reading materials
Cash

Health Care (17)

Health care insurance
Commercial healthnsurance
Blue Cross, Blue Shield
Health maintenance plans
Medicare payments
Medicare sup@ments

Health care services
Hospital services
Hospital services othéhan room
Physician services
Dental services
Eyecare services
Lab Tests and »Rays
Service by NofPhysician
Professionals

Microwave ovens
Portable dishwasher
Window air conditiming
Electric floor cleaning equipment
Sewing machines

House wares and small appliances
China and hnerware
Glassware
Flatware and serving pieces
Small electric kitchen appliances
Clocks
Lamps and fixtures
Telephones and accesies
Lawn and garden equipment
Power tools
Hand tools
Luggage
Computer hardware
Compuer software
Smoke alarms
Indoor plants ad fresh flowers
Other miscellaneous housewares
Computer Inforration Services

Convalescent/Nursing Home Care

Shelter (22)
Mortgage interest, primary dwelling
Mortgage interest, vacation dwelling
Property taxes, pmary dwelling
Property taxes, vation dwelling
Miscellaneous owned dwilg costs
Ground rent
Fire insurance
Homeowners ingance
Parking
Repairs and maiahance
Paint and wallpper
Plumbing and heang
Roofing and siding
Hard surface flodng
Other repairs and maintenance
Uncoded capital improvements
Landscaping Matéals
Property Managment Fees
Rental costs
Rent
Maintenance and repair by tenant
Tenants insurance

Electric personal care appliances
Personal care sdces
Personal care services for females
Personal care services for males
Oral Hygiene Products
Shaving Needs
Cosmetics and PRime
Deodorants & Other PeiCare
Products

Personal insurance

Reading
Newspapers
Magazines
Books

Tobacco
Cigarettes
Other tobacco piucts

Transportation, Purchase &
Repairs(40)

Transportation
New vehicle prchase
New car purchased
New truck puchased
Used vehicle prehase
Used capurchase
Used truck ptchase
Motorcycles (new and used)
Automobile finance charges
Truck finance charges
Gasoline and oil
Gasoline
Diesel fuel
Motor oil
Vehicle repair and maienance
Coolant and otherdids
Vehicle repair
Tires
Parts equipment and aceesies
Body work and paiting
Transmission / clutch / drive shaft
Brakes (incl. adjusnent)
Steering or front end
Engine cooling sstem
Motor tune up
Oil change and lube

Front end alignment and balancing

Shock absorber
Air conditioning
Exhaust system
Electical system
Motor repair / eplacement
Accessories
Auto repair service policy
Vehicle Audio Equdment
Vehicle insurance
Public transportation
Airline fares
Intercity bus fares
Mass transit
Taxi
Other public transptation
Other transportation costs
Leasirg costs
Registration anddense
Rental
Parking / tolls / taving
Automobile service clubs

Other Medical Services incl. rentals
Health care supplies and equipment

Prescription drugs

Eyeglasseand catact lenses

Medical equipment

Other lodging
Lodging away from home
Housing for soreone at school
Costs for vacation pperty

Other condiments
Prepared salads
Prepared desserts
Baby foods
Miscellaneous mpared foods
Vitamin Supplements
Food away from home
Lunch
Dinner
Snacks and noealcoholic beverages
Breakfast and brunch
Board (including at school)
Catered affairs
Food on OWOf-Town Trips
Alcoholic beverages
Beer and ale at home
Nonralcoholic Beer
Whiskey at home
Other Liquor
Wine at home
Beer and ale not at home
Wine away from home

Household Opeagtions (15)
Babysitting and elerly care
Babysitting
Care of invalids and elderly
Day care and preschool expenses
Household services
Domestic service
Gardening and lawn care
Water softening service
Moving and steage
Laundry and dry cledng
Repair and rental
Miscellaneous Home Services
Alimony
Child Support
Laundry And Cleaing Supplies
Household Paper Goods

Household furnishngs &
Equipment(46)
Household textiles
Bathroom linens
Bedroom linens
Kitchen and dining room linens
Curtains and drapes
Slipcovers and decorative pillows
Sewing materials
Other linens
Furniture
Mattress and springs
Other bedroom furiture
Sofas
Living room chairs
Living room tables

Whiskey away from home Kitchen and dining room furniture Postage and Statiery Utilities (9)
Alcohol On OutOf-Town Trips Infants furniture Natural gas
: Outdoor furniture : Electricity
Gifts (33 ) f h
App;rel) Wall units and caimets Mﬂzggllzzzogscfgggses @1 Fuel oil and other fuels

Office furniture for home use
Closet and Storage items
Floor coverings
Major appliances

Telephone service

Telephone service excl cell phones
Cellular phone swice

Other utilities

Men's apparel
Boys' apparel
Women's apparel

Funeral and ceetery
Finance charges excluding mortgage
and veficle

Girls' apparel - . Other miscellaneousxpenses

.pp Dishwashers and gposal P Water andsewage
Infants' apparel Refri tor. Personal care Trash and garb llecti
Footwear efrigerator, freezer Hair Care Products rash and garbage collection

Clothes washer
Clothes dryer
Stoves and ovens

Non-Electric Hair Care Articles Septic tank cleming

Wigs and hairpieces

Apparel materials and notions
Apparel accessories

10
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Retail Potential
Current Year Estimates

Content

The retail potential database consists of average
household and total market potential estimates by
each of sixty-eight retail store types. The store types
are based on the NAICS classification and are listed
below:

44111 New Car Dealers

44112 User Car Dealers

44121 Recreational Vehicle Dealers
44122 Motorcycle and Boat Dealers
44131 Auto Parts and Accessories
44132 Tire Dealers

44211 Furniture Stores

44221 Floor Covering Stores

44229 Other Home Furnishing Stores
44311 Appliances and Electronics Stores
44312 Computer Stores

44313 Camera and Photography Stores
44411 Home Centers

44412 Paint and Wallpaper Stores
44413 Hardware Stores

44419 Other Building Materials Stores
44421 Outdoor Power Equipment Stores
44422 Nursery and Garden Stores
44511 Grocery Stores

44512 Convenience Stores

44521 Meat Markets

44522 Fish and Seafood Markets

44523 Fruit and Vegetable Markets
44529 Other Specialty Food Markets
44531 Liquor Stores

44611 Pharmacy and Drug Stores

44612 Cosmetics and Beauty Stores
44613 Optical Goods Stores

44619 Other Health and Personal Care Stores
44711 Gasoline Stations with Convenience Stores
44719 Gasoline Stations without Convenience Stores
44811 Men's Clothing Stores

44812 Women's Clothing Stores

44813 Childrens' and Infant's Clothing Stores
44814 Family Clothing Stores

44815 Clothing Accessory Stores

44819 Other Apparel Stores

44821 Shoe Stores

44831 Jewelry Stores

44832 Luggage Stores

45111 Sporting Goods Stores

45112 Hobby, Toy, and Game Stores
45113 Sewing and Needlecraft Stores
45114 Musical Instrument Stores

45121 Book Stores

45122 Record, Tape, and CD Stores
45211 Department Stores

45291 Warehouse Superstores

45299 Other General Merchandise Stores
45311 Florists

45321 Office and Stationary Stores
45322 Gift and Souvenir Stores
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45331 Used Merchandise Stores

45391 Pet and Pet Supply Stores

45392 Art Dealers

45393 Mobile Home Dealers

45399 Other Miscellaneous Retail Stores
45411 Mail Order and Catalog Stores
45421 Vending Machines

45431 Fuel Dealers

45439 Other Direct Selling Establishments
7211 Hotels and Other Travel Accommodations
7212 RV Parks

7213 Rooming and Boarding Houses
7221 Full Service Restaurants

7222 Limited Service Restaurants

7223 Special Food Services and Catering
7224 Drinking Places

While similar to the SIC classification, the NAICS
recognizes several retail types which did not exist at
the time the SIC system was defined, including
Computer Stores, Home Centers, and Gasoline
Stations with Convenience Stores, to hame a few.

Methodology and Data Sources
The primary data sources used in the construction of
the database include:

1 Current year AGS Consumer Expenditure
Estimates

1 2002 Census of Retail Trade, Merchandise Line
Sales

1 Census Bureau Monthly Retail Trade

The Census of Retail Trade presents a table known as
the Merchandise Line summary, which relates
approximately 120 merchandise lines (e.g. hardware)
to each of the store types. For each merchandise
line, the distribution of sales by store type can be
computed, yielding a conversion table which
apportions merchandise line sales by store type.

The AGS Consumer Expenditure database was re-
computed to these merchandise lines by aggregating
both whole and partial categories, yielding, at the
block group level, a series of merchandise line
estimates which are consistent with the AGS
Consumer Expenditure database.

These two components were then combined in order
to derive estimated potential by store type. The
results were then compared to current retail trade
statistics to ensure consistency and completeness.
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INSOURCE Consumer Behavior

Content

The INSOURCE database includes a range of direct
marketing response and product ownership indexes
which include:

A Automobile ownership (average # vehicles,
ownership type, retail sales price, current value,
body style, and make)

A Direct marketing responsiveness (by type of
program and channel)

A Contributions

A Product ownership (upscale products)

A Lifestyle

Methodology

The INSOURCE database is a MOSAIC profile
database which has been built from several
INSOURCE database component, including:

A INSOURCE MOR (Mail Order Response)
variables

A Experian National Automobile Registration
Database
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A BehaviorBank

The MOR variables are compiled at the household
level using information gathered on direct malil
responsiveness to various types of campaigns and
various modes of direct marketing.

The automobile registration database has been
summarized to the block group level, and includes
information on the number of vehicles, value,
ownership type, and make/model.

BehaviorBank is a forty million household database
that includes known responses to direct marketing
campaigns, warranty registrations of products, and
other data sources that clearly associate households
with behavior.

Each of these databases were summarized by
MOSAIC segment and indexed against the national
average, yielding a series of index variables. In each
case, a value of 100 indicates the national average.
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INSOURCE Indexes

Current Year

Automotive Ownership (90)

Households
With Vehicles
Without Vehicles
Vehicles Per Household

Vehicles Bought
New
Used
New Car
New Truck
Used Car
Used Truck

Vehicle Age
Less than 1 year
1 Year
Years
3 Years
4 Years
5-7 Years
8-10 Years
11-14 Years
15+ Years

Vehicles Owned
Less than 2 years
3-4 Years
5-7 Years
8 or more years
Average Vehicle Ownership
Years

Vehicles by Price
Low Price Vehicles
Mid Price Vehicles
High Price Vehicles
Luxury Price Vehicles

Vehicles ty Origin
Domestic Vehicles
Japanese Vehicles
German Vehicles
Other Foreign Vehicles

Vehicles by Class
Budget car
Small car
Lower-mid range car
Mid-range car
Uppermid range car
Nearluxury car
Luxury car
Sports car
Specialty car
Compact pickup truc
Full size pickup truck
Mini-van
Full size van
Small SUV
Compact SUV
Full size SUV
Specialty truck
Vehicles by Registered Owner
One Owner
Two or More Owners
Household Registers Multiple
Vehicles
Male
Female
Jointly to Male and Female

Vehicles by MSRP
Less than $10,000
$10,000 to $15,000
$15,000 to $20,000
$20,000 to $25,000
$25,000 to $35,000
$35,000 to $50,000

$50,000
Average Vehicle MSRP Index

Vehicles by Retail Value
Less than $5,000
$5,000- $10,000
$10,000- $15,000
$15,000- $20,000
$20,000to $25,000
$25,000 to $35,000
Greater than $35,000
Average Current Retail Value
Index

Vehicles by Make
Buick
Cadillac
Chevrolet
Chrysler
Dodge
Ford
GMC
Honda
Jeep
Lincoln
Mazda
Mercury
Mitsubishi
Nissan
Oldsmobile
Plymouth
Pontiac
Subaru
Toyota
Volkswagen
Another Make

Contributions (33)

Contributions
Religious Organizations
Political Organizations
Cultural/Arts Organizations
Animal Welfare Organizations
Environmental Organizations
Child Welfare Organizations
Health Related Organizations
Do NotContribute to
Organizations
Poverty Relief Organizations
World Peace Organizations
Educational Organizations
Public Issues Organizations

TelephoneContributions
Religious Organizations
Political Organizations
Cultural/Arts Organizations
Animal Welfare @ganizations
Environmental Organizations
Child Welfare Organizations
Health Related Organizations

Mail Contributions
Religious Organizations
Political Organizations
Cultural/Arts Organizations
Animal Welfare Organizations
Environmental Organizations
Child Welfare Organizations
Health Related Organizations

Telethon Contributions
Religious Organizations
Political Organizations
Cultural/Arts Organizations
Animal Welfare Organizations
Environmental Organizations
Child Welfare Organizations
Health Related®rganizations

Direct Marketing
Responsiveness (32)

Direct Marketing
Responsiveness
Direct Mail Responder Index
Upscale goods
Male Oriented goods
Female Oriented goods
Crafts
Garden and Related
Books
Collectibles
Gifts
General Merchandise
Family Oriented Goods
Female Magazines
Male Magazines
Religious Magazines
Gardening Magazines
Food Magazines
Health Magazines
Do-It-Yourself
News Magazines
Photography Magazines
Opportunity & Contests
Religious Contributor
Political Contributor
Health Conttbutor
General Contributor
Miscellaneous
Odds and Ends

Direct Marketing Purchase
Type
Via Telemarketing Call
Via TV Shopping Channel
Via Catalog Ad
Via On-Line Computer Ad
Via TV Infomercial

Household Characteristics
()]
Household Includes
Any Veteran
Current Military Personnel
Enlisted Veteran
Expectant Mother
Government Worker
Grandparent
Officer Veteran
Vegetarian

Lifestyle (80)
Operate a home business
Household Activity

Astrology/Occult
Automotive Work
Avid Book Reading
Baking
Bible/Devotimal
Bird Feeding

Bird Watching
Boating and Sailing
Books (Fiction)
Books (NonFiction)

Bowling

Buy PreRecorded Videos
Camping and Backpacking
Career Goals

Casino Gambling
Charities and Volunteer
Collectibles
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Collecting Art and Antiques
Cooking

Crafts

Crossword Puzzles
Cultural and Arts Events
Current Affairs and Politics

Cycling

Dieting and Weight Control
Do-It-Yourself

Domestic Travel

Electronic Games
Electronics

Fashion Clothing

Financial Investing

Fishing

Foods and Cooking
Foreign Tavel
Gardening

Golf

Gourmet Food and Cooking
Grandchildren

Health and Vitamins
Home Entertainment
(TVIVCR)

Home Furnishing and
Decorating

Home Improvement
Home Video
Horseback Riding

Hunting

Internet Usage

Money Making

Motorcycles

Movie Going

Nation's Heritage

Needlework

Personal Computers
Photography

Physical Fitness and Exercise

Quilting

Racquetball

Recipes

Records/Tapes/CD
Recreational Vehicle

Running and Jogging
Science and New Technology
SelfImprovement

Sewing

Shop Via TV

Snow Skiing

Soccer

Stamp and Coin Collecting
Swimming

Symphonies

Tennis

Travel

Vacation Cruises

Walking for Health

Watch Cable TV

Watching Sports on TV
Wildlife and the Environment
Wines

Woodworking

NASCAR Enthusiast Index

Mail Order, Membership,
Music (37)

Mail Order Purchases

Children's Products
Books

Men's Apparel
Women's Apparel
Audio

Crafts and Hobbies
Magazines
Electronics

Food and Sundries
Insurance
Housewares
Gardening Supplies
Jewelry and Cosmetics
Gifts Under $50
Gifts Over $50
Other Merchandise

Membership
Auto Rental Club
Credit Union
Discount Club
Frequent Flyer Club
Hotel Club
Labor Union
Weight Watchers

Music Preferences
Buy 40's and 50's Nostalgia
Buy 50's and 60's Hits
Buy 70's and 80's Hits
Buy Alternative Rock
Buy Big Band
Buy Classic Rock
Buy Classical
Buy Country
Buy Hard Rock
Buy Inspirational
Buy Jazz
Buy Rhythm & Blues
Buy Soft Rock
Buy Vocal Pop

Upscale Products,
Technology,
Telephone (20)

Household Ownership of
Upscale Items
Sailboat
Vacation Home
Cellular Phone
Fax Machine
Air Purifier
Color Printer
Large Screen TV
Swimming Pool
Water Filter/Softener
Auto Security System
Navigation System

Technology
Internet User Index
Personal Computer Owner
Index
Early Technology Adopter
Index

Telephone Usage
No Calls
1-5 Calls/Month
6-15 Calls/Month
16-24 Calls/Month
25-60 Calls/Month
> 60 Calls/Mont
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Businesses, Employees, Occupation

BusinessCounts is a geographic summary database of
business establishments and employees for over
twelve million companies and one hundred and ten
million employees. The database is available at the
block group level and higher, including all standard
geographic aggregations.

BusinessCounts is a vital addition to residential
demographic data, in that the success of many
business establishments is dependent upon not only
the residential population, but also the working
population during the daytime. Based primarily on the
InNfoUSA business database and supplemented by
various public data sources, BusinessCounts provides
a clear look at the range and size of establishments
and their employees within any geographic area.

Content

BusinessCounts is a geographic summary database of
business establishments and employees for nearly ten
million businesses and one hundred and thirty million
employees. The database is available for all standard
levels of geography including block group.

BusinessCounts is a geographic compilation of the
InfoUSA business list, supplemented by occupational
data from the Bureau of Labor Statistics and the
County Business Patterns program. The primary
variables available include:

1 Total - Establishments, Employees
Size - Establishments by size
Occupation - Employment by occupation

1
1
1 Major Industry - Establishments, Employees

1 NAICS - Establishments, Employees by 3 and
4 digit

Methodology and Data Sources

The core source for the InfoUSA Business Database
that is built from a careful integration of commercial
databases, compiled white and yellow page directory
data, city directories, corporate annual reports, and
securities filings. The BusinessCounts file is current
to January 2008.

In years past, a different data source was used by
AGS to compile this database, and users should
review the notes at the end of this document that
outline the type and scope of the impacts of the
change in source data. The primary changes that will
be noted by users include:

1 The ability to release establishment level data
for use in mapping applications, with selection
based on company name, SIC, geographic
area, and company size

1 A greatly expanded number of establishments,
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many of which are small and unclassified, but
nevertheless reflect changes in the corporate
landscape
1 Improved SIC coding at establishments which
include more than one major industrial group
1 Reduced duplication of records i and
subsequent over counting of employment i at
companies which contain multiple legal
entities at the same address
The database has been thoroughly cleansed for
address consistency and geocoded. Virtually all
records within the database are geocoded, although in
some cases with less positional accuracy than others.

SIC Classification

A significant number of establishments are not SIC
coded within business list files, most often including
those small firms for which neither private nor public
records exist. Many of these uncoded firms are
simply individual hol di
business aso0) names, and
been well documented in multiple sources.

Employees

The file includes both a size classification (e.g. 1 to 4
employees) and in a significant number of records,
verified employee counts. When an actual employee
count was given, this was used directly.

In order to estimate employees for those
establishments either only a size class range is
available, the latest County Business Patterns (CBP)
database, published annually by the Census Bureau
was thoroughly analyzed. For each four digit SIC
code, the average number of employees per
establishment of each size class was computed in
order to provide a base estimate. These were further
refined by using major industry average sizes by
county, since much of the county level detail is
suppressed within the CBP in order to avoid the
possible disclosure of individual establishment
employee, payroll, and sales volumes.

Once the initial estimates were applied, the results
were evaluated on a county level basis in order to
ensure consistency with county totals for each major
SIC group, and nationally to ensure consistency with
the detailed four digit SIC level.

It should be noted that the employee size estimates for
the Public Administration (SIC 91-98) major group are
not particularly accurate. Employee estimates for
individual government offices are simply not easily
obtained and are generally afforded less attention by
the major business list providers than private sector
establishments.  Further, neither the CBP not the
Economic Census databases cover this important
sector of the economy. The total employee estimate
is therefore rather low for this sector as a whole.

ng
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Occupation

The occupation estimates were created using the
1996 Industry Staffing Patterns Estimate file, obtained
from the Occupational Employment Statistics (OES)
Survey, conducted by the Bureau of Labor Statistics.
The occupational classification used by the OES was
converted to the Census Occupational categorization
using a translation file obtained from the NOICC
Crosswalk and Data Center (NCDC), a technical
resource center of the National Occupational
Information Coordinating Committee (NOICC).

Comparability to Other Sources

Several additional sources of national and state level
estimates from the BLS (Bureau of Labor Statistics)
and the Census Bureau were used to verify summary
counts in the final database. In general, the database
agrees substantially with these estimates. The major
sources of difference occur in several areas. These
areas of disagreement are noted below:

A Manufacturing employment in BusinessCounts is
higher than corresponding statistics from the BLS.
In large part, thisr ef | ect s t he
industry within BusinessCounts. Often, many
manufacturing companies also have wholesale
trade and finance divisions.  The employment
within these divisions is attributed to the main SIC
category in this file, hence manufacturing
estimates are higher than in BLS sources.

A Agricultural establishments, specifically farms,
tend to be underreported in the database, so total

us e

agricultural establishment and employment counts
are low relative to other sources. The so-called
fipi maryo sector i s not
either the economic censuses or the annual
County Business Patterns files, and is
subsequently difficult to estimate with reliability.

A Service employment in the BusinessCounts file is
higher than in equivalent BLS sources, primarily
as a result of classification issues. In official BLS
reports, educational institutions and employment
is reported within the appropriate level of
government (e.g. state versus local) whereas in
BusinessCounts, these are reported in the
educational services category.

In addition, many public and quasi-public agencies are
coded to the type of service they provide rather than
as public sector establishments. Public sector
estimates in BusinessCounts are therefore lower than
published figures by an amount roughly equivalent to
the over-count in services. In addition, the tendency

o mithir{ business list products such as InfoUSA is to put

ore ert?1per1asie Bnrpf'ivgﬁé1 dectd? establishments than
on public sector establishments.  Subsequently, in
many cases not only is there no actual employee
count, but often no size class information as well.
Since the Census Bureau surveys of establishments
typically exclude public sector establishments, and
what statistics are available are typically only at a state
level, the public sector employment estimates are
substantially underestimated and should not be relied
upon for many analytical applications.

Businesses, Employee§ccupation- Summary
Current Year Estimates

Businesses: Daytime &pulation and
Establishment Size JH
Mining
Construction
Manufacturing

Total Establishments
Total Employees (Daytime Population)

Businesses by Major Categries
Agricultural, Forestry, Fishing

Occupation by Type
Executiveand Managerial
Professional
Technical

Sales Worlers& Clerks

typ

Establishments by number of employees
1 to 4 Employees
5 to 9 Employees
10 to 19 Employees
20 to 49 Employees
50 to 99 Employees
100 to 249 Employees
250 to 499 Emloyees
500 to 999 Employees
1000 or moréEmployees

Transportation and GQamunications
Wholesale Trade

Retail Trade

Finance, Insurance And Real Estate
Services

Public Administration

Unclassified

Employees by Major Cakgory

Agricultural, Forestry, Fishing
Mining

Construction

Manufacturing

Transportation and Gamunications
Wholesale Trade

Retail Trade

Finance, Insuranc®eal Estate
Public Administration

Unclassifed
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Sales Professionals

Clerical

Administraive Support Workers
Technical, Sales, & dministrative: Field
Private Hausehold
ProtectiveServices

Services
Site based
Field based

Agriculture, Forestry, and Fishing
Production and Related

Site based
Field based
Operators

Materials Handlers

Laborers
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Businessesind Employees byDetailed Type

Current Yea Estimats

Establishmerts by Detailed Type

Total Establishments
Agricultural, Forestry, Fis hing

Agriculture, Forestry and Fishing

Agricultural Services
Mining

Coal and Ore Mining
Oil and Gas

Construction
General Construction
Heavy Construction

Manufacturing
Food Manufacturing
Tobacco Manufacturing
Textile Mills
Apparel and Textile Manufaatu
ing
Lumber and Wood Prodtion
Furniture Manufacturing
Paper Manufacturing
Printing and Publishing
Chemicals
Petroleum Refining
Rubber and Plastics

Leather Manufacturing

Stone, Glass, and @Gorete
Metals Fabrication

Machinery and Equipment Man
factuing

Transportation and Communica-
tions
Transportation
Travel Services
Transport Services
Communications
Utilities
Wholesale Trade
Durables Wholesale
Non Durables Wholesale

Retail Trade

Building Materials, Hardware and

Gaden

General Merchandise Stores
Food Markets

Convenience Stores

Other Food Stores

Auto Dealers and Gas&ibns
Clothing Stores

Furniture Stores

Home Furnishings

Electronics and Computer Stores

Music Stores
Restaurants

Other Food Swice

Bars

Drug Stores

Liquor Stores

Specialty Stores

Catalog and Direct Sales

Finance, Insurance and Real E-
tate
Banks and Financial Institions
Insurance Catrriers
Insurance Agents and ékers
Real Estate

Services
Hotels and Lodging
Dry Cleaning and Laudry
Beauty and Barber Shops
Other Personal Service
Advertising
Computer Services
Other Business ®éces
Auto Repair/Services
Miscellaneous Repair Secés
Motion Pictures

Entertainment and RecreationrSe
vices

Health and Medical Services
Hospitals

Legal Sevices

Primary and Secondary Hechtion
Colleges and Universities
Social Services

Child Care Services

Museums and Zoos
Membership Organizations
Professional Services

Public Administration
Government
Unclassified Establishments

Large Establishments by Detded
Type
Repeat variables from Estalblis
ments by Btailed Type

Employees by Detailed Establis-
ment Type
Repeat variables from Estalblis
ments by Btailed Type

BusinessEstablishmentsand Employees byL.and Use

Current Year Estimage

Establishmentsby Land Use

Total Employees

Agricultural Production
Agricultural Services

Mining

Construction

Construction: Small Firms
Manufacturing: Heavy
Manufacturing: General
Manufacturing: Light
Manufacturing: Small Firms
High-Technology and Bsearch
TransportationCommuni@tions
and Utilties

Warehousing

General Industrial

Retail Trade

Hotels and Mtels

Equipment Rental

Business Services

Wholesalelndustrial
WholesaleCommercial

General Commercial

Finance Insurance and Real Estate
Finance Insurance and Real Estafenall Firms
Restaurants and Bars

Personal and Repair Services
Auto Repair Services
Theatres and Retail Amerment

Business and Corporatel#inistration
Professional Services
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Use

General Office

Medical Services

Schools and Colleges
Libraries

Hospitalsand Medical Sevices
Museums, Galleries and Gkens
Outdoor Recreation and Amusement Parks
Public Administration
Churches

Other Establishments

Not Elsewhere Chsified

Employees byLand Use
Repeat variables from Eslsshments by Land
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Business Establishments and Employees by@3igit NAICS Code

Current Year Estimates

Establishmentsby 3-Digit NAICS

Crop Production (111)

Animal Production (112)

Forestry & Logging (113)

Fishing/Hunting & Trapping (114)

Support Activities ér Agriculture & Foresy
(115)

Oil & Gas Extraction211)

Mining (except Oil & Gas}212)

Support Activities for Mining213)

Utilities (221)

Construction of Building$236)

Heavy & Civil Engineering Constructio237)
Specialty Trade Contracto(238)

Food Mfg(311)

Beverage& Tobacco Product Mf@§312)
Textile Mills (313)

Textile Product Mills(314)

Apparel Mfg(315)

Leather & Allied Product Mfd316)

Wood Product Mfg321)

Paper Mfg(322)

Printing & Related Support Activitig823)
Petroleum & Coal Products M{$24)
ChemicalMfg (325)

Plastics & Rubber Products M{§26)
Nonmetallic Mineral Product Mf§327)
Primary Metal Mfg(331)

Fabricated Metal Product M{§32)
Machinery Mfg(333)

Computer & Electronic Pduct Mfg (334)
Electrical Equipment/Appliance/and ©ponent
Mfg (335)

Transportation Equipment M@36)
Furniture & Related Product Mf@37)
Miscellaneous Mfd339)

Merchant Wholedars/Durable Good&23)
Merchant Wholedars/Nondurable Goodd24)
Wholesale Electronic Markets & Agents &®r
kers(425)

Motor Vehicle &Parts Dekers(441)

Furniture & Home Furntings Storeg442)
Electronics & Appliance Storgd43)

Building Material & Garden Equipment & $u
plies Deders(444)

Food & Beverage Stor¢d45)

Health & Personal Care Storgk16)

Gasoline Stationg147)

Clothing & Clothing Accesories Store§448)
Sporting Goods/Hobby/Book/Music Stor@sb1)
General Merchandise Stor@b2)
Miscellaneous Store Retailg#53)

Nonstore Retaileré154)

Air Transportation(481)

Rail Transportatiort482)

Water Transportatio(¥83)

Truck Transportatiorf484)

Transit & Ground Passenger TransportaiéBb)
Pipeline Transportatio(#86)

Scenic & Sightseeing Traportation(487)
Support Activities for Tragportation(488)
Postal Servicé491)

Couriers & Messengefd92)

Warehousing & Strage(493)

Publishing Industries (except Internég)L1)
Motion Picture & Sound Recording Industries
(512)

Broadcasting (except Inieet) (515)
Telecommunicationé17)

Data Processing/Hosting & Related Services
(518)

Other Information Service$19)

Monetary AuthoritiesCentral Bank521)
Credit Intermediation & Bated Activities(522)
Securities/Commodity Contracts/Other Financi
Investments & Related Actities (523)
Insurance Carriers & Related Activiti€s24)
Funds/Trusts/and Othefrfancial Vehioks(525)
Real Estat¢531)

Rental & Leasing Servic€5§32)

Lessors of Nonfinancial Intangible Assets (exc
Copyrighted Works)533)
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Professional/Scientific/and Technical Services
(541)

Management of Companies & Enterpri¢gS1)
Administrative & SupporBerviceq561)

Waste Management & Remediation Services
(562)

Educational Service$11)

Ambulatory Health Care $adces(621)
Hospitals(622)

Nursing & Residential Care Faciliti¢g23)
Social Assistancé24)

Performing Arts/Spectator Sports/Related Isdu
tries(711)

Museums/Historical Sites/Similar Institutions
(712)

Amusement/Gambling/Recreation Industries
(713)

Accommodatior(721)

Food Services & Drinking Plac€g22)

Repair & Maintenancé11)

Personal & Laundry Servic€812)
Religious/Grant mie:
ing/Civic/Professional/Similar Organizations
(813)

Private Householdg14)
Executive/Legislative/Other General Gnment
Support(921)

Justice/Public Order/Safety Activiti€822)
Administration of Human Resource Programs
(923)

Administration of Environmental @lity Pio-
grams(924)

Administration of Housing Programs/Urban fla
ning/Community Develpment(925)
Administration of Economic Progran(@26)
Space Research & TecHogy (927)

National Security & Interational Affairs (928)

=

Employeesby 3-Digit NAICS

ppt
P Repat variables from Establishments bypgyit

NAICS
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Business Establishments and Employees byRigit NAICS Code

Current Year Estimates

Establishmentsby 4-Digit NAICS

Agriculture, Fore stry, Fishing and Hunting (11)
Oilseed & Grain Farming (1111)

Vegetable & Melon Farming (1112)

Fruit & Tree Nut Farming (1113)
Greenhouse/Nursery/Floriculture Production (11
Other Crop Farming (1119)

Cattle Ranching & Farming (1121)

Hog & Pig Farming (1122)

Poultry & Egg Production (1123)

Sheep & Goat Faring (1124)

Aquaculture (1125)

Other Animal Production (1129)

Timber Tract Operations (1131)

Forest Nurseries/Gathering of Forest Products
(1132)

Logging (1133)

Fishing (1141)

Hunting & Trapping (1142)

Support Activities for Crop Productiod151)
Support Activities for Animal Production (1152)
Support Activities for Forestry (1153)

Mining (21)

Oil & Gas Extraction (2111)

Coal Mining (2121)

Metal Ore Mining (2122)

Nonmetallic Mineral Mining & Quarrying (2123)
Support Activitiesfor Mining (2131)

Utilities and Construction (22-23)
Electric Power Gener
tion/Transmission/Distribution (2211)
Natural Gas Distribution (2212)
Water/Sewage & Other Sgms (2213)
Residential Building Constation (2361)
Nonresidential Buildig Constr (2362)
Utility System Castruction (2371)

Land Subdivision (2372)
Highway/Street/and Bridge Cons{2373)
Other Heavy & Civil Engneering
Constietion (2379)
Foundation/Structure/Building Exterior Corttars
(2381)

Building Equipment Cotractors (2382)
Building Finishing Contractors (2383)
Other Specialty Trade Conttars (2389)

Manufacturing (31-33)

Animal Food Mfg (3111)

Grain & Oilseed Milling (3112)

Sugar & Confectionery Pdoict Mfg (3113)
Fruit & Vegetable Preserving & Sgialty Food Mfg
(3114)

Dairy Product Mfg (3115)

Animal Slaughtering & Processing (3116)
Seafood Product Preparation &
Padkaging (3117)

Bakeries & Tortilla Mfg (3118)

Other Food Mfg (3119)

Beverage Mfg (3121)

Tobacco Mfg (3122)

Fiber/Yarn/and Tread Mills (3131)

Fabric Mills (3132)

Textile & Fabric Finishing & Fabric Caag Mills
(3133)

Textile Furnishings Mills (3141)

Other Textile Prduct Mills (3149)

Apparel Knitting Mills (3151)

Cut & Sew Apparel Mfg (3152)

Apparel Accessories & fBer Apparel

Mfg (3159)

Leather & Hide Tanning & iishing (3161)

Footwear Mfg (3162)

Other Leather & Allied Prduct Mfg (3169)
14)sawmills & Wood Preseation (3211)

Veneer/Plywood/Engineered Wood Product Mfg

(3212)

Other Wood Product Mfg (3219)

PulpPaper/and Paperboard Mills (3221)

Converted Paper Product Mfg (3222)

Printing & Related Support

Activities (3231)

Petroleum & Coal Products Mfg (3241)

Basic Chemical Mfg (3251)

Resin/Synthetic Ruber/Atrtificial Synthetic Fibers

& Filaments Mfg (322)

Pesticide/Fertilizer/Other Agricultural Chemical

Mfg (3253)

Pharmaceutical & Medicine Mfg (3254)

Paint/Coating/and Adhesive Mfg (3255)

Soap/Cleaning Compound/Toilet Preggaam Mfg

(3256)

Other Chemical Product & Preparation Mfg (325

Plastics Roduct Mfg (3261)

Rubber Product Mfg (3262)

Clay Product & Refractory Mfg (3271)

Glass & Glass Pduct Mfg (3272)

Cement & Concrete Product Mfg (3273)

Lime & Gypsum Product Mfg (3274)

Other Nonmetallic Mineral Product Mfg (3279)

Iron & Steel Mills & Ferrodloy Mfg (3311)

Steel Product Mfg from Purchased Steel (3312)

Alumina & Aluminum Production & Processing

(3313)

Nonferrous Metal (except Aluminum)tuction &

Processing (3314)

Foundries (3315)

Forging & Stamping (3321)

Cutlery & Handtool Mfg (322)

Architectural & Structural Metals Mfg (3323)

Boiler/Tank/Shipping Contaer Mfg (3324)

Hardware Mfg (3325)

Spring & Wire Product Mfg (3326)

Machine Shops; Turned Product; & Screw/Nut/B

Mfg (3327)

Coating/Engraving/Heat Treating/and Allied tAg-

ties (3328)

Other Fabricated Metal Rdoct Mfg (3329)

Agriculture/Construction/and Mining Madtery

Mfg (3331)

Industrial Machinery Mfg (3332)

Commercial & Service Industry Machinery Mfg

(3333)

Ventilation/Heating/AirConditioning/Commercial

Refrigeration Equipment M (3334)

Metalworking Mechinery Mfg (3335)

Engine/Turbine/Power Transmission Equipment

Mfg (3336)

Other General Purpose Machinery Mfg (3339)

Computer & Peripheral Equipment Mfg (3341)

Communications Equipment Mfg (3342)

Audio & Video Equipment Mfg (3343)

Semiconductor & Other Edtronic

Component Mfg (3344)

NavigaionalMeasuring/

Electromedical/Control Instruments Mfg (3345)

18

)

Mfg & Reproducing Magnetic & Optical Media
(3346)

Electric Lighting Equipment Mfg (3351)
Household Appliance Mfg (3352)

Electrical Equipment Mfg (3353)

Other Electrical Equipment & Component Mfg
(3359)

Motor Vehicle Mfg (3361)

Motor Vehicle Body & Trailer Mfg (3362)

Motor Vehicle Parts Mfg (3363)

Aerospace Product & Parts Mfg (3364)
Rallroad Rolling Stock Mfg (3365)

Ship & Boat Buiting (3366)

Other Transportation Eqouinent Mfg (3369)
Household & Institutional Furniture & Kitchen 8a
inet Mfg (3371)

Office Furniture (including Fixtures) Mfg (3372)
Other Furniture Related Ritact Mfg (3379)
Medical Equipment & Spplies Mfg (3391)
Other Miscellaneous Mfg (3399)

Wholesale Trade (42)

Motor Vehicle/Motor Vehicle Part& Supplies
Merchant Wholedars (4231)

Furniture & Home Furnishing Merchant Wholesa
ers (4232)

Lumber & Othe Construction Materials Mehant
Wholeslers (4233)

Professional & Commercial Equipment & Rlies
Merchant Wholedars (4234)

Metal & Mineral (except Petroleum) Merchant
Wholeslers (4235)

Electrical & Electronic Goods Merchant Wholkesa
ers (4236)

Hardware/Plumbing & Heating Equipment &[Bu
plies Merchant Wholesers (4237)
Machinery/Equipment/and Supplies Merchant
Wholeslers (4238)

Miscellaneous Durable Goods Merchant Whdlesa
ers (4239)

Paper & Paper Product Merchant Wholesalers
(4241)

Drugs & Druggists' Sundries Merchant Whaks's
(4242)

Apparel/Piece Goods/and Notions Merchant \ehol

plt sders (4243)

Grocery & Related Product Merchant Wesalers
(4244)

Farm Product Raw Material Merchant Whaless
(4245)

Chemical & Allied Products Merchant Mileslers
(4246)

Petroleum & Petroleum Products Merchant Véaol
salers (4247)

Beer/Wine/and Distilled Alcoholic Beverage Me
chant Wholesalers (4248)

Miscellaneous Nondurable Goods Merchant Véhol
salers (4249)

Wholesale Electronic Markets & Ager&sBrokers
(4251)

Retail Trade (44-45)

Automobile Dealers (4411)

Other Motor Vehicle Dealers (4412)
Automotive Parts/Accessories/and Tire Stores
(4413)

Furniture Stores (4421)

Home Furnishings Stores (4422)

Electronics & Appliance Stores (34)



aas

APPLIED GEOGRAPHIC SOLUTIONS

Building Material & Supplies Dealers (4441)
Lawn & Garden Equipment & Supplies Stores
(4442)

Grocery Stores (4451)

Specialty Food Stores (4452)
Beer/Wine/Liquor Stores (4453)

Health & Personal Care Stores (4461)
Gasoline Stations (4471)

Clothing Stores (4481)

Shoe Stores (4482)

Jewelry/Luggage/and Leather Goods Stores (44
Sporting Goods/Hobby/Musical Ingment Stores
(4511)

Book/Periodical/Music Stores (4512)
Department Stores (4521)

Other General Mehandise Stores (4529)
Florists (4531)

Office Sipplies/Stationery/Gift Stores (4532)
Used Merchandise Stores (4533)

Other Miscellaneous StoresRilers (4539)
Electronic Shopping & MaiDrder Houses (4541)
Vending Machine Operators (4542)

Direct Selling Esthilishments (843)

Transportation and Warehousing (4849)
Scheduled Air Transportation (4811)
Nonscheduled Air Transpation (4812)

Rail Transportation (4821)

Deep Sea/Coastal/Great Lakes Water Transipamt
(4831)

Inland Water Tragportation (4832)

General Freight Trucking (4841)

Specialized Freight Trucking (4842)

Urban Transit Sstems (4851)

Interurban & Rural Bus Traportation (4852)
Taxi & Limousine Service (4853)

School & Employee Bus Transportation (4854)
Charter Bus Industry (4855)

Other Transit & Ground Passenger Tramgimon
(4859)

Pipeline Transportation of Crude Oil (4861)
Pipeline Transportation of Natural Gas (4862)
Other Pipeline Transportation (4869)

Scenic & Sightseeing Transpation/Land (4871)
Scenic & Sightseag Transpoution/Water (4872)
Scenic & Sightseeing Transpatibn/Other (4879)
Support Activities for Air Transportation (4881)
Support Activities for Rail Transportation (4882)
Support Activities for Water Transportation (4883
Support Activitiesfor Road Transpogtion (4884)
Freight Transportation angement (4885)
Other Support Activities for Transgation (4889)
Postal Service (4911)

Couriers & Express Delivery Services (4921)
Local Messengers & Localdivery (4922)
Warehousing & Stoge (4931)

Information (51)
Newspaper/Periodical/Book/Directory itishers
(5111)

Software Publishers (5112)

Motion Picture & Video Inddries (5121)

Sound Recording Industries (5122)

Radio & Television Broadcéiag (5151)

Cable & Other SubscriptioProgramming (5152)
Wired Telecomranications Carriers (5171)
Wireless Telecommunications Carriers (exceft S
ellite) (5172)

Satellite Telecoimunications (5174)

Other Telecommunications (5179)

Data Processing/Hosting/and Related Services
(5182)

Other Information Services (5191)

Finance and Insuance (52)
Monetary Authoities-Central Bank (5211)
Depository Credit Intermediion (5221)
Nondepository Credit Intermeation (5222)
Activities Related to Credit Intermeation (5223)
Securitiest Commodity Contracts Interndéation
& Brokerage (5231)
Securities & Commodity ¥changes (5232)
Other Financial Investment Activities (5239)
Insurance Carriers (5241)
B3)Agencies/Brokerages/and Other Insurance Relat
Activities (5242)
Insurance & Enployee Benefit Funds (5251)
Other Investment Pools & Funds (5259)

Real Estate and Rental and Leasing (53)
Lessors of Real &ate (5311)

Offices of Real Estate Agents & Brokers (5312)
Activities Related to Realdiate (5313)
Automotive Equipment Rentdl Leasing (5321)
Consumer Goods Rental (5322)

General Rental Geers (5323)
Commercial/Industrial Machinery & Equipment
Rental/Leasing (5324)

Lessors of Nonfinancial Intangible Assets (exp€
yrighted Works) (5331)

Professional, Scientific, and Technial Se vices
(54)

Legal Services (5411)

Accounting/Tax Preparation/Bookkeeping/any-
roll Services (5412)
Architectural/Engineering/and Related (5413)
Specialized Design Services (5414)

Computer Systems Design & Related Services
(5415)

Management/Sentific/and Technical G@ulting
Services (5416)

Scientific Research & Development Services (54
Advertising/Public Relations/and Related Service
(5418)

Other Professional/Scientific/and Technicaf-Se
vices (5419)

Management of Companies & Entegas (5511)
Office Administrtive Services (5611)

Facilities Support Services (5612)

Employment Sevices (5613)

Business Support Services (5614)

Travel Arrangement & Reservation Services (56
Investigation & Security Seices (5616)

Services tduildings & Dwdlings (5617)

Other Support Seices (5619)

Waste Collection (5621)

Waste Treatment & Disposal (5622)
Remediation & Other Waste Management Smwvi
(5629)

Educational Services, Health Care and Social g
sistance (6162)

Elementary & Seondary Schools (6111)

Junior Colleges (6112)
Colleges/Universities/and Professional Schools
(6113)

Business Schools & Computer & Management
Training (6114)

Technical & Trade Schools (6115)

Other Schools &ristruction (6116)

Educational Support Séces (6117)

Offices of Phygcians (6211)

Offices of Dentists (6212)

Offices of Other Health Pratibners (6213)
Outpatient Care Centers (6214)

Medical & Diagnostic Labatories (6215)

Home Health Care Services (6216)
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Other Ambulatory Health &e Services (6219)
General Medical & Surgical Hospitals (6221)
Psychiatric & Substance Abuse Hospitals (6222)
Specialty (except Psychiatric & Substance Abuse)
Hospitals (6223)

Nursing Care Fadiiies (6231)

Residential Mental Retardation/Mentag&ith &
Substance Abuse Facilities

Community Care Facilities for the Elderly (6233)
Other Residential Care Fatiés (6239)

ed Individual & Family Services (6241)

Community Food & Housing/and Emergency &
Other Rdief Services (6242)

Vocational Rehabilitéon Sevices (6243)

Child Day Care Services (6244)

Arts, Entertainment, and Recreation (71)
Performing Arts Companies (7111)

Spectator Sports (7112)

Promoters of Performing Arts/Sports/Similar Events
(7113)

Agents & Managers for Ar
ists/Athletes/Btertainers/Other Public dtires
Independent Artists/Writers/Performers (7115)
Museums/Historical Sites/and Similar Instibns
(7121)

Amusement Parks & Arcades (7131)

Gambling Industries (7132)

Other Amusement & Recreation Industries (7139)

Accommodation and Food Services (72)
Traveler Accommodation (7211)

Recreational Vehicle Parks & Rec Camps (7212)
Rooming & Boading Houses (7213)

Full-Service Restaurants (7221)

Limited-Service Eting Places (7222)

Special Food Seices (7223)

Drinking Places (Alcoholic Beverages) (7224)
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Other Services (81)

Automotive Repair & Maitenance (8111)
Electronic & Precision Equipment Repair &
Maintenance (8112)

Commercial/Industrial Machinery & Equip (exuA
tomotive & Electronic) Rep

Personal & Househd Goods Repair & Mair-
nance (8114)

Personal Care Béces (8121)

|5)Death Care Services (8122)

Drycleaning & Laundry Swices (8123)

Other Personal ®éces (8129)

Religious Organizations (8131)

Grantmaking & Giving Serges (8132)

Social Advoacy Organiations (8133)

Civic & Social Oganizations (8134)
Business/Professional/Labor/Political/and Similar
Organiztions (8139)

Private Households (8141)

Public Administr ation (92)
Executive/Legislative/and Other General Gawer
ment Support (9271

Justice/Public Order/and Safety Activities (9221)
Admin of Human Resource &rams (9231)
Admin of Environmental Quality Bgrams (9241)
Administration of Housing Programs/Urban fla
ning/Community Development (9251)
Administration of Economic Progm (9261)
Space Research & Technology (9271)

National Security & International Affairs (9281)

Employeesby 4-Digit NAICS
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Repeat variables from Establishments Hyidit
NAICS
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MOSAIC™ Segmentation

Content

MOSAIC is a geodemographic segmentation system
developed by Experian and marketed in over twenty
countries worldwide.  Each of the nearly one-quarter
million block groups were classified into sixty
segments on the basis of a wide range of
demographic characteristics. The basic premise of
geodemographic segmentation is that people tend to
gravitate towards communities with other people of
similar backgrounds, interests, and means. MOSAIC
is linked to the systems in other nations through the
Global MOSAIC classification, which consists of
fourteen market segments found in every modernized
country.

MOSAIC is one of over twenty neighborhood
classification systems built by Experian staff, whose
international segmentation experiences stretches back
over twenty years. Along with the international
experience applied in this product, some of the most
experienced geodemographers in North America were
involved with the development of MOSAIC. During
the product refinement process, MOSAIC was
compared to other clustering systems in a variety of
tests. The MOSAIC assignments are updated
annually by incorporating updated AGS demographics
into the segmentation model, ensuring that the
assignment is as accurate as possible given shifts in
local area demographics.

AGS used a very wide range of variables from the
2000 Census at the block and block group levels in
order to build the new MOSAIC system. In total, the
number of variables used in the initial analysis was
well inexcess of 600. The group categories of
variables included in the creation of the MOSAIC
typology is listed below:

Population by Age and Sex

Population by Race and Hispanic origin
Educational Attainment

Educational Enrollment

Marital Status

Group quarters population by type
Place of birth

Foreign born by year of entry
Households by type

Size of household

Household type by presence of children
Age of head of household

Language spoken at home and linguistic
isolation

Residence in 1995 (Stability)

Tenure

Vehicles available

=2 =4 =-4-0-0_0_9_9_9_49_49_-°_--°

=A =a =4
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Households by income

Median income, average per capita income
Median income by age

Households by type of income

Workers in family

Income/Poverty ratio

Labor force status by sex (incl. military)
Labor force participation rate

Employment by occupation

Employment by industry

Class of worker (e.g. private corporation,
federal govét, wunpaid
Veteran status

Travel time to work

Worked at home

Dwellings by occupancy status (owned,
rented, vacant)

Housing value of owner occupied housing
Median housing value

Contract rent

Median contract rent

Units in structure

Year structure built

Median dwelling age

Mortgage status (e.g. no mortgage, first only,
first and second)

Year moved in

Population density

MSA size

Distance to MSA center

= =4 =4 -8 -8 -89 E R K] =4 =4 =4 -8 -8 -84 _4_8_98_9

= =4 =4 =9

The resulting segmentation system consists of sixty
segments which are presented as twelve separate
groups:

1 A Affluent Suburbia
B Upscale America
C Small-town Success
D Blue-collar Backbone
E American Diversity
F Metro Fringe
G Remote America
H Aspiring Contemporaries
| Rural Villages & Farms
J Struggling Societies
K Urban Essence
1 L Varying Lifestyles
Methodology and Data Sources
The MOSAIC system is documented more fully in
separate handbook, methodology, and literature
available from the AGS web site,
http://www.appliedgeographic.com.

f
f
f
f
f
f
f
f
f
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MOSAIC Groups and Segments by Sex
Current Year Estimates

Group A D04 Small-town Endeavors

Affluent Suburbia

Group |

Rural Villages and Farms
A0l Americabs Weal't hiGgogp[E

A02 Dream Weavers

101 Industrious Country Living
American Diversity 102 Americads Farml ar

A03 White-collar Suburbia
AO04 Upscale Suburbanites
AQ05 Enterprising Couples
A06 Small-town Success
AO07 New Suburbia Families

Group B
Upscale America

BO1 Status-conscious Consumer
B02 Affluent Urban
Professionals

B03 Urban Commuter Families
B04 Solid Suburban Life

B05 Second-generation Success
B06 Successful Urban Sprawl

Group C
Small-town Success

C01 Second City Homebodies
C02 Prime Middle America
C03 Urban Optimists

C04 Family Convenience

CO05 Mid-market Enterprise

Group D
Blue-collar Backbone

D01 Nuevo Hispanic Families
D02 Working Rural Suburbia
D03 Lower-income Essentials

MOSAIC is a registered trademark of Experian

EO01 Ethnic Urban Mix

EO02 Urban Blues

EO03 Professional Urbanites
E04 Urban Advancement

EO5 American Great Outdoors
EO6 Mature America

Group F
Metro Fringe

FO1 Steadfast Conservative
FO02 Moderate Conventionalists
FO3 Southern Blues

FO04 Urban Grit

FO5 Grass-roots Living

Group G
Remote America

GO01 Hardy Rural Families
G02 Rural Southern Living
G03 Coal and Crops

G04 Native Americana

Group H
Aspiring Contemporaries

HO1 Young Cosmopolitans

HO02 Minority Metro Communities
HO3 Stable Career

HO4 Aspiring Hispania
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103 Comfy Country Living
104 Small-town Connections
105 Hinterland Families

Group J
Struggling Societies

JO1 Rugged Southern Style
JO2 Latino Nuevo

JO3 Struggling City Centers
JO04 College Town Communities
JO5 New Beginnings

Group K
Urban Essence

K01 Unattached Multicultures
K02 Academic Necessities
KO3 African-American
Neighborhoods

K04 Urban Diversity

K05 New Generation Activists
K06 Getting By

Group L
Varying Lifestyles

LO1 Military Family Life
LO2 Major University Towns
LO3 Gray Perspectives
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Demographic Dimensions

Demographic Dimensions is a modeling database at
the block group and higher levels of geography that is
useful in creating statistical models, site signature
reports, and general executive summary information.
Unlike discrete neighborhood classification systems,

Demographic  Dimensions  provides continuous
measurement  scores across the  dominant
demographic components that differentiate
neighborhoods.

Demographic Dimensions is based on the well-known
data reduction tool of Principal Components Analysis,
in which the common patterns found within a large
number of variables are reduced to a core set of
discriminating factors. By analyzing several hundred
separate demographic variables at the block group
level, sixteen dominant factors were identified.
Together, these factors provide insights into the core
dimensions of neighborhood differentiation.

The Dimensions database is normally provided as a
set of continuous variables which are minimally auto
correlated and have a mean of zero and unit variance
for the U.S. For example, a value of +1 means one
Standard Deviation away from the mean which
indicates this is a significant variable.

Factors are useful in a broad spectrum of applications,
including:

Direct Marketing

Demographic Dimensions, when used in conjunction
with Mosaic and other targeting tools, can yield
significant improvements in direct marketing results.
By fine-tuning a Mosaic profile, sub-groups of Mosaic
segments can be targeted effectively.

Model Development

Dimensions are minimally correlated and are therefore
very suitable for use in the construction of sales
performance and site location models. Statistical
models developed using Factors tend to be less prone
to prediction error as a result of multicolinearity.

Neighborhood Description

Factors can be used to effectively describe the
dominant characteristics of neighborhoods for use in
demographic reporting
are easily defined and analyzed, since each of these
factors is independent and reflect the dominant
neighborhood differentiators.

Methodology

Several hundred input variables were used in the
analysis, which are summarized below by type of
variable and source year. Note that in many cases,
both average (or median) and distribution data were
used (e.g. median age, % population age < 18, etc.).

syst

@
> B TP B B D DI B B
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In most cases, with the exception of the housing
characteristics tables, these are for current year rather
than Census only.

Geographic Characteristics
A Urban core / urban fringe / rural
classification

A Metropolitan status (e.g. metro, non-metropolitan
area)

Housing Characteristics

A Units in structure (e.g. single family detached, apts
20+) Dwelling age

A Tenure

Vacant dwellings by
vacant)

Boarded up status (boarded up / not boarded up)
Owner occupied dwellings by value

Households by rent

Dwellings by number of rooms

Dwellings by heating type

Dwellings by water service and sewage service

Census

>

reason (e.g. seasonally

> >y > >y > >

Household Characteristics

By type (family, non-family)

By size of household

By structure (e.g. married couple w children)
By age of householder
By I ength
years)

>

> > > >

of residence

Population Characteristics

A Recent and historical growth (1970-2000)
Projected growth (2000-2010)

Density

Age

Sex

Race

Hispanic origin

Detailed Hispanic Origin (e.g. Mexico, Puerto Ri-
co)

Marital status
Highest level fertiucation . N
‘Language sp Ken at honﬁ‘es(% §p3n"f‘sﬁ, % fAs(?aTQ‘u)o
School enrolment (public versus private)

Number of vehicles available

Labor Force

A Employment status (e.g. employed, unemployed)
Industry

Occupation

Employment of women with children (2000 only)
Unemployment rate

> > > >
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A Travel time to work (2000 only)
A Means of transportation to work (2000 only)

Income

A Sources of income (e.g. social security, wage and
salary)

A Households by income

A Households by disposable income

A Households by net worth

A Households by income growth (1990-2000)

A Households by income by age of householder

Demographic Dimensionsé

01 Affluence

Affluence is the single most important neighborhood
discriminator and is most highly skewed. Affluence
includes more than just income 71 it also reflects net
worth, home ownership, and housing value and size.

02 Family Status

Family status, or household structure, is the second
most important neighborhood differentiator. Ranging
from areas populated with lone householders to
married couple families with children, this factor varies
most dramatically over the metropolitan scale.

03 Occupational Status

This factor measures the distinction between blue
collar and white-collar occupations and lifestyles.
Suburban, upscale neighborhoods of executives and
professionals are contrasted with the blue-collar
neighborhoods of smaller industrial towns and inner
cities.

04 Aging

This important factor correlates highly with both the
median age of residents and the percentage of
residents over the age of 65. Residents in areas with
high positive scores are most likely to be retired and
receiving Social Security benefits, and often live alone.
Residents in areas with high negative scores are likely
to be young adults, often single, without children.

05 African-American

Areas with high scores consist of neighborhoods that
are predominantly African-American. This factor
tends to vary both at a metropolitan scale and
regionally, with strong concentrations in the deep
south and in the industrial cities of the northeast.

06 Mexican-American

The growth of the largely Mexican origin Hispanic
population drives this increasingly important
discriminating factor, which scores highest in the
southwest states bordering Mexico.

07 Housing Style

This factor relates to the continuum of neighborhoods
from single-family dwellings through dense high-rise
apartment complexes.

Va
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08 Agricultural Dominance

Once the dominant discriminating factor of American
life, the farm 71 non-farm dichotomy has been
minimized with the wave of urbanization during the last
century. High scores tend to occur in the generally
rural states of the upper Great Plains and in the
agricultural areas of Central California.

09 College Campuses

Areas with high scores on this factor are the distinctive
neighborhoods on and around college campuses.
These neighborhoods have a high percentage of

. éOEn’g adults who have never been married, are
nro

leff iR school, and may live in college dormitories.

10 Growth and Stability

Reflects the continuum between areas of rapid growth
and change and stable, older neighborhoods. This
factor highlights change areas both within metropolitan
areas and at a national scale.

11 Seasonal Areas

Measuring the degree to which dwellings in the area
are seasonally vacant, this factor is highest in the
summer vacation areas of the Great Lakes and New
England, the winter vacation areas of the Rocky
Mountains, and on the non-urban coastlines of
California and Florida.

12 Native American

Reflecting the distribution of Native Americans, this
factor tends to be highest in the plains and southwest
states, as well as Alaska.

13 Asian-American

Areas with high scores consist of neighborhoods that
are predominantly Asian. Geographic variability is
both at a metropolitan scale and regionally, with strong
concentrations on the west coast and Hawaii.

14 Institutional

Areas scoring high on this factor are related to
institutional land use T including both correctional
facilities and long term care hospitals.

15 Language Barriers

Scores on this factor are high in areas where recent
immigrants, often unable to speak English, have
settled. Reflecting recent immigration trends, Spanish
tends to be spoken in these neighborhoods.

16 Military

Areas scoring high on this factor include both military
bases and the nearby youthful and mobile
neighborhoods that house military personnel.

Using Demographic Signatures

Locations that have values 1 or greater (Standard
Deviation away from the mean of zero) indicate that
the area is significant in terms of that dimension. If
this area also has high sales of your product or
service, then you could use PCensus to look for other
areas with the same demographic signature.
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CrimeRisk

CrimeRisk is a block group and higher level geographic database consisting of a series of standardized indexes for a range of
serious crimes against both persons and property. It is derived from an extensive analysis of several years of crime reports from
the vast majority of law enforcement jurisdictions nationwide. The crimes include murder, rape, robbery, assault, burglary, larceny,
and motor vehicle theft. These categories are the primary reporting categories used by the FBI in its Uniform Crime Report (UCR),
with the exception of Arson, for which data is very inconsistently reported at the jurisdictional level.

In accordance with the reporting procedures using in the UCR reports, aggregate indexes have been prepared for personal and
property crimes separately, as well as a tota | index. While this provides a useful
area, it must be recognized that these are unweighted indexes, in that a murder is weighted no more heavily than a purse
snhatching in the computation. For this reason, caution is advised when using any of the aggregate index values.

Methodology Once this correction and standardization effort was
completed, the database consisted of a time series of six
years of data covering:

AAIl cities and towns which have their own police agency

The primary source of CrimeRisk was a careful compilation
and analysis of the FBI Uniform Crime Report databases. On
an annual basis, the FBI collects data from each of about

16,000 separate law enforcement jurisdictions at the city, AAIl cities and towns where policing for the local
county, and state levels and compiles these into its annual jurisdiction is contracted to a higher level agency but
Uniform Crime Report (UCR). The latest national crime _which tracks statistics separately .

report can be obtained either from the FBI web site in Adobe AA record for each county, which covers the population
Portable Document (PDF) format or can be ordered directly not covered by either of the two cases above. This is
from the FBI. While useful, the UCR provides detailed data normally either a County Sheriff (or equivalent) or a
only for the largest cities, counties, and metropolitan areas. State level jurisdiction, which reports incidence of crime

by county (e.g. in New York, the State Trooper).
The original analysis was undertaken by obtaining detailed
jurisdictional level data for the years 1990 through 1996,
which were supplemented with 1999 preliminary UCR
statistics at the State level and for cities and metropolitan
areas where those have been released. We are now using
UCR data from 1998-2006. The preliminary 2007 release
data was used to balance the models to the latest available
data.

The initial models were undertaken using a subset of this
database. In the smallest cities, a single murder will have a
profound effect on the crime rate per 100,000 population that
would severely distort the resulting models. Cities with less
than 2,500 people were reassigned to their parent counties
for the purpose of the analysis. A wide range of 1990
Census and current year demographic attributes was

A considerable effort was made to correct a number of

problems that are prevalent within the FBI databases, was then used as the primary modeling database and was

used later for scaling purposes.

meas ul

extracted from AGSO6 databases fo
(approximately 8,500 separate fAju

including:

AThe standardization of jurisdictional names: the FBI Each of the seven crime types was modeled separately,
does not employ Census bureau codes in its using an initial range of about 65 socio-economic
databases and the jurisdictional names contain characteristics taken from the 2000 Census and AGS
numerous  typographical  errors and  format current year estimates. Separate models were constructed
discrepancies which needed to be manually corrected for each of the nine Census regions (e.g. New England, East

North Central, Pacific) in order to account for regional
differences in crime rates and the demographic
characteristics, which underlay them. The models
constructed typically accounted for over 85% of the variance

AReporting by individual jurisdictions can be inconsistent
from year to year, in that data for some jurisdictions is
missing for one or more years and required handling

AReporting for some crime types is inconsistent between
jurisdictions. The FBI handles this by simply
suppressing the statistics entirely for those areas. This
primarily affects the rape category for lllinois, where

statistics are suppressed for all but the largest The results of these models were then applied to the block
jurisdictions. These missing values were handled via group level using the same demographic attributes compiled
the modeling process, in which rape estimates were at the block group level. The resulting estimates were then
prepared for these jurisdictions by using a model which scaled to match the master database of 8,500 jurisdictions.
related rape incidence to other crime types For cities, the block groups within each city were scaled to

noted that the results for property crimes were generally
more reliable than for personal crimes.

AThe standardization of the database to account for match the city total. For areas outside of these cities (or for
jurisdictional overlaps. For example, the California smaller centers), results were scaled to match the county
Highway Patrol has jurisdiction over only state and total after adjusting for those cities scaled separately.
Interstate highways in urban areas.

AcCrime rates in general have been declining over the The final crime rate estimates were then weighted by
past several years, so it was necessary to adjust the population and aggregated to the national totals.
historical data to reflect current crime rates. CrimeRisk Indexes :

9 Personal Crime: Murder, Rape, Robbery, Assault.

9 Property Crime: Burglary, Larceny, Motor Vehicle Theft

24

in crime rates at this Ajurisdict



aas

APPLIED GEOGRAPHIC SOLUTIONS

Starter Pack
1990, 2000 Census; Current Year Estimates; Consumer Sp&utmgary
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