PCensus

Software
and DataCatalog

2006 Census of Canada

Standard Profiles with 1,850+ Census Variables
Income by Age of Head of Household

‘ONI SNOILVYOINddvy d31MdinNod

=A EnviRoNIcs Damographic Data

A 2010 Estimates and Projections

A Household Expenditure Potential

A Daytime Population

A Business Profiles and Business Locations
A PRIZME Consumer Segmentation

(cgmndex Crime Risk Data

i g

February 2010



Software

PCensus

(streets and/or boundaries) data.

Mapping

Is aonestop, affordable solution for identifying your best business opportunities, PCensus is the only tg
need. Designed specifically to analyze customers and markets, it enables you to import and integrate
with demographics for the mbaccurate market analysis.

A PCensus solution consists of: Mapping software (GIS), PCensus analysis software, Demographic an

Choos a Version of PCensus

PCensus for

PCensus for

PCensus for

MapPoint $795 ArcView $795 Maplinfo $795
Profiling & Targeting .
Drive Time Areas Included Onggg%E O;z’;ggg)le
Import and link your datéo PCensuslata* - -
Display street maps to define study areas
locating street addresses
Basic Thematic Mapping
Province PostalFSA
Advanced Thematic Mapping
Census DA, CT, CSD, CMA &ustomBdys
Uses ESRI mapping & data (.mdx, .lyr, .sh
Uses Maplinfo mapping & data (.tab, .mif)
"B | catrormming | e
Premium Street Maps n/a OptionalD Optional D A

E Drive Time Option (used withPCensus for ArcView
Defines drive time polygons (the area that describes the travel time in minutes from a location).alColv€anada.

é Drive Time Option using MapPoint (used withPCensus foMaplinfo)
Defines drive time polygons using Microsoft MapPoint (the area that describes the travel time in minutes from a |

D NAVTEQ i NAVSTREETSmaps includes streets & highvsawith addressanges

Call for pricing

AStreetProi TeleAtlas street maps with address rar{gesd withPCensus for Mapinjo

Call for pricing

DA codes that

to the

*PCode - Import and LinkCustomer data (e.g. purchases, no. of visits, services use
etc.) to demographic data for markenetration analysis. Us&Codeto append Census
correspond

cust

All of Canada
$4,000.

Source of Drive Time Option: Applied Spatial Technology, Falls Church, VA
Maplnfo is a registered trademark of PitneyBowessiness Insightnc., Troy, NY
ESRI and ArcView are registered trademarks of Environmental Systems Research Institute, Redlands, CA

Microsoft and Microsoft MapPoint are registered trademarks of MicrosoftaCatipn, Redmond, WA

Product description and prices contained herein are subject to change without notice
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2006 Census of Canada*

The census waonducted by Statistics CanadaMay 2006 ThePCensus database contains about 1,850+
census variablesAge, sex and maritatatus counts are based on data collected from 100% of houseAlblds
other variables are based on a 20% sample of households.

The data were collected by enumerators for each census dissemination bloclk (@8)eminatiorblock is an
area boundedn all sides by roads and/or geographic boundafiesre are 478,831 blocks in Canada.
Statistics Canada only releases the Population and Dwelling Counts for each block.

The remaining census variables are aggregated at the dissemination areii®dg tract, census subdivision,
census metropolitan area, place, province and postal FSA levels. There are 54,626 dissemination areas in
Canada. PCensus databases usdisiseminatiorblock area, Population and Dwelling Counts as indices to
computevai e s -tlfetbhy o f or al | census variables at the b
calculating profiles of usedefined areas (circles, polygons, drive times) than using only dissemination area
level data.

All variables except populatioand dwelling counts are subjected to random rounding, applied by Statistics
Canada to protect confidentiality. Where possible, PCensus databases contain values imputed from higher
geography levels to supplement data suppressed in dissemination anesmallipopulations.

2006 Census 2001 1996 1991 1986 1981
DA & hi ESA Census Census Census Census Census

Alberta $1,100. $200. $600. $500. - - -
British Columbia $1,300. $250. $600. $500. - - -
Manitoba $900. $150. $400. $300. - - -
New Brunswick $600. $150. $300. $200. - - -
Newfoundland $600. $150. $300. $200. - - -
Nova Scotia $600. $150. $300. $200. - - -
Ontario $1,400. $350. $600. $500. - - -
Prince Edward Island $500. $150. $300. $200. - - -
Quebec $1,400. $350. $600. $500. - - -
Saskatchewan $900. $150. $400. $300. - - -
Yukon, NWT or Nunavit $500. $150. $300. $200. - - -
Western Canada $2,900. $450. $1,500. $1,000. - - -
Prairies (AB, SK, MB) $2,200. $350. $1,200. $800. - - -
Atlantic Canada $1,200. $350. $600. $500. - - -
Northern Canada $750. $225. $300. $200. - - -
Canada $4,500. $950. $2,000. $1,500. $500. $500. $500
Alncludes FSA level dat a.

*Based on Computer File(s) licensed from Statistics Canada. © Copyright, HER MAJESTY THENJNEHGHT OF CANADA,
represented by the Minister fdustry, Statistics Canada® TETRAD Computer Applications is an authorized distributor of
selected Statistics Canada files under Licensing Agreement no. B®4Bonfidential personal informati@bout an individual
family, household organization or business has been has been obtained from Statistics Canada.



POPULATION

Population and Dwelling Counts

2006 Population

2001 Population

2001-2006 Population Change
Persons
Percent

2006 Private Wellings
Occupied by usual residents

Land Area, sg km
Persons per sq km
Dwellings per sq km

Land Area, sq mile
(same groups as sq km)

Sex and Age Groups
Population, total
0 to 4 years
5to 9 years

10 to 14 years
15 to 19 years

15 years
16years
17 years
18 years
19 years
20 to 24 years
25 to 29 years
30 to 34 years
35 to 39 years
40 to 44 years
45 to 49 years
50 to 54 years
55 to 59 years
60 to 64 years
65 to 69 years
70 to 74 years
75 to 79 years
80 to 84 years
85+ years
Male, total
Female, total

Families by Living Arrangements

Persons in private households by livin

arrangements
Non-family persons
Living with relatives
Living with nonrelatives only
Living alone
Family persons
Persons per family
Persons 65 yeaend over by living
arrangements
Non-family persons
Living with relatives
Living with non-relatives only
Living alone
Family persons
Marital Status
Total population 15 years and over
Single (never married)
Married (and not separated)
Separatedstill legally married)
Divorced
Widowed
Not in a commodaw relationship
In a commoHaw relationship

Place of Birth
Total Population
Norn-immigrant population
Born in province of residence
Total Immigrant population
United Kingdom
China, Peole's Republic of
Italy
India
United States

Hong Kong
Philippines

Poland

Germany

Portugal

Viet Nam

Jamaica
Netherlands

Sri Lanka

Guyana

Pakistan

Greece

Iran

Korea, South

France

Lebanon

Taiwan

Trinidad and Tobago
Yugoslavia
Romania

Haiti

Ukraine

Hungary

Russian Federation
Croatia

El Salvador

Mexico

Egypt

South Africa, Republic of
Ireland, Republic of (EIRE)
Iraq

Bosnia ad Herzegovina
Morocco

Chile

Fiji

Austria

Afghanistan
Bangladesh
Malaysia
Switzerland

Kenya

Belgium

Tanzania, United Republic of

g Algeria

Cambodia
All other places of birth
Non-permanent residents

Recert immigrants by place of birth
China, People's Republic of
India
Philippines
Pakistan
Hong Kong
Iran
Taiwan
United States
Korea, South
Sri Lanka
Russian Federation
Romania
United Kingdom
Yugoslavia
Ukraine
France
Bosnia ad Herzegovina
Jamaica
Algeria
Bangladesh
Mexico
Afghanistan
Iraq
Viet Nam
South Africa, Republic of
Guyana
Germany
Poland

Lebanon

Haiti

Morocco

Colombia

Egypt

Trinidad and Tobago
Somalia

Japan

Croatia

Ghana

Saud Arabia

Congo, Democratic Republic of the
All other places of birth

Age at Immigration
0-4 years
5-19 years
20 years and over

Citizenship
Canadian citizenship
Citizenship other than Canadian

Period of Immigration
Total immigrant populatio

Before 1961

19611970

1971-1980

19811990

19912000

1991-1995

19962001

20012006
Ttl Immigrant Pop. by Age at
Immigration

Under 5 years

5 to 14 years

15 to 24 years

25 to 44 years

45 years and over

Total Population by Immigrant Status

ard Place of Birth
Non-immigrants
Born in prov. of residence
Born outside prov. of res.
Immigrants
Non-permanent residents
Total Immigrants by Place of Birth
Top 5 Immigrant Places of Birth
United States of America
Central America
Caribbean and Bermuda
South America
Western Europe
Eastern Europe
Southern Europe
Italy
Northern Europe
United Kingdom
Africa
Western Africa
Eastern Africa
Northern Africa
Central Africa
Southern Africa
Asia and the Middle East

West Ctrl Asia and Middle East

Eastern Asia
China
Hong Kong
Southeast Asia
Philippines
Other Southeast Asia
Southern Asia
India
Oceania and other
Mother Tongue
Single responses
English

2006 (&nsus

French
Nonofficial languages
Italian
Portuguese
Romanian
Spanish
Danish
Dutch
Flemish
Frisian
German
Norwegian
Swedish
Yiddish
Bosnian
Bulgarian
Croatian
Czech
Macedonian
Polish
Russian
Serbian
SerbeCroatian
Slovak
Slovenian
Ukrainian
Latvian
Lithuanian
Estonian
Finnish
Hungarian
Greek
Armenian
Turkish
Amharic
Arabic
Hebrew
Maltese
Somali
Tigrigna
Bengali
Gujarati
Hindi
Kurdish
Panjabi (Punjabi)
Pashto
Persian (Farsi)
Sindhi
Sinhala (Sinhalese)
Urdu
Malayalam
Tamil
Telugu
Japanese
Korean
Chinese
Cantonese
Mandarin
Taiwanese
Chinese, n.o.s.
Lao
Khmer (Cambodian)
Viethamese
Bisayan languages
llocano
Malay
Tagalog (Pilipino, Filipino)
Akan (Twi)
Swabhili
Creoles
Aboriginal Languages
Algonquin
Atikamekw
Blackfoot
Carrier
Chilcotin
Chipewyan



Cree
Siouan languages (Dakota/Sioux
Dene
Dogrib
Gitksan
Inuinnagtun
Inuktitut, n.i.e.
Kutchin-G w i
Malecite
Mi 6 k maq
Mohawk
MontagnaisNaskapi
Ni sgaba
North Slave (Hare)
Ojibway
Oji-Cree
Shusvap
South Slave
Tlingit
Other languages
Multiple responses
English and French
English and nomfficial language
French and nowfficial language
English, French and neofficial lang.

Knowledge, NonOfficial Languages
(Same groups as in Mother figue)

Knowledge, Official Languages
English only

French only

English and French

Neither English nor French

First Official Language Spoken
English

French

English and French

Neither English nor French

Off. language minority (number, %)

Home Language
Sane groups as in Mother Tongue

Language at Work
Total population 15 years and over wil
worked by language used at work
Single Responses
English
French
Non-official languages
Chinese, n.o.s.
Cantonese
Panjabi (Punjabi)
German
Mandarin
Portuguese
Spanish
Vietnamese
Korean
Italian
Other languages
Multiple responses
English and French
English and nofficial
French and nowfficial
English, French and neofficial
language
Aboriginal Groups
Total, NorrAboriginal population
Total, Aboriginal population
Single response
Inuit
Metis
North American Indian
Multiple response
Aboriginal responses not included
elsewhere
Pop. By Registered Indian

choéin (L

Registered India
Not a Registered Indian
Pop. By Aboriginal and No#boriginal
Ancestry
Aboriginal ancestry
North American Indian single
ancestry
u cNor¢htAmeérican Indian and
non-Aboriginal ancestries
Other Aboriginal mult. ancestries
Non-Aboriginal ancestry
Indian Resevation DAs that refused
enumeration

Ethnic Origin
European
British Isles
English
Irish
Scottish
Welsh
French
Acadian
French
Western European
Austrian
Belgian
Dutch (Netherlands)
German
Swiss
Northern European
Finnish
Scandinavian
Eastern European
Baltic
Czech and Slovak
Southern European
Croatian
Greek
Italian
Portuguese
Spanish
Jewish
&atin, Central and South American
Aboriginal from Central/South
American
Argentinian
Brazilian
Chilean
Colombian
Ecuadorian
Guatemalan
Mexican
Peruvian
Salvadorean
Caribbean
Barbadian
Guyanese
Haitian
Jamaican
Trinidadian/Tobagonian
West Indian
African
Black
Ethiopian
Ghanaian
Nigerian
Somali
South African
Arab
Egyptian
Iraqi
Lebanese
Maghrebi
Algerian
Moroccan
Other Maghrebi

Palestinian

Syrian

Other Arab
West Asian

Afghan

Armenian

Iranian

Turk
South Asian

East Indian

Pakistani

Punjabi

Sri Lankan
East and Southeassian

Chinese

Filipino

Japanese

Korean

Vietnamese
Oceania

Australian

New Zealander

Pacific Islands

Fijian
Hawaiian

North American Aboriginal

Inuit

Métis

North American Indian
North American

American

Canadian

Visible Minority
Total visible minority population
Chinese
South Asian
Black
Filipino
Latin American
Southeast Asian
Arab
West Asian
Korean
Japanese
Visible minority, nie
Multiple visible minority
All others (white, aboriginal)

Labour Force Activity
Total population 15+ years
In labour force
Employed
Unemployed
Not in the labour force
Unemployment rate
Participation rate
Total population 15-24 years
(Same groups as 15+ years)
Total population 25 years and over
(Same groups as 15+ years)
Males- 15 years and over
(Same groups as 15+ years)
Males- 15-24 years
(Same groups as 15+ years)
Males- 25 years and over
(Same groups as 15+ years)
Females 15 years and over
(Same groups as 15+ years)
Females 15-24 years
(Same groups as 15+ years)
Females 25 years and over
(Same groups as 15+ years)

Presene of Children and Labour
Force Activity
Persons in households 15+ years of g
Male or Female
All families

2006 (&nsus

In labour force
Employed
Unemployed

Not in the labour force

Unemployment rate

Participation rate
With no children at home

(Same graps as All families)
With children at home

(Same groups as All families)
With children under 6 years only

(Same groups as All families)
With children <6 & children >= 6

(Same groups as All families)
With children 6 years and over only

(Samegroups as All families)

Males in private households 15+
(Same groups as Male or Female)
Females in private households 15+

(Same groups as Male or Female)

Persons in private households5-44

(Same groups as persons 15+ years)

Persons in householdg5 years plus

(Same groups as persons 15+ years)

Class of Worker

Total - Both sexes

Class of worker Not applicable
All classes of worker

Paid workers
Employees
Selfemployed (incorporated)
Without paid help
With paid help
Selfemployed(unincorporated)
Without paid help
With paid help
Unpaid family worker

Total - Males

(Same groups as both sexes)

Total - Females

(Same groups as both sexes)

Hours of Unpaid Housework
Total, males 15 years and over

None

Less than 5 hours
5 to 14hours

15 to 29 hours

30 to 59 hours

60 hours or more

Total, females 15 years and over

(Same groups as males)

Hours of Unpaid Childcare

(Same groups as Unpaid Housework)
Hours of Unpaid Care to Seniors
Total, males 15 years and over

None

Less tharb hours
5to 9 hours

10 hours or more

Total, females 15 years and over

(Same groups as males)

Industry Divisions
Total labour force, both sexes

ge

All industries
Agr., forestry, fishing and huimig
Mining and oil and gas extraction
Utilities
Construction
Manufacturing
Wholesale trade
Retail trade
Transportation and warehousing
Information and cultural industries
Finance and insurance
Real estate and rental and leasing
Prof., sci. ad technical services
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Mgmt of companies and enterpriges labourers Bachelor's degree Average number of bedrooms per
Admin and support, waste mgmt Primary production labourers University certificate or diploma dwelling

and remediation services Processing, manufacturing & utilities above bachelor level Average value of dwelling $

Educational services Supervisors in manufacturing Degree in medicine, dentistry, By Tenure

Health care ashsocial assistance Machine operators in manufacturing veterinary medicine or optometry Owned

Arts, entertainment and recreation  Assemblers in manufacturing Master's degree Rented
Accommodation and food servicep Labourers Earned doctorate Band housing

Othe_r services (ex'cept pub. admipMales, total Total P_opulat)n _25 to 64 years by Maintenance Required

Public administration (Same groups as both sexes) educational attainment :

N . Regular maintenance only
Occupation Not applicable Females, total (Same groups as above) Minor repairs
Occupations (Same groups as both sexes) Total P_opulation_ 65 years and over by Major regairs
Total Labour Force 15 + Place of Work educational attainment Period of construction
All Occupations Total labour force 15 years and over | (Same groups as above) before 1646
Management occupations Males in employed labour force Location of Study 19461960

Senior management occupations Usual place of work Population 25 to 64 years with 19611970

Specialist managers In CSD of residence Postsecondary Qualification 19711980

Retail trade, food, accomm In different CSD Inside Canada 19811990

Other managers In same CD Newfourdland and Labrador 19911995
Business, finance andiministrative At home Prince Edward Island

) . - 19962000

Professional Outside Canada Nova Scotia 20012006

Finance and insurance No fixed workplace New Brunswick

Administrative and regulatory Females in employed labour force Quebec HOUSEHOLDS

C:er!ca: supervisors (Same groups as nﬂ) Ontgrlo Private households by size of

Clerical occupations Mode of Transportation Manitoba household
Natural and applied sciences Total labour force 15 years and over Saskatchewan 1 person

Professional Males, employed with usual place of Alberta , 2 persons

Technical work or no fixed workplace British Columbia 3 persons
Health occupations Car, truck, van as driver Yukon Territory 4-5 persons

Professional Car, truck, van as passenger Northwest Territories 6 P

Nurses and supervisors bli i Nunavut Or More persons

Technical o ansi Outsideof Canada Persons per household

" ) Walked to work S Private households by household type

AS_SIStIr_]g/support OC(.:UanOnS B|CyC|e Ma]or Field of Study One.fam”y households

Social science, education, governmert \otorcycle Total Population 25 to 64 years with inle-fami
: ' Y p Y Multiple-family households
service and religion Taxicab Postsecondary Qualifications by Majofr i
. . Non-family households

Judges, lawyers, psychologists, sodial other mehod Field of Study RentedDwellings

workers, ministers of religion, and | g les Education :

i ' - ' ema ¢ ) Tenant households in ndarm, non
policy and program officers (Same groups as males) Visual and performing arts, and reserve private dwellings
Teaclhersl and p_rcifessqrs vers| Mobility Status by Place of Residencg = communications témologies Average gross monthly rent
Zr?(;ao?:%ai? ggﬁgfoe;véﬁzsrg?rioirs 1 and 5 years ago Humanities ] ) Households spending 30% or mofe o

tore : g g Norrmovers (same address one yr ago) Social and behavioural sciences household income on gross rent
A, lej ture, relcreatlon and sport Movers and law Households spending 30 to 99% of
?;%r?r?isclglna Non-migrants Business, management and public | - hoysehold income on gross rent
Sales and service occunations Migrants administration _ Onefamily tenant households
SuDeViSOS p Internal migrants Physical and life sciences and without additional persons
Wh%lesale technical insurance. real Intraprovincial migrants technolog|_es Average gross rent
' Ical, Insu 3 Interprovincial migrants Mathematics, computer and Households spending 30% or more of
estate sales specialists, and retail, External migrats information sciences household income on gross rent
wholesale and grain buyers Non-movers (same address five yrs afjo)Architecture, engineeringnd related| owned Dwellings
Retail salegersons and sales clerks technologies ; "
. Movers Owneroccupied private nefarm,
gﬁzpsle;d cooks Non-migrants Agriculture, natural resources and nonreserve dwellings
Food and beverage service Migrants conservation ] ] Average véue of dwelling
Protective servicegs Internal migrants Health, parks, recreation and fithes$  Average owner's major payments
Travel and aecommodation includin Intraprovincial migrants Personal, protective and Households spending 30% or more of
attendants in recreation and Sport d Interprovincial migrants transportation services household income on major payments
Child dh . p 9’ External migrants Other fields of study . Households spending 30% to 99%
lldcare and home support worke SPo ulation 15 vears and over b Males, Females 25 to 64 years with more of household income on major
Other sales and service p 110y y d lifications b i
! G Postsecondary Qualifications by Major - payments
Trades, transport and @igment eneration status Field of Study ;
: d related t 1st generation Onefamily ownerocc. households
operators and related occupations 9 _ (Same groups as above) without additional persons
cOntracto_rs and supervisors 2nd generation Average major payments
Construction trades 3rd generation and over DWELLINGS Spending 30%-+ of hh income on
Stationary engrs, power stn operatq, Total Occupied Dwellings shelter
electrical and telecommunications | EDUCATION Structural T ¢ Dweli
ini ; ; ructural e of Dwellin
Machists, metalforming, shaping | Equcational Attainment Singledetached house FAMILIES
Mechanics Total p(_)pulatlon_ 15 and over Semidetached house Family Size o
Other trades n.e.c No c_e_mﬂcatg, diploma or degree Row house Total number of census families in
H - t y d ; Certificate, diploma or degree Apartment private households
eavy equbment and crane operators g, school certificate Size of family. 2 persons
and drillers A ticashi rad rificat Detached duplex ! Iy, 2p
) . renticeship or trades certificate pr
Transportation equipment operator, dip?oma P Five or more storeys Size 0; ]tam!:y, 3 persons
excluding labourers p Less than five storeys Size of family, 4 persons
College, CEGEP or other nen Other single attachdm Size of family, 5 or more persons
Helpers and labourers i = : g use ’
. ; - university certificate/diploma ; ;
Primary industryspecific ) : ) Movable dwelling Family Structure
) - University cert., diploma or degree . - Total husbanawife families
Agriculture excluding labourers University cert. or diploma below Dwelling Characterlsths _ r .
Forestry, mining, oil and gas bachelor level Total number of occupied private Totlal famlies of nowmarried
extraction, and fishing, excluding : : ” dwellings couples ]
University certificate or degree Average number of rooms per dwelling ~ Total without children at home



Total with children at home
1 child
2 children
3 or more children
Families of commotiaw couples
Total without children at home
Total with children at home
1 child
2 children
3 or more children
Total loneparent families
Male parent
1 child
2 children
3 or more children
Female parent
1 child
2 children
3 or more children

Never-married Children at Home
Total number of nevemarried children
Under 6 years adge
6 - 14 years
15- 17 years
18- 24 years
25 years and over
Average children at home per family

Number and Family Status of Family
Members in the Labour Force
Total number of census families in
private households
Number of nowmarried and
comma-law couple families
No member in the labour force
Some members in the labour forc]
One member only
Two or more members
Now-married or commoitaw
couples in labour force
Number of loneparent families
No member in the labour force
Some merhers in the labour force|
Parent in labour force

INCOME

Employment Income by Sex and
Work Activity
Total pop. 15 years and over with
employment income
Average employment income
Worked fulkyear, fulttime
Avg. employment income
Worked partyear/paritime
Avg. employment income
Males, 15+ with employment income
(Same groups as all persons)
Females, 15+ with employ. income
(Same groups as all persons)

Individual Income by Sex
Comparison
Population 15 years and over
Without income
With Income
Population 15 years and over by after
tax income
Under $1,000
1,000 to 2,999
3,000 to 4,999
5,000 to 6,999
7,000 to 9,999
10,000 to 11,999
12,000 to 14,999
15,000 to 19,999
20,000 to 24,999
25,000 to 29,999

35,000 to 39,999

40,000 to 44,999

45,000 to 49,999

50,000 and over

Median aftertax income

Average aftetax income
Males 15 years and over

Without income

With income
Males 15 years and over by aftax
income

Under $1,000

1,000 to 2,999

3,000 to 4,999

5,000to 6,999

7,000 to 9,999

10,000 to 11,999

12,000 to 14,999

15,000 to 19,999

20,000 to 24,999

25,000 to 29,999

30,000 to 34,999

35,000 to 39,999

40,000 to 44,999

45,000 to 49,999

50,000 and over

Median afteftax income

Average aftetax income
Females 15 years and over

Without income

With income
Females 15 years and over by afeet
income

(Same groups as males)

plndividual After -Tax Income by Sex
(Same groups as males)

Family Income
Total Census Families by Income

Under $10,000

10,000- 19,999

20,000- 29,999

30,000- 39,999

40,000- 49,999

50,000- 59,999

60,000- 69,999

70,000- 79,999

80,000- 89,999

90,000- 99,999

100,000 and over

Median income

Average incore
Couple Families by Income

(same groups as above)
Total Census Families by afteax
Income

(same groups as above)
Couple Families by afteilax Income

(sarre groups as above)

Income of Nonfamily persons by Sex
Non-family persons 15 years and ove
by Income

Under $1,000

1,000 to 2,999

3,000 to 4,999

5,000to 6,999

7,000 to 9,999

10,000 to 11,999

12,000 to 14,999

15,000 to 19,999

20,000 to 24,999

25,000 to 29,999

30,000 to 34,999

35,000 to 39,999

40,000 to 44,999

45,000 to 49,999

30,000 to 34,999

50,000t0 59,999

60,000 and over

Average income

Median income
Male nonfamily persons 15 years and
over

(Same groups as above)
Female norfamily persons 15 years
and over

(Same groups as above)

Income of Non-family persons by

after-tax income
Non-family persons 15 years and ovel
by aftertax income

Under $1,000

1,000 to 2,999

3,000 to 4,999

5,000 to 6,999

7,000 to 9,999

10,000 to 11,999

12,000 to 14,999

15,000 to 19,999

20,000 to 24,999

25,000 to 29,999

30,000 to 34,999

35,000 to 39,999

40,000 to 44,999

45,000 to 49,999

50,000and over

Average income

Median income
Male Non-family persondl5 years and
overby aftertax income

(same groups as above)
FemaleNon-family persons 15 years
and oveny aftertax income

(same groups as above)

Income by Sources
Composition of family income for all
families
Employment income
Government transfer payments
Other
Composition of family income for all
couple families
Employment income
Government transfer payments
Other
Composition of family income for malg
lone-parent families
Employment income
Government transfer payments
Other
Composition of famy income for all
female loneparent families
(same as male groups)
Composition of income for persons 14
years and over not in a family
Employment income
Government transfer payments
Other
Composition of income for males 15
years and over not in a family
Employment income
Government transfgrayments
Other
Composition of income for females 15
years and over not in a family
(same as female groups)

Income by Family Type
Total Families withncome by Family
Type

Couple families

Male loneparent families

Female longparent families
Average Income by Family Type

All census families

2006 (&nsus

Couple

Male loneparent

Female longarent
Median Income by Family Type

(same groups as for avg. income)
After-tax Average Income by Family
Type

(same groups asff avg. income)
After-tax Median Income by Family
Type

(same groups as for avg. income)
Prevalence of Low Income
Total families by prevalence of low
income

Low income before tax

Low income after tax
Couple families

(same groups as above)
Male loneparent families

(same groups as above)
Female longarent families

(same groups as above)
Non-family persons 15 years and over
by prevalence of low income

(same groups as above)
Male nonrfamily persons 15 years and
over

(same groups as above)
Female noffamily persons 15 years
and over

(same groups as above)
Population in private households by
prevalence of low income

(same groups as above)
Children under 6 years of age

(same graps as above)
Persons 65 years of age and over

(same groups as above)

Household Income
Private households by income
Under $10,000
10,000- 19,999
20,000- 29,999
30,000- 39,999
40,000- 49,999
50,000- 59,999
60,000- 69,999
70,000- 79,999
80,000- 89,999
90,000- 99,999
100,000 and over
Median income
Average income
One person households by income
(same groups as above)

After -Tax Household Incane
(same groups as household income)

CENSUS DATA QUALITY
Type of geography used to search study
area
Total target records in study area
Number of target records for which
100% data (2A) is suppressed or
due to poor response
Number of target records farhich
20% data (2B) is suppressed or due
to poor response
Indian Reservation DAs that refused
enumeration
Total Dissemination Blocks in Study
Area



Income by Age of Head of Household 2006 Censl

Household incomedatawas collectedn the census frora 20% sampléone lousehold in five)

TETRAD commissioned Statistics Canada to prepare a special custortatnalssion of household income by
the age of th@rimary household maintaineAlso included are the following income categories that are not in
the Standard Cens@sofiles:

1 Houselolds with income $100,000 to $1,280and income $125,000 to $150,000.
1 Households with income greater than $150,808 income greater than $200,000.

Example PCensus Report

2005 Household Income by Canada
Age of Head of Household
All Ages Age Age Age Age Age
15-24 25-44 45-64 65-74 75+
2006 Households by Income 12,437,470 456,625 4,374,155 4,960,600 1,387,285 1,258,805
Less than $20,000 1,899,080 168,540 520,810 639,015 240,250 330,465
$20,000 - $39,999 2,666,025 141,560 831,230 790,245 441,895 461,085
$40,000 - $59,999 2,329,290 81,000 874,805 852,580 299,070 221,830
$60,000 - $79,999 1,831,015 37,420 747,480 756,570 175,430 114,120
$80,000 - $99,999 1,303,640 15,520 542,195 595,580 93,055 57,295
$100,000 - $124,999 1,026,575 7,385 406,550 517,285 61,620 33,735
$125,000 - $149,999 562,060 2,660 203,020 311,210 29,025 16,140
$150,000 and over 819,780 2,540 248,065 498,100 46,925 24,140
$200,000 and over 351,230 785 98,975 217,290 22,540 11,635
Dominant Income Range $20K - $40K < $20K $40K - $60K | $40K - $60K | $20K - $40K | $20K - $40K
Median Income $53,827 $28,445 $59,091 $65,246 $40,768 $32,967
Average Income $69,548 $34,111 $65,354 $71,562 $49,903 $40,522

Pricing: Income by Age of Head of Household

Income by Age

DA and higherA FSA
Alberta $450. $90.
British Columbia $500. $100.
Manitoba $350. $70.
New Brunswick $220. $50.
Newfoundland $220. $50.
Nova Scotia $220. $50.
Ontario $520. $135.
Prince Edward Island $200. $50.
Quebec $520. $135.
Saskatchewan $350. $70.
Yukon, NWT or Nunavut $180. $50.
\Western Canada $1,150. $230.
Prairies (AB, SK,MB) $880. $140.
Atlantic Canada $450. $140.
Northern Canada $275. $55.
Canada $1,900. $380.
Canada i CT and higher $80 | -
Canada i CSD and higher $450 | 0 -
Alncludes EFSA level data
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2010Estimatesand Projections
In conjunction with experts at The Centre for Spatial Econo(fidSE)Environics Analytics has created
Estimates & Projections of key demographic Valea at the small area level. The currgsar estimates and
projections are created using a combination of traditional demographic methods combined witledgting
macroeconomic modeling, advanced spatial trend analysis, and exclusive databases.

Estimates and Projections

Carada | Atlantic Western | Large Prov.| MediumProv. (SE‘ all\llgr?\\l/.s
Canada Canada (ON, QC) | (BC, AB, MB) P’E N,F) '

Years: 2005 2010, 2013, 2015, 2020
DA level & highe@A $7,500 $1,500. $3,000. $3,000. $1,500. $750.
FSAor Census Tract $3,000. $600. $1,200. $1,200. $600. $300.
Years: 2005, 2010, 2015
DA level & highe@A $5,000. | $1,000. $2,000. $2,000. $1,000. $500.
FSA or Census Tract $2,000. $400. $800. $800. $400. $200.
Alncludes FSA level data

POPULATION TRENDS

Total Population
200 Estimate
2010Estimate
2013Projection
2015Projection
2020Projection

Change in Population (persons)
2005to 2010
2010to 2013
2013to 2055
2015to 2@0

Change in Population (percent)

Rate of Change in Population
(percent per year)

HOUSEHOLD TRENDS
Same as Popation Trends

INCOME TRENDS

Average household income
2005Estimate
2010Estimate
2013Projection
2015Projection
2020Projection

Aggregate household income
Same as Average HH Inc.
Change in average household income
2006t0 2010
2010to 2013
2013t0 2015
2015t0 2020

INCOME TRENDS
(Constart Year 2005$)
Same as previous category

AGE/SEX DISTRIBUTION
Population by Sex
Estimated Males
Estimated Females

Population by Age by Sex

0to 4 years

5to 9years

10 to 14 years

15 to 19 years

20 to 24 years

25 to 29 years

30 to 34 years

35 to 39 years

40 to 44 years

45 to 49 years

50 to 54 years

55 to 59years

60 to 64 years

65 to 69 years

70 to 74 years

75 to 79 years

80 to 84 years

85 years and over

Median Age

HOUSEHOLD S AND DWELLINGS
Households by Size of Household
1 person
2 persons
3 persons
4 -5 persons
6 or more persons
Persons in Household
Persons per household
Occupied Private Dwellings by
Tenure
Owned
Rented
Band housing
Occupied Private Dwellings by

The following variables are
repeated foryears: 2005,
201Q 2013 2015and 2020
(depending on the dataset
purchased)

Structure Type

Houses
Singledetached house
Semidetached house
Row house
Apartment, building low&
high rise

Less than fivestaies

Five or morestories
Apartment, detached duplex
Other singleattached house
Movable dwelling

Occupied Private Dwellings by

Period of Construction
Before 1946
19461960
1961-1970
19711980
19811990
1991-1995
19962000
2001-2006
After 2006

Households by Age of Maintainer
Under 25 years
25 to 34 years
35 to 44 years
45 to 54 years
55 to 64 years
65 to 74 years
75 years or over
Median Age

FAMILY STRUCTURE
Total Census Families

Total couples
Without children at home
With children at home

1 chld

2 children

3 or more children
Married couples
Without children at home
With children at home

1 child

2 children

3 or more children
Commonlaw couples
Without children at home
With children at home

1 child

2 children

3 or more children
Total loneparent families

1 child

2 children

3 or more children
Female parent

1 child

2 children

3 or more children
Male parent

1 child

2 children

3 or more children

Total Number of children at home
Under 6 years of age
6-14 years
1517 years
18-24 years
25 yars and over
Average Persons Per Family
Average Children per Family

MARITAL STATUS
Population 15 years and Over by
Marital Status
Single (never married)
Married (not separated)
Widowed
Divorced
Separated (legally married)
Population 15 years and Over by
Commortlaw Status
Not in a commoraw relationship
In a commodaw relationship

EDUCATION

Population 15years and Over by

Educational Attainment
No certificate, diploma or degree
High school certificate or
equivalent
Apprenticeship or trades certifiea
or diploma
College, CEGEP or other non
university certificate or diploma
University certificate or diploma
below bachelor
University certificate or degree

LABOUR FORCE, OCCUPATIONS
Household Population 15 years or
Over by Labour Force Participation
In the labour force
Not in the labour force
Participation rate
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Labout Force 15 years and over by

Occupation
Occumtion- Not applicable
All occupations
Management
Business, finance and administratio
Natural and applied sciences and
related
Health ocupations
Occupations in social science,
education, government service and
religion
Occupations in art, culture, recreati
and sport
Sales And Service
Trades, transport and equipment
operators and related
Occupations unique to primary
industry
Occupationsinique to processing,
manufacturing and utilities

MOTHER TONGUE
Population by Mother Tongue
Single Responses

English
French
Non-Official languages

Italian

German

Punjabi

Cantonese

Spanish

Arabic

Tagalog

Portuguese

Polish

Mandarin

Chinese n.o.s

Urdu

Vietnamese

Ukrainian

Persian

Russian

Dutch

Korean

Greek

Tamil

Gujarati

Romanian

Hindi

Hungarian

Croatian

Creoles

Serbian

Bengali

Japanese

Armenian

Turkish

Czech

Finnish

Aboriginal Languages

Other Languages

Multiple responses

English and French
French and Noi®Official Language
English & NonOfficial
English, Fench and NorOfficial
Language

n

IMMIGRATION
Population by Immigrant Status and
Place of Birth
Non-immigrant population

Born in province of residence

Born outside province of resideng
Immigrant populéion

United Kingdom

China

India

Philippines

Italy

United States

Hong Kong

Germany

Poland

Vietnam

Portugal

Pakistan

Jamaica

Netherlands

Sri Lanka

South Korea

Iran

Guyana

Romania

France

Lebanon

Greece

Trinidad & Tobago

Taiwan

Russian Federation

Haiti

Ukraine

Mexico

Hungary

El Salvador

Egypt

Croatia

Columbia

Morocco

South Africa

Afghanistan

Iraq

Bangladesh

Algeria

Bosnia and Herzegovina

Chile

Fiji

Kenya

Ireland

Malaysia

Austria

Belgium

Cambodia

Switzerland

Other Countries

Non-Permanent Residents

Estimates and Projections

UNPAID SENIOR CARE
Population 15 years and over by
Hours of Care to Seniors

No Hours

Less than 5 hours
e 5to 9 hours
10 to 19 hours
20 or more hours

Or Over

NoHours

Less than 5 hours

5to 9 hours

10 to 19 hours

20 or mae hours
Females 15 years and over by Hours
of Care to Seniors

No Hours

Less than 5 hours

5to 9 hours

10 to 19 hours

20 or more hours

UNPAID CHILDCARE
Population 15 years and over by
hours of unpaid childcare

No Hours

Less than 5 hours

5to 14 hours

15 © 29 hours

30 to 59 hours

60 or more hours
Males 15 years and over by hours of
Unpaid Childcare

No Hours

Less than 5 hours

5to 14 hours

15 to 29 hours

30 to 59 hours

60 or more hours
Females 15 years and over by hours
of Unpaid Childcare

No Hours

Less tha 5 hours

5to 14 hours

15 to 29 hours

30 to 59 hours

60 or more hours

MODE OF TRANSPORTATI ON
Household Population byMode of
Transportation to Work

Caras driver

Caras passenger

Public transit

Walked

Bicycle

Motorcycle

Taxicab

Other Method

Male Household Population 15 Years

VISIBLE MINORITY
Household Population by visible
minority groups
Total visible minority population
Chinese
South Asian
Black
Filipino
Latin American
Southeast Asian
Arab
West Asian
Korean
Japanese
Visible minority, n.i.e.
Multiple visible minorities
Not a visible minority

HOUSEHOLD INCOME
Households by Income (Constant
Year 2006 $)

Under $10,000

$ 10,000- $19,999

$ 20,000 $29,999

$ 30,000- $39,999

$ 40,000- $49,999

$ 50,000 $59,999

$ 60,000 $69,999

$ 70,000- $79,999

$ 80,000 $89,999

$ 90,000- $99,999

$ 100,000 and over

Average income

Median Income

Households by Income Current

Year)
Under $10,000
$ 10,000- $19,999
$ 20,000 $29,999
$ 30,000- $39,999
$ 40,000- $49,999
$ 50,000 $59,999
$ 60,000- $69,999
$ 70,000- $79,999
$ 80,000 $89,999
$90,000- $99,999
$ 100,000 and over
Average income

Median Income



ZA ENVIRONICS Household Expenditure Potential

2010Household Expenditure PotentialHEP) from EA provides estimates of average annual expenditures fo
a wide range of goods and services for Canadian households for smail Bresasminaibn Areas (DA) of
Statistics Canada. This product is used to estimate spending behaviour of Canadians at any geographic lev
from Canada down to a small retail trade afidee data include both average dollars per household and total
dollars, and they tate to the residential addresses of households.

The smallest geographical unit for which the data are available and were dethe®issenination Area

(DA). There are 5626 DAs in Canada, with number of households in a DA generally ranging betwéemd
450. The data were derived from t he.08duseholdst i cs
expenditure estimates are available for 239 categories of goods and services; see the separate list of variat
that accompanies this documentationisTrielease relates to the y@&x1Q The consumption propensities come
from the2003Statistics Canada survey but all of the other ingredients in HEP including households and
incomes relate to the current yeax1Q

The HEP database is based upon Stedislanada's Survey of Household Spending (SHS) sut8e§95
pseuderandomly selected privateouseholds across all Provinces and Territories were asked dgtasksttbns
ontheir spending patternd.hese data are collected annually by Statistics Gaftach number of purposes
including the estimation of the consumer price index. The survey is very well designed and controlled and is
very highly respected for its rigour and reliability. The SHS bimge 1997replaced its long standing
predecessor &tatistics Canadawhich was called the Family Expenditure Survey (FAMEX).

Household Expenditure Potential

Canadal Atlantic | Western Large Province Medium Province Small Province
Canada | Canada (ON, QC) (BC, AB, MB) (SK, NB, NS, PE, NF)
DA level & higheA | $7,500.] $1,500. | $3,000. $3,000. $1,500. $750.
FSA or Census Trag $3,000.| $600. $1,200. $1,200. $600. $300.
Alncludes FSA level data
Total Expenditure Traveller accommodation Nursery and greenhouse stock, Services related to furnishings and
Hotels and motels cut flowers, and decorative plarfts  equipment
Food Other accommodation away Fertilizers, Pesticides,
Food purchased from stores from home Horticultural services ahother | Clothing
Locally and on day trips services Clothing
While on trips overnight or Household Operation Other household supplies Women's wear (14 years and over)
longer Household Operation Clothing
Boad paid to private households Communications Household Furnishings and Footwear
Food purchased from restaurants Telephone Equipment Accessories
Purchase of telephones angl Household Furnishings and Jewellery and watches
Shelter equipment Equipment Girls' wear (4 to 13 years)
Shelter Telephone services Household furnishings Clothing
Principal accommodation Telephone service Furniture Footwear
Rented living quarters Installation and repairs Rugs, mats and undpadding Accessories
Rent Cellular ®rvices Window coverings and househqld Jewellery and watches
Tenants' maintenance, repairs and Internet services textiles Men's wear (14 years and over)
alterations Postal and other Art, antiques and decorative ware Clothing
Tenants' insurance premiums communication services Houselold equipment Footwear
Owned living quarters Child care expenses Household appliances Accessories
Regular mortgage payments Pet expenses Home and workshop tools and Jewellery and watches
Property taxes Pet food equipment Boys' wear (4 to 13 years)
Homeowners' insurance Purchase of pets Lawn, garden and sneremoval Clothing
premiums Purchase of pet related goods tools and equipment Footwear
Condominium charges, Veterinarian and other services Lamps and lampshades Accessories
maintenance and other Domestic and other custodial Non-electric kitchen and cooking Jewellery and wahes
expenditures services equipment Women's and Girl's clothing gifts to
Water, fuel and electricity Household cleaning supplies Tableware, flatware and knives non-household members (4 years
Water and sewage Parer, plastic and foil household Non-electric cleaning equipmen and over)
Fuel (e.g., oil, gas) supplies Luggage Men's and Boys' clothing gifts to
Mainly piped gas Stationery (excluding school Home security equipment northousehold members (4 years
Mainly oil or other fuels supplies) Other household equipment, pats and over)
Electricity Other paper and plastic supplieg and accessories Children's wear (under 4 years)
Other accommodation Garden supplies and services Maintenance and repairs of Clothing material, notions and
Owned vacation dme furniture and equipment services

10
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Clothing material, Yarnrad
Thread

Laundry and dncleaning service
Dressmaking, tailoring, repair
and alteration, clothing storage,
laundromats

Transportation
Transportation
Private transportation
Purchase of automobiles & truc
Purchase of automotive
accessories
Rented and lesed automobiles
and trucks
Operation of owned and leased
automobiles and trucks
Gasoline and other fuels
Tires, batteries, and other
automotive parts and
supplies
Maintenance and repair
Garage rent and parking
At dwelling (not
included in rent)
Parking awst from
home
Private and public vehicle
insurance premiums
Vehicle registration fees
(including insurance if part
of registration)
Driving lessons, Drivers'
Licenses and other auto/tru
operation services
Public transportation
City or commuter bus, subway,
street car and commuter train
Taxi
Airplane
Other passenger transportation
Household moving, storage and
delivery services

Health Care, Personal Care
Health Care
Health care direct costs to
household
Health care supplies
Medicinal and pharmaceutical
products
Prescribed medicine
Other medicines and
pharmaceutical products
Eye-care goods and services
Prescription eye wear
Other Eyecare goods and
services
Dental services

Household Expenditure Potential

Hospital and Physicians' care,
Other Practitioners and Medica
Services
Health insurace premiums
Public hospital, medical and dry
plans
Private health insurance plans
Personal Care
Personal care supplies and
equipment
Personal care preparations
Disposable diapers
Electric hairstyling and
personal care appliances
Other personal care suEs
and equipment
Personal care services
Hair grooming
Other personal care servicg

S

Recreation
Recreation
Recreation equipment and
associated services
Sports and athletic equipment
Toys and children's vehicles
Electronic games and parts
Artists' materiad, handicraft and
hobbycraft kits and materials
Computer equipment and
supplies
Computer hardware
Computer software
Computer supplies and oth
equipment
Photographic goods and servicg
Cameras and accessories
Films and processing
Photographers' and other
photographic services
Recreation vehicles and associatg
services
Purchase of recreation vehicles
Operation of recreational vehicl
Home entertainment equipment a
services
Recreation services

Home Entertainment
Home Entertainment Equipment an
Services
Equipment

Prerecorded audio and video
cassette tapes, compact discs 3
DVD's
Televisions, VCRs, camcorders|
and other television/video
components
Other home entertainment

Services
Rental of videotapes and DVD'g
Home entertainment equip rent
and maintenance

[¢]

Recreation Services
Recreation Services

Entertainment
Movie theatres
Live sports events
Live performing arts
Admission to museums and oth|
activities

services
Rental of cablevision
services
Rental of satllite services
Use of recreation facilities
Membership and single usage
fees for sports and recreation
facilities
Membership fees and dues
for sports and recreation
facilities
Single use fees for sports a
recreation facilities
Other membership and siegl
usage fees
Package travel tours
Other recreational services

S

Reading, Education
er Reading Materials and Other Printe,
Matter
Newspapers
Magazines and periodicals
Books and pamphlets (excluding
school books)
Maps, sheet music, other printed
matter and Serees related to
reading materials
Education
Education supplies
Textbooks
Tuition fees
Other courses and lessons
(excluding driving)
Other educational services

S

ed

PS
hd

)
Tobacco, Alcohol, & Games of
Chance
Tobacco Products and Alcoholic
ndBeverages
Tobacco products arsinokers'
supplies
Cigarettes, cigars and tobacco
Matches and other smokers'
supplies

Al

Served on licensed premises
Purchased from stores
Selfmade alcoholic beverages
Games of Chance (net)
Governmentun lotteries
Casinos, slot machinesnd video
lottery terminals
Bingos
Non-government lotteries and raffle
tickets
Winnings from games of chance

er

Miscellaneous Expenditures

Rental of cablevision and satellite Miscellaneous Expenditures

Financial services
Service charges from banks
Other financial services
Stock/bond commissits and
admin fees

Dues to unions and professional

associations

Other miscellaneous items

Tax, Insurance, Pensions & Gifts
Personal Taxes
Income tax on income
Tax refunds
Personal Insurance Payments and
Pension Contributions
Life insurance premiums
Annuity contracts and transfers to
RRIFs
Employment insurance premiums
Retirement and pension fund
payments
Canada and Quebec pension plan
Other government, retirement or
pension funds
Gifts of Money and Contributions
Money and support payments
Contributions to barity
Religious organizations
Non-religious charitable
organizations

hd

o

Homeowner Repairs and
Renovations
Total Homeowner Repairs and
Renovations
Alterations and improvements
Additions, renovations and
alterations
Replacement of equipment
New installationf equipment
and fixtures
Repairs and maintenance

equipment

Alcoholic beverages

11
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ZA ENVIRONICS Daytime Population
2010Daytime Population is an estimate of total palationfor eachDA during daytime hours. Data sources
used are the 2@Census, B G 62810estimates along with business locations and $ipes infoCanada.

Canadal Atlantic | Western Large Province Medium Province Small Province
Canada | Canada (ON, QC) (BC, AB, MB) (SK, NB, NS, PE, NF)
DA level & higheA | $5,000. | $1,000. $2,000. $2,000. $1,000. $500.
FSA or Census Trad $2,000. | $400. $800. $800. $400. $200.
Daytime Population if purchased with Estimates and Projections
Canadal Atlantic | Western Large Province Medium Province Small Province
Canada | Canada (ON, QC) (BC, AB, MB) (SK, NB, NS, PE, NF)
DA level & higheA | $2,500. $500. $1,000. $1,000. $500. $250.
FSA or Census Traqg $1,000. $200. $400. $400. $200. $100.
Alncludes FSA level data
Total Population Daytime Population at Home Daytime Population at Work
Oto 14 yrs
15 to 64 yrs

65 yrs and over

Bugness Profileand Business Locaims

The infoCANADA business databases are compiled from over 200,000 sources including telephone directol
annual reports, press releases, city and industry directories, news items /periodicals, and new business listi
The databases also undergo anuah telephone verification proceissome 2 million calls in total are made

Business Profileglatabase provides summaries of ov8miillion Canadian businesses. For each census
dissemination area, the number of businesses by industry class, nuraimal@fees by class and annual sales
volume by class are available for analysis. Reports, rankings and maps can be developed for postal, censu
userdefined geographic areas.

Total Businesses Businesses by Industry Hotels, Theatres, Amusement
Businesses by No. of Employees Agricultural and Natural Resources &Recreation, Museums, Art Galleries etc.
Employees not Bported Construction Services

1-4 Manufacturing Educational, Health & Soci&ervices
5-19 Transportation Legal, Accounting, Consulting Business
20-99 Wholesale Trade Services

100499 Building Materials, Home Furniture Auto & Other Repair Services

500+ and Furnishings & Misc. Retail Personal Services

Businesses by Sales General Merchandise & Apparel Retail | Public Administration

Sales th Reported Fooq Stores, Eating & Drinking Places Industry Not Stated/Not Classfi

< $1 Million Retail

$1 Million - $4.9 Million Auto Dealers & 8rvice

$5 Million - $19.9 Million Stations Retail

$20 Million - $99.9 Million Finance Insurance and Real Estate

$100 Million & over

Business locations provides a database of individual businessgs4-digit SIC code. These can benapped
and used for site location models.

Business Profiles Pricing
Canadal| Atlantic | Western Large Province Medium Province Small Province
Canada | Canada (ON, QC) (BC, AB, MB) (SK, NB, NS, PE, NF)
DA level & higheA | $4,000 $800. $1,600. $1,600 $800 $400
FSA level $1,600 $320. $640. $640 $320 $16Q
Alncludes FSA level d Business Locations Pricing
Businesses | $10,000 [ $2,000 | $4,000 | $4,000 | $2,000 | $1,000

12
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PRIZM C2" Segmentation

The second generation of thepular segmentation systeRRIZM C2 has been updated with the 2006 Census,
newly released Soci al Val ueZ10bamographicitstimates and RrgectiBres s
(DEP) database. Like its earlier versi®RIZM C2classifies all Canadians into one of 66 lifestyle typesith
names | i ke Cosmopolitan EIlite, EIl-ebasedontheirAvenues,
demaraphics, lifestyles and Social Values.

But this secondjeneration model reflects demographic and values shifts that have occurred between 2001 a
2006 and, thanks ®010DEP, includes accurate curreggar demographics. And while the overall

segmentatio schema has not changed dramatic&R|ZM C2captures subtle differences that are important to
understanding the complexity of the Canadian populace.

The result is a current and even more powerful segmentation system to help you make the most informed
decisions possible when analyzing customers and trade BREYVI C2is the only Canadian segmentation
system that links geodemographics to psychographic Social Values data to explain consumer behaviour.
Reflecting the diver siytPRIZMG2feailuees b tFrandaphocesagmantand 13s ¢
multicultural segments. To make the system even more valuable for you, we partnered with key Canadian
providers of media and marketing databases, resulting in over IRRIA®/ C2coded variables to hejpu
match your companyds products and services to tF

In addition to Social Values, Environics Analytics tapped a number of authoritative data resources to create
describe the 6BRIZM C2segments, including Statistics Candolacensus data and the Print Measurement
Bureau and BBM Canada for media behaviour and product preferences.

Through a strategic partnershipRIZM C2is also linked to PRIZM, the U.S. system developedigjsen

Claritas Inc., which is the bekhown cluger system in the world. Sixteen segments in both systems share the
same name and similar demographic prafitdusters like Money & Brains, Young Digerati and Big Sky
Families. As a resulPRIZM C2permits clients from Canada and the U.S. to accomaligriety of business
applicationg customer profiling and acquisition, cresslling and site selection, strategic planning and media
buyingi to reach consumers on both sides of the border.

PRIZM C2Pricing

Canada| Atlantic | Western LargeProvince Medium Province Small Province
Canada | Canada (ON, QC) (BC, AB, MB) (SK, NB, NS, PE, NF)
DA level & higheA | $17,500 | $3,500. $7,00. $7,000 $3,500 $1,750
FSA level $7,000 | $1,400. $2,800. $2,800 $1,400 $700
Alncludes FSA level data

PRIZM and Claritasire registeed trademarks oflielsenClaritas Irc. and are used with permissioBelected®RIZM C2nicknames
are trademarks dflielsenClaritas Inc. and are used with permission. OBiRIZM C2nicknamesare trademarks of Environics
Analytics Group Ltd.

PRIZM C2 is based, in part, on Computer File(s) licensed from Statistics Canada. (c) Copyright, HER MAJESTY THE QUEEN IN
RIGHT OF CANADA, as represented by the Ministedrmdustry, Statistics Cana@®1Q Environics Analytics Groufs an

Authorized Usenpf selected Statistics Canada Computer File(s) and Distributor of derived Information Products under Licensing
Agreement 6894. No confidential information about an individual, family, household, organisation or business has begfrointaine
Statistics @nada.

Sources of data also include Environics Research, Print Measurement BBdaGanadgall used with permission).
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=A ENVIRONICS

AVAR A N ALY T I CS

Ul i1 Urban Elite

The most affluent Canadian households belong to Urban
Elite, the social group that ranks at the top of many
demogaphic measures:income, home value and educational
achievement. With their university degrees and positions as
executives and professionals, thesildle-aged and older
residents tend to live in fashionable homes and condos in
big-city neighbourhoods andagein suburbs. Befitting

their lofty incomes, Urban Elite members are big consumers
of gourmet food, expensive clothes, luxury cars, investment
products andravel services. Many are culture buffs who
attend plays, ballets, operas and concerts all at taitgs.
Theydre al so i canvmuiitiese dctiva im
politics and the financial contributors to a variety of causes.

t

01 Cosmopolitan Elite

Very affluent middleaged and older
city dwellers

01

Cosmopolitan Elite

Wealthy$472807
Middle-Aged & Older

) Ethnic Preserez Medium

Urban Elite

Wealthy middleaged urban
sophisticates

Wealthy$242416
Middle-Aged

U1 Ethnic Presencévledium

Urban Elite

08 Money & Brains

Upscale and educated professionals
and their families

08

Money & Brains

Upscale$123,359
Older
Ethnic Presencéedium

U1
Urban Elite

09 Furs & Philanthropy

09 Upscale, middleaged and older
Furs & Philanthropy IRETNIIEIS
Upscale$123,887
Middle-aged

Ethnic Presence: High

U1
Urban Elite
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S1 7 Suburban Elite

The households in Suburban Elite represent the most
upscale suburban social group, characterized by young and
middle-aged familiesliving in recently built homes. One
socioeconomic rung down from Urban Elite, these
Canadians have both college and universitycations, and
hold service sector and white collar jobs. Suburban Elite
also consists of a significant concextion of Quebecers
from Nouveaux Ri ches, t he n
Francophone cluster. As a group, these consumers tend to
indulge in products and activitiesmed at families: sports
gear, consumer electronics, casual restaurants, amusemen

h e iPg'ks and @manner of toys, books, video games and
pets. T h e y 6-coescioasl Gawmadiahs who bases
high rates for participating in a range of outdoor activities
from skiing andsnowboarding to tennis and soccer.

03 Suburban Gentry

03 Wealthy, middle-aged subrban
Suburban Gentry families
Upscale$165390
Middle-Aged

Ethnic Presencévledium

06 Nouveaux Riches

Wealthy, suburban Quebec families

06

Nouveau Riches

Upscale$139951
Middle-Aged
Ethnic Presencd:ow

11 Pets & PCs

11 Large upscale suburban families

Pets & PCs

Upscale$119,712
Younge
Ethnic Presencévledium




=A ENVIRONICS

AVER A N ALY T CS

E1 71 Exurban Elite

Exurban Elite consists of the wealthiest households outside
the nationds metropolitan s
within reasonableommutes of city jobs. The residents in
this exurban group tend to beamied, middleaged couples
and families who live in comfortableomes and hold white
collar and service sector jobs. With their large families of
teens and tweens, households here have high rates fof
enjoying organized sports, boating, movies, amusement
parks and video games. Settled in recently built
subdivisions, these Canadians dmextricably tied to their
cars, frequently purchasing $30,000 SUVs and premium
sedans for commuting to work and chauffeuring kids.
Selective in their media tastes, tHike listening to modern
rock and sports radio stations in addition to going online to
buy toys,book vacations and track their investments.

07 Winner's Circle

07 Well-off, middle-aged exurban
Winner's Circle families
Upscale$131526
' Middle-Aged
E1 : Ethnic Presencévledium

Exurban Elite

10 Mr. & Ms. Manager

10 Upscaleduatincomeexurban
Mr. & Ms. Manager households
Upscale$122838
Middle-Aged

Ethnic Presencd:ow

Prosperous middiaged exurban
couples and families

Upscale$114,918
Middle-Aged

) : Ethnic Presenca:ow
Exurban Elite
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U2 1 Urban Upscale Ethnic

Home to the nationébés young

p r aamsists of hauselwlldwherehmost nsainthiners bre undeudo

years old. With manyesidents just entgrg the workforce,
these universiteducated singles and couples earn a range
of income® from high to lowermiddleclasd from white
collar and service sector jobs. But without family
obligations, theyore abl e
downtown neighbourhoods and lead a hip, progressive
lifestyle. Urban Young residents typically are rtighls

who frequent bars, cinemas, theatrasd art galleries.
Theyore big on fitness, i
basketball and doing Pilates. They tend to be early adopters
who liketo purchase the latest books, music and electronics.
And many are commmity activists who volunteer for social
causes and politicgiroups that reflect their typically liberal
views.

04 Young Digerati

04 Younger, upscale urn trendsetters
Young Digerati
Starter Nests

Y2

Upscale$122,898
Younger

Ethnic Presence: Medium

15 Young, middle-class urban singleand
Electric Avenues couples
Singles Scene
Y1
UpperMiddle $85,464
Young
w2 Ethnic Presence: Medium

Urban Young

31 Grads and Pads

31 Young lowermiddle-classurban

Grads & Pads Sing|es
Singles Scene
Y1

Middle $61,246
Young
Ethnic Presence: Medium

Urban Young
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AVAR A N ALY T I CS

S2 i1 Suburban Upscale Ethnic

The clusters in SuburbaUpscale Ethnic are filled with
mostly recent immigrants from China, India, Pakistan and
the Philippines.Predominantly uppemiddleclass, these
younger and middlaged families commute to whitmllar

and service sector jobs from @&glectic mix of subtban
homes, row houses, duplexes and apartments. Households
in this group tend to include children of varying agéw
play outdoor sports, own lots of consumer electronics and
computer gear, and frequent venues like video arcades and
cinemas.Exhibiting average rates for speaking English at
home, these residents make a strong market for mainstream
media: TV talk shows,fashion magazines, national
newspapers and sports radio. They are also enthusiastig
shoppers who like to patronize outlet maiisgependen
fine food stores and online retail sites.

05 Asian Affluence

05 Wealthy, suburban Chinese families

Asian Affluence

Upscale$129254
Middle-Aged
Ethnic Presencddigh (Chinesg

UpperMiddle $82,788
Middle-Aged
Ethnic Presencddigh (Chinesg

Young uppermiddle-class South
Asian families

UpperMiddle $89,845
Younger
Ethnic Presencddigh (South Asian)

29 Youngger, thriving immigrant families

Suburban Rows

UpperMiddle $79,495
Younger
Ethnic Presencedigh
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E2 i Exurban Midscale

The Exurban Midscale group
to uppermiddle-class families living in the satellite suburbs
of older towns and cities across Canada. In these
households, young to mite-aged parents have moderate
educations, work at a mix of bhkellar, white-collar and
service sector jobs, and live in singlend semidetached
houses built after 1970. With their communities located
outsidet he nationédés big Gwiloweres,
than average, and residents pursue active, -chitdred
lifestyles. These young familidsave high rates for playing
outdoor sports, traveling by RV and camper, and
frequenting zoos, aquariums and video arcades. Their
garages are cluttered witlpickups, power boats and
snowmobiles. And with their varied media tastes, they
enjoy auto races and realishows on TV as well as rock
and country on the radio.

22 Blue-Collar Comfort

Middle-Aged, uppemiddle-class
blue-collar families

Blue-Collar Comfort

UpperMiddle $88,436
Middle-Aged
Ethnic Presence: Medium

23 FastTrack Families

Uppermiddle-class exurban families

Fast-Track Families

UpperMiddle $91,648
Middle-Aged
Ethnic Presencé:ow

30 Exurban Crossoads

Younger, middle-classexurban
families

Exurban Crossroads

Middle $83,277
Younger
Ethnic Presencd:ow

41 White Picket Fences

. Young, middleincome exurban
White Picket Fences famili es
Middle $73,623
Young

Ethnic Presencd:ow







